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N.Y. Poisedto Pry Lid Of f '39 Show Season 


Sparks 


Three-Ringed Circus 
Card Gumming 
Tea in the Coral Room 
Holler’s Venerable Toga 
Tea With James 


By 
Chris Sinsabaugh 







Hotel Lexington, N. Y. 
N the shadow of the National 
Show, the column goes into 


action in preparation for the 
blessed event which is scheduled 
for Armistice Day, the 11th. The 
conductor has been here all this 
week and he hasn’t found time 
hanging heavy on his hands 
either. And next week it is go- 
ing to be the same kind of story, 
for the industry is moving in 
and the calendar is studded with 
dates—press parties, plant open- 
ings, the Palace event itself and 
the so-called outside shows, 
General Motors at the Waldorf, 
Chrysler in the Chrysler Build- 
ing, and Ford with its independ- 
ent show at 1710 Broadway—a 
real three-ringed circus. 
es ¢ @ 


AS A MATTER of fact the 
whole show situation is compli- 
cated this year because of show 
promoters in other cities ignor- 
ing the claims of the Palace to 
precedence in the matter of 
dates and billing their shows for 
the same week. Look at Auto- 
motive News show calendar and 
you will note that there are 
eighteen other shows running 
simultaneously with the National 
event, which certainly is gum- 
ming the cards and worrying 
the factory sales managers who 
find they can’t be in two places 
at once. Consequently most of 
them will have to cut short their 
stay in New York and by the 
14th or 15th hurry to other 
places, 

e* ¢ * 

I’M LOOKING for something 
to happen about this conflict in 
the way of united action on the 
part of the industry. The talk 
going around is that the shows 
really are on trial this year and 
that come another year a time 
may be set for announcements 
by the different companies and 
lived up to, with all other shows, 
the local exhibitions, having to 
stay away at least a week from 
the National event. Here’s hop- 
ing that this may be more thaa 
rumor. The National event cer- 


tainly needs a lot of elbow room 
for it is undeniable that it is the 
(Continued on Page 23, Col. 1) 
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18 Cities to Open 
Local Shows on 
Armistice Day 


Exhibits to Provide First 
Chance to Compare All 
Cars at One Time 


NEW YORK.—Sharply in 
contrast with 1937, a strong 
atmosphere of expectancy 
prevails this week in Man- 
hattan, where the automobile 
industry is about to plunge into 
its 1939 season with three great 
displays—the National Automo- 
bile Show, the Ford-Lincoln 
Show and the National Truck 
Show. 


Although all passenger car 
makers but Willys-Overland have 
displayed their 1939 models, the 
National Show will offer the 
public its first opportunity to 
make an efficient and dramatic 
comparison of the new cars, and 
retains its important position as 
the official springboard for the 
industry. 

With the pre-show ‘orienta- 
tion period’ jammed full of of- 
ficial and semiofficial receptions, 
dedications, previews and din- 
ners (see page 14), the annual 
exodus of automobile men from 
Detroit and other key points in 
the motor world has already be- 
gun in earnest. 


But while the industry is di- 
recting its first attention toward 
the New Yark events, the pub- 
lic’s eye will be claimed at 18 
different points at which shows 
will open simultaneously next 
Friday. 


At Grand Central Palace, 


(Continued on Page 2, Col. 1) 





FRONTAL DESIGNS of the 1939 Ford V-8 (left) and Ford Deluxe (right). 


luggage compartments. Unit 





10,000 to Get Preview 
Of Chicago Show 


Mel Adams 
Staff Correspondent 

CHICAGO.—Members of the 
trade, principally dealers, their 
organizations and families to the 
number of 10,000 are expected 
to witness a previewing of the 
39th annual Chicago Automobile 
Show in the International 
Amphitheater next Friday even- 
ing, Nov. 11. The show will 
open the following afternoon and 
continue for eight days through 
Nov. 19. 

S. L. Davis, chairman of the 
executive show committee, an- 
nounced an all-time low scale of 
admission prices to the public. 
The scale will be 40 cents up to 
4 p. m., and 55 cents thereafter, 
with children of 12 years or un- 
der admitted for 25 cents. 


Also announced was the per- 





The Top Ten 
PASSENGER CARS 


First Ten in Registrations as 
Reported in AN Today: ones 


1938 
Make Pos. 


Pos. 
1—337,443 Chev. 616,148— 2 
2—283,143 Ford 682,421— 1 
3—189,056 Plym. 388,194— 3 
4—110,394 Buick 155,451— 7 
5— 73,234 Dge. 212,666— 4 
6— 66,595 Pont. 175,699— 5 
I— 63,836 Olds. 157,303— 6 
8— 35,483 Pack. 79,062— 8 
9— 33,618 Chrys, 72,286—10 
10— 28,973 Hud. 76,499— 9 
Total All Makes 
1,344,149 2,904,764 
Sales Through Service Page 10 
For complete standings of all 
makes, see page 17, this issue. 





sonnel of three committees han- 
dling as many phases of the 
show. They are: 

Hall of Science: W. J. Dean, 
chairman, P. B. Smithson and 
L. S. Snow; Used Car Show and 
Sale: F. H. Yarnall, chairman, 
F. W. Patterson and R. A. Burn- 
stine; Automobile Book of the 
Year and Publicity: K. K. Ken- 
derdine, chairman, W. C. Stanlik, 

(Continued on Page 2, Col. 1) 


ATA Concludes 
Most Successful 
National Meeting 


By Jack Weed 
Section Editor 

DETROIT.—Two talks on 
motor truck taxation, treating 
this subject in a different light, 
were heard by 2,000 delegates 
to the American Trucking Assns. 
annual banquet here Wednesday, 
which closed the business ses- 
sions of the convention. 

Maj. Howard E. Crawford, 
president of the British Trans- 
port Assn. who came to America 
principally to attend this year’s 
ATA meeting, told his listeners 
that motor trucks were taxed in 
England just as hard as they 
were in this country and that 
the British truck operators got 
just about the same return for 
their investment as they get in 
several large states in this coun- 
try. 

In England, he said, the truck 
owners pay about 90,000,000 

(Continued on Page 5, Col. 1) 











Deep hoods and massive fenders, 
with headlamps recessed, are features of the new lines, along with hydraulic brakes, improved interiors and large 


of design prevails also in the new Mercury 8, announced today. 





Unity of | Design 


Prevails in Motif 
Of Entire Line 


Hydraulic Brakes, Engine 
Refinements, Restyled 
Interiors Featured 


DETROIT.—Two new 
groups of Ford cars for 
1939 were announced this 
week by the Ford Motor 
Co., simultaneously with the 
formal unveiling of the Mercury, 
Ford’s new entrant in the lower 
medium price class. 

All three groups incorporate 
features that exemplify the 
unity of design and construction 
which characterizes the entire 
Ford line for the coming model 
year. 


In the new Mercury, the V- 
type, 8-cylinder engine has the 
same type of unit cast cylinder 
blocks and crankcase that is 
used in both Ford and Lincoln- 
Zephyr cars. The bore is %-inch 
larger than in the 85 h.p. Ford 
engine, namely 3.185 inches. The 
engine develops in excess of 
95 hp. at 3,600 rpm. and 
carries a 95 brake horsepower 
rating. Piston displacement is 
239 cubic inches, and compres- 
sion ratio 6.15 to 1. Cylinder 
heads are tapped for 14 mm 
spark plugs. 

Due to the low grille used on 
Mercury cars, the fan is located 
on the crankshaft, as in Lincoln- 
Zephyr and deluxe Ford cars 
for 1939. The fan is of six blade 
type with blades alternately of 
unequal length to reduce noise. 
In combination with the new 
hood, with its sides and front 
lifting as a unit, this position 
for the fan not only provides 
exceptinoal accessibility for the 

(Continued on Page 3, Col. 1) 


°39 Ford Prices 
From $5 to $20 
Under ’38 Level 


DEARBORN.—Prices of Ford 
V-8 cars for 1939 will start at 
$580 at the factory, with trans- 
portation charges and federal 
and state taxes extra, the Ford 
Motor Co. announced this week. 


This base price is for the 60- 
horsepower Ford V-8 coupe at 
the factory. This model will de- 
liver in Detroit, transportation 
charges paid, for $584. Federal 
and state taxes, amounting to 
$33.06 are extra. Prices of the 
85-horsepower Ford V-8 are $40 
more. 

All are comparable in size, 
body dimensions and comfort 
with 1938 deluxe Ford V-8 mod- 
els, which sold at considerably 
higher prices, it was announced. 

Prices on the entirely new 
1939 deluxe models at the fac- 
tory start at $680 for the deluxe 

(Continued on Page 3, Col. 1) 
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Fighteen Cities to Open 


Shows Simultaneously | | 





(Continued from Page 1) 


where the National Show will 
open Armistice Day, 26 exhibi- 
tors will display several hundred 
passenger cars, commercial ve- 
hicles and chassis, and several 
dozen concerns will offer the 
latest in accessories, bodies and 
servicing equipment. The total 
number of exhibitors is 73. 

Theme of this year’s show, at 
which action displays will be 
more abundant than ever, is 
“Automobiles for America’s 
Progress” expressed in a color- 
ful setting. Conservatively mod- 
ern, the decorations utilize 
blended gold, dubonnet, terra 
cotta, green and white, and is 
accentuated by a series of giant 
painted murals on the main and 
mezzanine floors. Each mural 
depicts allegorically one of the 
nation’s basic industries, and are 
designed to express the degree 
to which the employment of mil- 
lions of wage earners are de- 
pendent upon the automobile in- 
dustry. 

The show will be open Nov. 


10,000 to Get 
A Preview of 


Chicago Show 


(Continued from Page 1) 


F. M. Miller and Ben T. Wright. 
Work is progressing rapidly 
on the decorative and lighting 
effects as well as the stage, Co- 
lonial garden and Monticello 
type home which will form the 
setting for “An Age of Wheel 
Prints” and the “Hall of Sci- 
ence” in the central arena. 

John Ross Reed, producer of 
“Wings of a Century” at Chi- 
cago’s world’s fair in 1934 and of 
other pageants, will officiate in 
the same capacity for “An Age 
of Wheel Prints”, a spectacle of 
personal transportation from the 
close of the Civil War to the era 
of the 1934 motor cars. A model 
of each make will be presented 
as a climax to the pageant. 

Music will be provided by an 
orchestra under direction of Pet- 
er Cavallo, jr. Also participat- 
ing will be “nationality queens” 
of 11 countries during the inter- 
lude of the four-act spectacle. 


Detroit Jobs Up 
To New ’38 High; 
Car Sales Rise 


DETR OI T.—Industrial em- 
ployment in the Detroit area is 
at the highest level since last 
November, and at a new 1938 
high, according to the board of 
commerce. The number of jobs 
increased by 57,000 during Oc- 
tober, bringing the total to 317,- 
000 now industrially employed 
in the area. 

The board’s index reached 88 
on Oct. 31, an increase of 16 
points during the month. The 
index now is only 12 points or 








about 42,000 jobs under the 
norm chosen by the board. 
Hudson reported that it had 


added about 1,000 this week, 
bringing its force up to 10,500. 

Also up during the month 
were new passenger car reg- 
istrations in Wayne County, 2,- 
976 units being registered as 
compared with 1,547 during 
September, an increase of 1,429. 

Plymouth led all makes with 
1,046 registrations. Chevrolet 
was second with 466 and Buick 
third with 402. Because of its 
late start on 1939 model pro- 
duction, Ford failed for the first 
time to place among the three 
leaders. 


Fourth Dimension, a regular fea~ 
ture by Pete Wembhoff, offers news 
of automotive advertising. 


11 from 2 p. m. to 11 p. m., on 
Sunday from noon to 11 p. m., 
and on all other days from 10:30 
a. m. to 11 pv. m. It closes Fri- 
day, Nov. 18, 

The five cars of the Ford- 
Lincoln family, including the 
two new Ford V-8s, the New 
Mercury, the Lincoln-Zephyr 
and the Lincoln, formally an- 
nounced in this issue of Auto- 
motive News., together with a 
representative group of trucks 
and commercial cars will be on 
display during show week at the 
Ford Motor Sales Co. at 1710 
Broadway, corner of 54th street. 

The Ford-Lincoln show will 
comprise five floors of exhibits, 
displayed against a modern 
background, and will be open 
daily except Sunday. 

Center of attraction is likely 
to be the new Mercury 8, Ford 
entry in the lower medium-price 
field which was first shown to 
the public last week-end. A 
Fordor body type, finished in 
Mercury blue will be shown on 
a dais, high lighted by spot 
lights. Crowds have thronged 
the showroom all week since the 
new car was first put on display. 

Other displays on the first 
floor include Ford V-8 and De- 
Luxe Ford V-8 body types and 
a Lincoln-Zephyr. Other Linc- 
oln-Zephyr and Lincoln cars oc- 
cupy the third floor. The fifth 
and sixth floors are given over 
to truck and commercial car dis- 
plays which duplicate the Ford 
exhibit at the National Truck 
Show in the Port Authority 
building. 

Throughout the building there 
are a number of unusual dis- 
plays, including a striking model 
of the Ford building at the 1939 
New York World’s Fair. In the 
Broadway-54th street corner of 
the first floor showroom is a 
Ford V-8 chassis, mounted ver- 
tically and turning slowly so the 
crowds, both in the showrooms 
and on the walks outside, can 
see it from all angles. 

Other displays include strik- 
ing “Safety-first” exhibits. In 
these, minature automobiles 
graphically portray the dangers 
inherent in various traffic law 
abuses such as passing on a turn 
or on a hill, weaving in traffic 
and overtaking cars at intersec- 
tions. The displays also empha- 
size the economy resulting from 
driving moderately, miniature 
automobiles also being used to 
illustrate this point. 

The only floor in the building 
not given over to car or truck 
displays is the fourth. On this 
floor the offices of the sales com- 
pany are located. 

The sellout National Truck 
Show, to run in the Port Au- 
thority Bldg., Nov. 11-17, will 
exhibit the products of 75 lead- 
ing truck and truck equipment 
manufacturers. Included will be 
the largest display of diesel- 
powered units and diesel equip- 
ment ever shown. 

This year’s truck show draws 
particular significance from the 
fact that this will be the first 
time that dealers and repre- 
sentatives along the eastern sea- 
board will have the opportunity 
to attend an exclusive truck 
show staged in a most desirable 
place and period. 





Hupmobile Steps Up 


Output to Meet Orders 
DETROIT.—Production of 
senior model, six- and eight- 
cylinder 1939 Hupmobiles, which 
started this week, has already 
been speeded up to meet dealer 
requirements, according to Nor- 
man deVaux, general manager 
in charge of operations. 
DeVaux stated the largest 
volume of orders was coming 
from dealers along the east and 


| west coasts and in the Chicago | 
| area. 





HOSTS AT CHEVROLET’s press party Thursday evening in Hotel Wal- 


dorf-Astoria, New York, were W. E. 


and C. P. Fisken, (right) advertising manager of Chevrolet. 


Holler, general sales 1 anager, center. 


At left is C. 


B. McCabe, publisher of New York Daily Mirror. 





AMONG 


THOSE ATTENDING Chevrolet’s press party in New York 


Thursday evening were Al Reeves, general manager of AMA, left, and 
Bob Crooker, of Campbell-Ewald agency. 





VETERAN AUTOMOBILE editors attending Chevrolet’s press party in 
New York this week included left to right, Duncan Curry, formerly of 
N. Y. American; Jim Sullivan, of the Boston Globe, and Chris Sinsabaugh, 


of Automotive News. 
manager. 


Standing is C .P. Fisken, Chevrolet advertising 





OTHER ATTENDEES at the Chevrolet press party included, left to right, 


M. S. Rukeyser, of King Syndicate; 
Corbin, of Chevrolet; J. E. Simmons, 


G. R. Weeks, of Chevrolet; D. C. 


of Chevrolet; J. G. Payne, of Chev- 


rolet; W. G. McLean, of Fisher Body, and R. H. Fulton, of General Outdoor 


Advertising of New York. 


Curb of Unions Hinges on 
State Elections in Fall 


NEW YORK.—With proposed 
trade union curbs pending in 
several states, observers here 
believe the outcome of the ap- 
proaching November elections 
will appreciably affect the future 
trend of both state and national 
labor legislation. 

Interest focuses upon restric- 
tive proposals in three Western 


decide whether sitdown strikes 


stringently restricted. Approval 
of the Oregon proposal, besides 
limiting picketing, would re- 
strict collection of union dues 
| and open union financial records 
‘to state inspection. Certain types 





states, California, Washington) 
and Oregon, 
labor union strength centers. | 


|The California referendum will | 








of strikes would become illegal 
under the Washington proposal 
and picketing would be drasti- 
cally limited. 

These referendums, together 
with recent Los Angeles approval 
of a picketing regulation ordi- 
nance, are seen as fulfillment of 
earlier prophesies that so-called 
liberal federal labor legislation 
would backfire upon the unions 
it sought to help and result in 


long regarded as|popular demand for drastic curbs. 


Either adoption or a close vote 
on the Western states’ refer- 
endums, it is believed, will be 


| should be banned and picketing| widely interpreted as the prob- 
able forerunner of similar ac- 
tion by other states, unless labor 
representatives conceed the wis- 
dom of modifying existing fed- 
eral legislation in the interests of 
both labor and industry. 


GM Prepares 
Special Show 
For Waldorf 


NEW YORK.—The General 
Motors Show at the Waldorf- 
Astoria will open at 2 p. m., Fri- 
day, November 11 and daily 
thereafter from 10 a. m. to mid- 
night through Friday, November 
18. “What’s New for 1939” will 
be the theme of the show which 
will occupy the entire third 
floor of the Waldorf. 


This entire floor of the hotel 
will be transformed to resemble 
a colorful formal garden center- 
ing about the grand ballroom. 
Here the central decorative mo- 
tive will be a pool, surrounded 
by growing flowers and palm 
trees about which special light- 
ing will be focused to create an 
atmosphere of tropical splendor. 

Chief among the exhibits will 
be 41 models of the various 1939 
General Motors cars. In addi- 
tion the manufactured products 
of Frigidaire, Diesel, Fisher 
Body, Ternstedt and other Gen- 
eral Motors household and com- 
mercial products and accessories 
will be displayed, and an in- 
structive animated exhibit from 
General Motors Research. For 
the first time the model of the 
General Motors “Highways and 
Horizons” exhibit building for 
the New York World’s Fair, de- 
signed by Normal Bel Geddes 
will be shown. 

Visitors will be admitted free. 

One of the more interesting 
of the Fisher Body exhibits will 
be an illuminated display which 
scientifically portrays the greater 
visibility in the 1939 General 
Motors cars as compared with 
preceding models. This exhibit 
is practically a duplicate of the 
mechanism and methods used at 
the General Motors Proving 
Grounds to make comparative 
tests of motor car driving visi- 
bility. 

The elaborate display of Frig- 
idaire exhibits, featuring elec- 
tric household refrigerating un- 





its, electric ranges and other ap- , 


pliances will be in the balcony 
of the grand ballroom. Heat 
and air-conditioning units will 
be shown and demonstrated by 
the Delco-Frigidaire Condition- 
ing Division. 


Prices are Set 


On Hudson’s Six 
Lines for 1939 


DETROIT.—Prices on its new 
1939 model cars were announced 
this week by the Hudson Mo- 
tor Car Co. All six Hudson lines 
are covered in the announce- 
ment. 

The 112 deluxe series begins 
with the utility coach, listed at 
$725, and runs up to the con- 
vertible brougham at $936. The 
six series runs from $823 for the 
3-passenger coupe to $1,032 for 
the convertible brougham. The 
Country Club sixes range from 
$919 for the 3-passenger coupe 
to $1,115 for the convertible 
brougham. 

Country Club eights start at 
$1,009 for the 3-passenger coupe, 
run up to the’ convertible 
brougham again at $1,201. The 
Country Club custom eight tour- 
ing sedan is priced at $1,174, and 
the ‘Big-Boy’ touring sedan is 
$884. 








Inland Dedication Set 

CLARK TOWNSHIP, N. J.—For- 
mal dedication of the Inland Man- 
ufacturing Division of General Mo- 
tors Corp. new plant here is sched- 
uled for Wednesday, November 9 
Feature of the dedication will be a 
luncheon for prominent figures in 
this area, Inland executives from 
Dayton and this place and General 
Motor officials from Detroit. 


Chris Sinsabaugh’'s 
“Sparks” column _ is 
“‘wide-awake” 


sparkling 
read by the 
in the industry 
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°39 Fords Feature Engine Refinements, New Beauty 


Mercury Formally Unveiled 
In Low Medium-Price Class 


(Continued from Page 1) 


ignition distributor, but for other 


under-hood parts as well. 


The radiator is wide and low 

to 
low 
grille. Not only have the usual 
hood side louvers been elimi- 
nated, but the under-fender type 
as well. Air is exhausted from 
the hood around the crankcase 
and between the fly-wheel hous- 
it 
helps to cool the exhaust mani- 
folds and piping, before passing 


in Lincoln-Zephyr cars, 
also with the 


as 
conform 


ing and toe-boards, where 


under the car. 


A number of 


and exhaust valves, 


ton rings which have 
nounced effect 


steel 


The center compression and 


lower oil-control rings are of 
this type. The depth of the ring 
grooves remains the same. Cyl- 
resulting 
from using rings of this type is 


inder wall pressure 


°39 Ford Prices. 


From $5 to $20. 
Under ’38 Level 





(Continued from Page 1) 
coupe, transportation charges 
and federal and state taxes ex- 
tra. This model will deliver in 
Detroit, transportation charges 
paid, for $684. Federal and state 
taxes, amounting to $38.66 are 
extra, 

Factory prices for the various 
body types are: 


Ford 60 h.p. 85 h.p. 
v-8 engine engine 
Coupe $580 $620 
Tudor 620 660 
Fordor 665 705 
DELUXE FORD V-8 (8 h.p.) 
Deluxe Coupe 0 
Deluxe Tudor 720 
Deluxe Fordor 765 
Deluxe Conv. Coupe 765 
Deluxe Conv. Sedan 895 
The Ford V-8 prices include 


a long list of equipment over 
and above what usually is listed 
as “standard”. In addition to 
the usual front and rear bump- 
ers and bumper guards, spare 
wheel, tire, tube, and lock, the 
following equipment is included 
in the prices listed: Twin air 
electric horns, dual windshield 
wipers with single control, 
chromium-plated windshield 
frame, cigar lighter, headlight 
beam indicator with foot control, 
sun visor, glove compartment, 
ash tray, arm rests in rear com- 
partment of sedans and foot 
rest in Fordor sedan. 

In addition to the equipment 
which is’ included without 
extra charge in the Ford 
V-8 prices, the following ex- 
tra equipment is supplied 
without charge in deluxe 
Ford cars: Right side tail lamp, 
rustless steel] wheelbands, deluxe 
steering wheel, new battery con- 
dition indicator, extra swivel- 
type sun visors, lock and clock 
on glove compartment, ash trays 
in rear compartments of sedans, 
and robe cord in Fordor and 
convertible sedans. 

Price reductions, ranging up 
to $50, were also announced for 
the 1939 Ford V-8 trucks and 
commercial cars. The line in- 
cludes a total of 42 chassis and 
body combinations. 

Prices range from $585 for the 


85-horsepower pickup to $1,100 | 
for the 101-inch dump truck in 


the cab-over engine line. 


refinements 
which have been incorporated in 
the Ford 85 h.p. engine for 1939 
also have been adopted for the 
Mercury engine. Valve-seat in- 
serts are used under both intake 
instead of 
under the exhaust valves only, 
as formerly. The inserts are of 
tungsten-chromium steel, while 
all valves are of high nickel- 
chromium steel. New type pis- 
a pro- 
in reducing oil 
consumption also are used. These 
are thinner than formerly, with 
inner expander springs. 


somewhat higher than formerly, 
and is more evenly maintained 
at the higher engine speeds, 
especially after the engine has 
been in service for some time. 

The crankshaft of the Mer- 
cury 95 h.p. engine is larger 
than that used in the 85 h.p. en- 
gine, which for 1939 cars is also 
larger than formerly. The prin- 
cipal difference is in the di- 
ameter of the crankpins, which 
are 0.14 inches larger than in 
the 85 h.p. engine crankshaft. 
Main bearings of the 95 h.p. 
engine are 2.5 inches in di- 
ameter, 0.1 inch larger than 
formerly used in the 85 h.p. en- 
gine. The crankcheeks also are 
thicker for additional rigidity 
and resistance to torsional and 
bending stresses. The increased 
thickness of the crankcheeks has 
largely been compensated for by 
eliminating the flanges on the 
floating crankpin bearings. 

Similar to Zephyr 

The transmission of the Mer- 
cury utilizes synchronizers of 
the so-called “blocker type” 
which prevent completion of the 
shift into either second or high 
speeds until the relative speeds 
of the engaging clutches have 
been synchronized. The type of 
transmission is similar in oper- 
ating principle to that used in 
Lincoln-Zephyr cars, but differs 
in detailed design. 

Similarity with the Lincoln- 
Zephyr also is shown in the 
torque-tube and drive _ shaft. 
These are similar in size to parts 
used in Lincoln-Zephyr cars. 
The three-quarter floating rear 
axle is like that used in Ford 
cars, and employs a spiral bevel 
pinion and ring gear. The 
pinion is straddle-mounted. The 
gear ratio regularly supplied is 
3.54 to 1, with several options 
available. 

As in all Ford and Lincoln- 
Zephyr cars for 1939, the Mer- 
cury is equipped with hydraulic 
brakes. Those on Mercury cars 
are of the normally-energized 
independently anchored two- 
shoe type, with independently 
anchored shoes. Double-piston 
pressure-cylinders are used. The 
pressure-cylinders are of the 
two-diameter type mounted at 
the top of the backing plates, 
and have the large ends in the 
forward position to take full 
advantage of the energizing ef- 
fect of the front brake shoes. In 
addition, the front ends of the 
front wheel cylinders are larger 
than the front ends of the rear 
wheel cylinders, the diameters 
being proportioned so that ap- 
proximately 55 percent front 
wheel braking is obtained. 

Tubing Well Protected 

The steel pressure tubing is 
carried down the top edges of 
both rear radius rods to the rear 
wheels. The flexible synthetic 
rubber tube for the rear wheel 
brakes is coupled to the pres- 
sure tubing near the forward 
end of the torque-tube. This 
reduces tube movement to a 
fraction of an inch, even with 
several inches deflection of the 
rear springs. The tubing is well 
protected by spring steel “ar- 
mor”? where exposed to possible 
damage. An additional feature 
is the mounting of the master 
cylinder. It is rigidly attached 
and has. the pedal _ bracket 
bolted directly to it, so that loss 
of available pedal travel from 
























flexure of the mounting is 
minimized. 
For the front wheels, the 


steel pressure tubing is carried 
in the left frame channel, thence 
across the top of the front cross- 
member to the right side of the 
ear. The size of steel tubing 
used throughout is 0.25 inch. It 
is also of the double wrappe 
|hydrogen brazed type f ad- 
ditional strength 

The handbrake leve whicl is 

Continued n Pag Col. 1 











NEW MERCURY 8 TOWN SEDAN is one of the four body types of the newest addition to the industry. 


Universal Credit Reduces 


Wholesale Floor Plan Rate 


Prices are Set 
For Mercury; 


Start at $943 





DEARBORN. — Prices on the 
Mercury 8, the Ford Motor Co.’s 
new entry in the lower medium- 
price field, will start under $900, 
it was announced this week. 


The delivered price in De- 
troit of the two-door sedan will 
be $894. Federal and state taxes. 
amounting to $49.70, are extra. 

Other prices at Detroit, in- 
cluding transportation and de- 
livery charges, are: Town se- 
dan with four doors, $934; 
sedan-coupe, $934; sport con- 
vertible, $994, all taxes extra. 


The prices include a long list 
of equipment over and above 
what usually is listed as “‘stand- 
ard.” In addition to the usual 
bumpers and bumper guards, 
spare wheel, tire, tube and lock, 
ithe following equipment is in- 
| cluded in the prices listed: Elec- 
|tric cigar lighter, electric clock, 
|lock for glove compartment, 
twin air electric horns, two sun 

isors, dual windshield wipers, 
headlight beam indicator, etc. 





NEW YORK.—Reduced whole-, shipped on UCC wholesale pre- 


sale floor plan rates effective 
with delivery of all new Ford 
products for 1939 is announced 
for Ford dealers by the Universal 
Credit Corp. 

Thenew wholesale rate for deal- 
ers is reduced to 4 percent simple 
interest plus one dollar per car, 
the announcement said, and in- 
cludes the following dealer in- 
surance protection: fire, stand- 
ard broad form theft, transporta- 
tion, lightning, tornado, cyclone, 
windstorm, hail and explosion 
damage. 

The insurance becomes effec- 
| tive at the time UCC acquires an 
| interest in the unit, and remains 
| in force while the wholesale unit 
|is in storage or on display, until 
| it is sold or UCC’s equity is paid. 
Coverage is for the dealer’s cost, 
including freight, taxes, factory 
accessory equipment, etc. 

Branches of the company will 
adjust wholesale charges, through 
refunds, to the new, lower rate, 
on all new model 1939 cars 





vious to the price reduction. 

Declaring that UCC confident- 
ly expected increased purchasing 
power and better business imme- 
diately ahead, the announcement 
said that the company’s 122 serv- 
ice offices “will place UCC re- 
sources and facilities exclusively 
behind Ford dealers, Ford prod- 
ucts and Ford salesmen, helping 
in every way to make the next 
12 months successful.” 





Cleveland Drops Show; 
Blames Early Offerings 

CLEVELAND.—The annual 
automobile show here has been 
dropped by dealers due pri- 
marily to premature introduction 
of new models by manufactur- 
ers. 

Cleveland’s show usually fol- 
lowed the New York show by 
two weeks, which this year 
would have scheduled it during 
Thanksgiving week. Since new 
models are on the streets, it was 
decided not to hold the show. 








To Cut Costs, Says Smith 


; AUTOMOTIVE NEWS, SATURDAY, NOVEMBER 5, 1938 


High-Cost Production Held Threat to U.S. Export 


But Don’t Penalize Labor 





NEW YORK.—One of the de- 
velopments that threatens the 
present status of the exporters 
of this country, and the desire 
to equal and surpass the status 
once held, is the growing tend- 
ency of the United States to be- 
ceme a high-cost producing na- 
tion. 

This was one of the points 
cited by Edgar W. Smith, in 
charge of institutional relations, 
General Motors Overseas Opera- 
tions, at the opening session of 
the 25th National Foreign Trade 
Convention in the Hotel Com- 
modore here this week. 

“It may well be that inter- 
national trade itself will find a 


Willys to Offer 
a‘Super-Thrift’ 
Engine for ’39 


TOLEDO —A new ‘super- 
thrift’ engine for 1939, developed 
along new and advanced engi- 
neering lines, is about to be an- 
nounced by Willys-Overland. 


Performance standards claimed 
for this new power plant will 
include a high power develop- 
ment from cylinder dimensions 
which assure a continuance of 
the economy achievements which 
have been associated with Willys- 
Overland production. 

The announcement declared 
that the engine will use ordinary 
fuel without detonation and that 
the consumption of lubricating 
oil will be extremely low, coup- 
ling fuel economy with other 
marked savings in operating ex- 
pense. 


New Tire Set 
| By U.S. Rubber 


NEW YORK.—To expand its 
growing premium tire business, 
the U. S. Rubber Co. is intro- 
ducing a new premium tire 
called the U. S. Royal Deluxe, 
which will be priced at 107% 
percent of the standard first- 
line tire list price. 

With this addition, U. S. Rub- 
ber’s tire line will consist of the 
Royal Master, the company’s 
original premium tire which is 
priced at 168 percent of the 
standard first line tire price, the 
new Royal Deluxe at 107% per- 
cent, the Royal at 100 percent 
and the U. S. Tire in the lower- 
price market which ranges from 
70 percent to 90 percent of the 
first-line tire price. 

Since the Royal Master was 
introduced in February, 1936, 
the company has experienced a 
rapidly increasing demand for 
this premium-priced line. 














way to resume its forward 
movement,” Smith said. “But it 
does not follow, if this forward 
movement does occur, that we 
in America shall play the role 
we played before or take the 
part to which we once felt 
destined. 

“It is not an eternal axiom, 
certainly, that we are entitled, 
willy-nilly, to an annual vol- 
ume of exports in the magni- 
tude of $5,000,000,000. We 
achieved that level once, and the 
time may come when we shall 
measurably surpass it—but the 
cold fact remains that today it 
is not even remotely within our 
reach, 

“Some of the things on which 
that five billion dollar figure 
was built—notably a hectic do- 
mestic boom and an even more 
hectic splurge of foreign lend- 
ing—have altered in the inter- 
val. Our conception of what 
constitutes a ‘normal’ foreign 
trade for the United States has 
altered with them. We have no 
guaranty, unfortunately, that 
other things, as time goes on, 
will not change in like manner 
to bring about a further revision 
of that conception. 

“One of the developments 
that threatens our present status 
as exporters, and our ambition 
to achieve and surpass the 
status we once held, is the 
growing tendency of the United 
States to become a_ high-cost 
producing nation. 

“If a man engaged in domestic 
enterprise raises his voice 
against the rigidities that are 
creeping into his cost structure 
—his rates and rents and wages 
and taxes and all the rest—he 
is accused immediately of sel- 
fish and interested motives. His 
stake in the matter is even 
greater than our own, but his 
protests are brushed aside as 
politically prejudiced and par- 
tisan. 

“We, as exporters, are subject 
to no such accusation; we are 
in the position of buying our 
goods in the American market 
at the best prices we can, and 
of selling them abroad against 
the competition of all the world. 
When we speak of costs in- 
creasing unduly, we are speak- 
ing with an objectiveness that 
is imposed upon us by the very 
force of external circumstance. 
The things we have to say de- 
serve, in consequence, to be 
heeded. 

‘“‘When, as exporters, we plead 
for our competitive position in 
world markets, we are not 
pleading with our manufactur- 
ing sources to penalize Ameri- 
can labor. On the contrary, we 
hold that in view of our natural 
resources and our manufactur- 
ing ingenuity, high real wages 
for the worker are entirely 
compatible with low real costs.” 





OPENING PRESS PARTY of the National Automobile Show period was given Monday by Hudson in Hotel 
Astor, New York, with William A. James, Hudson advertising manager, as host. Newspapermen from all over 
the country attended the party, a portion of them being shown here. 





AEA to Sponsor| Third Dealers’ Sons Class 
Graduated by Chevrolet 


Annual Lunch 


Nov. 15 in N.Y. 


NEW YORK.—The_ metro- 
politan section of the Automo- 
tive Electric Assn. will hold its 
annual luncheon on Nov. 15 at 
the Hotel Astor. 

The luncheon is held an- 
nually in conjunction with the 
activities of the National Auto- 
mobile Show, which opens Nov. 
11 at Grand Central Palace. 


The organization, composed of 
executives from all lines of 
business serving the autufnobile 
industry. was founded in 1917 
for the purpose of bringing into 
closer contact the men of that 
branch of the industry. 


It is expected that over 500 
members and guests will be in 
attendance and the _ principal 
addresses will be delivered by: 
Neal G. Adair, managing editor 
of “Motor” and George F. Pig- 
gott jr., principal of Brooklyn 
High School of Automotive 
Trades. 


Arrangements for the lunch- 
eon are in the hands of a com- 
mittee headed by A. N. Johnson 
of Automotive Electric Service 
Corp. and president of the sec- 
tion. 

Entertainment will be pro- 
vided by a committee under the 
direction of Roland S. Brown, of 
Empire State Ignition Corp. 





Reopen Showroom 

DETROIT.—Graham this week re- 
turns to a downtown Detroit show- 
room which it occupied for five 
years between 1932 and 1937. The 
opening of the showroom, located at 
the corner of Cass and LaFayette 
avenues, coincides with the first 
showing in Detroit of the 1939 mod- 
els. The company has retained its 
branch at 3740 Cass avenue where 
R. C. Reichel, Wayne County sales 
manager, is in charge. 





1939 DE SOTO AT THE PARIS SHOW. Among the 800 exhibitors of cars and accessories at this year’s show 
in the Gran Palais, Paris, was this De Soto which is surrounded by foreign-made cars such as DeLaga and 
Simca in the background. 





DETROIT. — Thirty-one sons 
of Chevrolet dealers were hon- 
ored at commencement exercises 
in the Statler hotel here Friday 
evening as Chevrolet’s School of 
Modern Merchandising and 
Management closed its term. It 
was the third class to graduate 
since the inception of the school. 

Speaker of the evening was 
M. E. Coyle, general manager 
of Chevrolet, whose talk dealt 
with opportunities today for 
young men in the fields of com- 
merce and industry. Coyle’s 
speech stressed the increasing 
scope of opportunity in the 
business world. 

The present dealers’ sons’ 
school has been in session since 
Sept. 12. According to T. O. 
McLaughlin, director and chief 
instructor, included in the com- 
prehensive course were studies 
of the automobile industry, the 
Chevrolet product, principles of 
new and used car operations, 
business management, and allied 
subjects having to do with ac- 
tual management of a retail 
automotive dealership. 

All of the young men who 
graduated from the school will 
enter business in their fathers’ 
dealerships. A number of fathers 
were present for the com- 
mencement exercises. 


During their term the students 
heard speeches by W. S. Knud- 
sen, president, General Motors 
Corp.; Alfred P. Sloan jr., chair- 
man of the board; R. H. Grant, 
vice-president, General Motors 


Corp.; W. E. Holler, general 


Oldsmobile Ups 
Production Rate 
To Meet Demand 


LANSING. — Because dealers 
in all parts of the country are 
reporting sales in greater vol- 
ume than was originally an- 
ticipated, C. L. McCuen, Olds- 
mobile general manager, an- 
nounced this week that an extra 
shift on production has been 
added and additional men are 
being rehired daily. 

The objective is 1,000 cars a 
day, McCuen said. 


Declaring that every indica- 
tion pointed toward a big year 
for the industry, McCuen stated 
that Olds looks forward to one 
of the best years in its 42-year 
history. 





Sales Down 26°; 

SCHENECTADY, N. Y.—Sales billed 
by General Electric Co. during the 
first nine months of 1938 amounted 
to $192,501,173, compared with $260,- 
773,533 during the corresponding 
period of 1937, a decrease of 26 per- 
cent, according to President Gerard 
Swope. 


sales manager, Chevrolet, and 
B. C. Forbes, of Forbes Maga- 
zine. 

Throughout their course, the 
young men have studied under 
various department heads and 
executives in General Motors, 
including C. F. Kettering, chief 
of research for General Motors. 

At the commencement ban- 
quet Holler acted as_ toast- 
master, while diplomas were 
presented by McLaughlin. 

The next term of the school 
will start just after the first of 
the year, McLaughlin said. More 
than 300 applications already 
have been received for the 
fourth school, he said, but the 
roster is: limited to 30, of whom 
27 will be selected from Ameri- 
can applicants and three from 
foreign countries. 

Courses offered the sons is re- 
vised annually to keep pace with 
the progress of the industry. 


Cadillac-LaSalle 


Again Boosts Its 
Production Rate 


DETROIT.—The second in- 
crease in two weeks in Cadillac 
and LaSalle production schedules 
was announced Friday by Gen- 
eral Sales Manager D. E. Ahr- 
ens, 

“This is the direct result of 
the public reception of our 1939 
models and a true reflection of 
retail buying,” Ahrens said. “An 
encouraging feature is that it 
develops less than three weeks 
after dealers placed the new 
cars on sale.” 

Latest expansion of manufac- 
turing plans brings the total 
gain since public announcement 
of 1939 Cadillacs and LaSalles to 
23 percent. Two weeks ago the 
company upped November and 
December schedules 17 percent 
over the original commitment. 

Increased production was dis- 
closed by Ahrens as he returned 
from a sales trip through the 
west, making stops at Chicago, 
Los Angeles, San Francisco and 
Seattle. 





Firestone Fabric Mill 
Goes on Full Time 


CHARLOTTE, N.C.—The Fire- 
stone tire fabric mill, employing 
more than 2,000 workers, went 
on full time the latter part of 
October, which was two weeks in 
advance of the scheduled date 
for speeding up production. 

The cause of the early start on 
full-time and capacity output 
was the growing demand for 
automobile tires, according to 
Officials of the plant. The Fire- 
stone mill is located at Gastonia. 
It produces the cotton fabric that 
goes into automobile tires. 
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ATA Concludes Most Successful National Conclave 


Rodgers Reelected President; 


Tax Discussions Featured 


(Continued from Page 1) 


pounds tax for the privilege of | contest, which drew expert driv-| 
operating over the highways and | ers from all over America were, | 
only 25,000,000 pounds are put) first, Edson Smith of Guardian) 
back into the highway improve-| Cartage, Detroit; second, W. F. | 
ment fund. Steed, Georgia Hyway Express, | 

Murray Van Wagoner, high-| Atlanta; third, Davis Campbell, | 
way commissioner for Michigan,| Decatur Cartage Co., Chicago, | 
called attention to Michigan’s nd fourth place winner was the | 
bill which will go before the 


‘hamp of last year, W. J. Fred- 
voters next Tuesday and which| “ick, Kentucky Transport Co.,| 
cals for all tax money to be 


Louisville. 
pegged for highway and street} At the luncheon Wednesday, | 
improvement and eliminates le-| W. P. Helm, Washington news- 
gal diversion to any other state 


; Dbaperman, in his talk ‘What’s 
fund. He emphasized the need} Ahead for Business” told the 
for the trucking industry to 


visiting truck operators that, 

fight for this type of legislation} ‘rom his observation of national 

in every state in the union. politics and law trends, not to 

Possibly the one event which | -00k to any repeal or modifica- 

caused most widespread interest| ion of the National Labor Re- 
in this year’s ATA convention 


lations Act. He said taxes no 
was the truck rodeo, run under | doubt would be higher if any 
the direction of Capt. Lincoln] “hange was made at all, and 
Jones jr. of the Middlesex | ‘here would be no reduction in 
Traneportation Co., Middlesex, | the Social Security payroll taxes. 
N. J. The purpose of the rodeo He said that “prospects for 
is to train drivers to be skillful, | legislation at Washington next 
to have full knowledge of road 


) winter are in almost chaotic 
laws and to know how to give 


t condition today, and will not 
aid to motorists on the highway | crystalize until after election.” 
in time of accident. 


He went on to say that all legis- 
The running of the rodeo was | lative trends will to a great ex- 
put on the air by the Mutual 


tent hinge on how many seats 
Broadcasting network through| in the senate the conservatives 
station CKLW, Detroit, and the| *f both parties are able to cap- 
presentation of the awards to 


‘ure in the present elections. 
the winner and runner-up was Other prominent speakers 
given by Columbia Broadcast- 


; heard during the three-day ses- 
ing system through station WJR,| sion included Paul Hoffman, 
Detroit. The winners .in this 








president of Studebaker, who 
~poke on highway safety, and 
Chester H. Gray, director of the 
National Highway Users Con- 
ference, who spoke on “Mo- 
nopoly in Transportation”. 

Ted V. Rodgers, of Scranton, 
Pa., was re-elected president of 
the association for the sixth 
time. Rodgers has been presi- 
dent since the organization was 
‘ounded in 1933. 

L. A. Raulerson, of Jackson- 
ville, Fla, and C. G. Moore, of 
Chicago, were re-elected treas- 
urer and secretary, respectively. 


Others named were H. D. Hor- 
ton, of Charlotte, N. C., first 
vice president; Fred O. Nelson, 
of New York City, second vice 
president; O. H. Scott, of Los 
Angeles, third vice president, 
and Henry E. English, of Dallas, 
Tex., fourth vice president. 


Allen J. Wilson, of Boston; M. 
R. Buhner, of Louisville, Ky.; 
Walter Mullady, of Chicago; 
John W. Blood, of Wichita, Kan.; 
Earl N. Cannon, of Madison, 
Wis.; J. H. Harriss, of Manzan- | 
ola, Colo.; and Leland James, of | 
Portland, Ore., were chosen re- | 
gional vice presidents. 

James B. Godfrey, jr., of De- 
troit, was elected vice president 
of the common carriers division; 
Charles B. Yokhom, of Detroit, 
was named vice president of the 
petroleum transporters division, | 
and Walter F. Carey, of Pontiac, | 
was elected for the automobile | 
transporters division. 





Several Shifts 
Made in Dodge 
Field Personnel 


DETROIT.—The transfer of C. 
W. Chapman, until recently 
manager of the Pittsburgh region 
of the Dodge field organization, 
to the managership of the Cin- 
cinnati region is announced by 
Frank J. Timmens, Dodge gener- 
al sales manager. 


The Pittsburgh post, vacated by 
Chapman, will be filled by E. C. 
Quinn, former city manager of 
the Los Angeles region. Quinn’s 
position is given to W. A. Sell- 
man, formerly Dodge district 
representative for Southern Cal- 
ifornia. 

Another transfer affects P. M. 
Minnich, formerly Philadelphia 
city manager, who hereafter will 
function as city manager in 
Cleveland. A. R. Howard leaves 
his work as Dodge merchandis- 
ing representative in New York 
City, to become Philadelphia 
city manager. 





Chicago’s Suburban ; 
Dealers Organize 


CHICAGO.—Dealers of two 
suburban towns adjoining Chi- 
cago on the west have just or- 
ganized. First to be formed was 
the Cicero New Car Dealers 
Assn., which elected John B. 
Mahoney as president, John G. 
Spevacek as vice-president, — 
Polakovic as secretary, an : . 
George Kallal as treasurer. are being —— - oe = 

Attended by 16 representatives | —— Paden here 
of as many makes of cars, ei oS. T h ill b 
Oak Park Dealers Acen. was Nov. 30-Dec. 3. The s a a 2 
formed at a meeting, which wit- oe ee Sade 
nessed the election of Tom Har-| assn., and, in addition to a dis- 
Sr vientsnuaneas uaa ie a of cars, will feature a style 

. » € -| show. 
Snow as secretary. Samuel B. | . 
Shapiro, general manager of the 
Chicago Automobile Trade Assn., 
presided as temporary chairman 
until officers were elected. 





San Antonio Dealers 
Map Plans for Show 
SAN ANTONIO, Tex. — Plans 





The committee in charge of} 
arrangements includes Carrol]]| 
Cartwright, Carroll Cartwright, | 
Inc. (De Soto-Plymouth), chair- | 
man; Russell Good, Gene) 
Meador, Inc. (Packard); Cale G. 





r TT .— = Ivers, Jordan-Ivers Motor Co. 
New Road Test Set , (Ford); Harry Freeman, Milam 
TRENTON, N. J.—Green-tinted Chevrolet Co.; and Ward Or- 


mercury lights soon will be installed 
on a section of Route 25 near Wood 
bridge Cloverleaf as another test to 


singer, Orsinger Motor Co. (Hud- 
son). 


determine the most effective light to This will be the first } 
curtail night accidents Amber mer- | . ponsored by the 
cury lights have been installed at °* ae ' 

other points for similar tests. since 1932. 
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AMONG ATTENDEES at Americ2n Trucking Assns. annual convention in 
Detroit this week were Maj. Howard E. Crawfurd, of London, England, 


president of British Associated Road Operators Assn., 
Lincoln Jones, jr., of Middlesex Transportation Co., Middlesex, N. 


directed the truck rodeo. 


left, and Capt. 
J., who 





WINNERS OF RODEO awards,. presented during the convention of the 
American Trucking Assns. held in Detroit the past week. Left to right. 


Edson Smith, Guardian Transit, Detroit, who placed first; W. 


F. Steed, of 


Georgia Hyway Express, Atlanta, second; Davis Campbell, Decatur Cartage 


Co., Chicago, 


third; and W. J. Fredrick, of Kentucky Transport Co., 


Louisville, fourth, last year’s champion. 


Buick’s Biggest Program 


Pushing Plants to Capacity 





FLINT.—What is declared to 
be the biggest manufacturing 
program in the history of the 
company was launched Tuesday 


by the Buick division of General 
Motors. 


It involves greatly increased 
production schedules through- 
out the coming year and the 
unprecedented output in No- 
vember and December of nearly 
56,000 cars. 


To meet production require- 
ments Buick placed orders for 
more than 36,000 tons of steel 
in October, the largest single 
month’s commitment in many 


| years, and considerably in ex- 


cess of October purchases last 
year. The October purchases 
were in addition to 54,000 tons 
bought through September for 
1939 model production and 
brings total commitments to 
date for the new models to ap- 
proximately 90,000 tons. 

Buick’s 1939 model production 
to date totals 38,000 cars. The 
increased schedules for No- 
vember and December will bring 
total output of the new models 
to over 93,000 by the end of the 
year. Of this number 87,000 are 
for domestic shipment. 


“The next two months will 
see the Buick plants in Flint 
operating virtually at capacity 
and employment at a peak for 
the year,” Harlow H. Curtice, 
president and general manager, 
said. 

“Unusual heavy demand for 
the new models has necessitated 
further upward revision of pro- 
duction schedules and a re- 
vamping of our manufacturing 
plans for the coming year, look- 
ing to the output of some 50,000 


more cars than were originally | 


projected and a sales program 
contemplating a 50 percent in- 
crease over the 1938 season. 
“We have raised our 1939 
model index to 260,000 cars, of 
which 240,000 are expected to 
be required for domestic con- 
umption, with export and 
Canadian shipments requiring at 


least another 20,000. 

“Our plants are now operat- 
ing on this basis. A total of 28,- 
615 cars are scheduled for pro- 
duction in November and in 
December another 27,288 will be 
produced. This increased rate 
compared with 21,164 cars built 
in October and about 14,700 
built in September. 


‘While our dealers were well 
stocked with new cars at an- 
nouncement time and output has 
been increased to maintain these 
stocks, orders for the new cars 
consistently and_ substantially 
exceeded deliveries. The public 
acceptance of the new cars and 
events affecting economic con- 
ditions has shown that even the 
heavy production to which we 
were early committed was not 
sufficient to meet the demands. 


“Recognizing these factors we 
have revised our 1939 model 
production to 260,000, and 
planned on manufacturing and 
distribution operations accord- 
ingly. Cars are now leaving our 
assembly lines at the rate of 
1,300 a day and our revised 
schedules contemplate a total of 
87,117 of the 1939 Buicks for 
domestic shipment through Dec. 
31. 

“With cars flowing at this 
rate, our dealers are assured of 
adequate supplies of the new 
models and the ability to make 
prompt delivery to their cus- 
tomers.” 

“Under the revised program 
Buick plants are now operating 
on two shifts, five days a week 
and employment has been in- 
creased to more than _ 14,000, 
including 1,700 salaried work- 
men, the executive said. 





Merit Plan Approved 


NEW YORK.—A merit plan to give 
safe automobile drivers in this state 


a 10 and 15 percent differential in 
bodily injury and property damage 
liability insurance rates was formal 
ly approved this week by State In 
surance Superintendent Louis H 
Pink and will become effective Dec 
1 for use by all companies 
such business in this state 





during | 


_ New Fiberglass 


Viewed Altering 
Electric Devices 


TOLEDO. — Revolutionary 





changes in many types of elec- 
trical devices is forecast in the 
announcement of the new Owens- 
Corning Fiberglas Corp., which 
will have headquarters in Toledo 
and plants in Newark, Ohio, and 
Corning, New York. 


The company has been formed 


by Owens-Illinois Glass Co. and 
Corning Glass Works to put into 
many new fie'ds of application 
the glass fiber and glass textile 
developments made by the two 


companies at a cost of more than 
$5,000,000 in the last three years. 

One of the most important ap- 
plications has been insulation for 
electric motors. 

Harold G. _ Boeschenstein, 
former vice-president and gen- 
eral manager of Owens-Illinois 
Glass Co., becomes president of 
the new company, and Armory 
Houghton, president of Corning, 
oo be chairman of its director- 
ate. 





Tire Inventory 
Of Dealers Hits 
Three-Year Low 


NEW YORK.—Announcement 
this week by the commerce de- 
partment that dealers’ tire and 
tube inventories are at their 
lowest level in three years was 
seen here by George J. Burger, 
secretary and general manager 
of the National Assn. of Inde- 
pendent Tire Dealers, as “a 
very healthy situation”. 

“Opportunities are here for 
the industry, now more than 
ever,” he said, adding: “We 
have reasons to believe that with 
any consistent, stabilized pro- 
gram by the various tire manu- 
facturers in the months to come, 
inventories, stocks in the hands 
of the dealers, would be in- 
creased considerably.” 

Burger also revealed plans of 
his association to promote a 
three-point legislative program 
calling for uniform traffic regu- 
lations and signals in all states; 
uniform and more rigid examin- 
ation of individuals applying for 
drivers’ licenses, with periodical 
re-examination; uniform and 
periodical inspection of brakes, 
lights, steering mechanism and 
tires. 

The commerce department re- 
port to which Burger referred 
was that on Oct. 1 survey of in- 
ventories showed 5,493,000 cas- 
ings and 5,552,000 inner tubes. 
The number of tires was about 
500,000 less than both a year ago 
and two years ago, while the 
total of inner tubes was 740,000 
under a year ago and 1,500,000 
below two years ago. 





Strike Stops Production 
At Young Jersey Plant 

TRENTON, N. J.—Four hun- 
dred employes of the L. A. 
Young Spring & Wire Co. plant 
here have been on strike since 
Monday. Settlement efforts on 
behalf of the company are be- 
ing directed by C. M. Young, 
company president, who flew 
here from Detroit early in the 
week. Termination of the strike 
reportedly has been impeded by 
controversy over whether Local 
901, United Spring Workers of 
America, CIO affiliate, repre- 
sents a majority of the workers, 
and also the manner in which 
the strike was called. 

Demands of the strikers in- 
clude a wage increase, extra 
overtime pay, union shop, aboli- 
tion of the speed-up and piece- 
work systems and reinstatement 
of a shop steward who allegedly 
was dismissed for union activi- 
ties Saturday last. 





For feedbox truck news, read Jacl 
Weed’s “Truckin’.” 
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me sacred pledge we make our friends here 
AUTOMOTIVE and now. This publication, God willing and so 
° $ : pal c long as it is in our charge, will never champion 
oi A nes 





the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value—(AN 6-10-1933). 








SATURDAY, NOVEMBER 5, 1938 


The Shows will Show 


OINCIDENT with the opening of the National Auto- 

mobile Show at Grand Central Palace next Friday, 
local shows in 18 other cities will reveal the next year’s 
offerings to the public. This perhaps will constitute the 
most widespread simultaneous showing of new cars in the 
history of the industry. 


As in the past the cry again is raised this year: “Why 
the show?” In two cities, Cincinnati and Cleveland, dealers 
have voted to hold no shows on the basis that new models 
have been on the streets so far in advance of the shows 
that the public has lost interest. This thesis we are in- 
clined to doubt. Perhaps these dealers are so close to the 
picture that they assume that their familiarity with new 
models is shared by the public. Among a large segment 
of the public we do not think this is true. 


The chief purpose of an automobile show is to stimulate 
interest, rather than to close actual sales. This is par- 
ticularly true of the New York National Show. Through- 
out the years it has served as a starting point for a new 
business cycle. It has provided the first opportunity the 
public has had to see all makes of cars side by side and 
reach its own conclusions. It has been the prism through 
which public interest has been focused on the automobile 
— its products and its contribution to the general 
welfare. 


So far as the argument that early introductions mar the 
value of the new models as attention getters at the shows, 
this is merely an assertion that motor styles have shorter 
lives than even we or the public will admit. Who among 
us is so uninitiated that he does not remember the January 
shows, in which models that had been introduced in July 
and August, were shown in all their pristine glory with 
the same fanfare accorded the brand new offerings? 


Actually at present new model announcements as a 
whole have been timed more closely to the show opening 
than they were under the January plan. In those days 
new models were whelped with no plan or reason and, in 
many cases, changes were confined to a new assortment 
of serial numbers. The result was that all dealers were 
constantly faced with a “clean-up” campaign being con- 
ducted by a competitor. We think that dropping the shows 
would result in a recurrence of this condition. 


By this we do not condone the present system of rushing 
the season and will agree with anyone that an ideal method 
might be to keep all cars under wraps until the opening 
of the show, preferably around Dec. 1. On the other hand 
this may be economically unsound and individual makers 
must have freedom of judgment in this regard. We do feel 

’ that shows are no less important than they were at the 
turn of the century. We are selling more sophisticated 
cars to a more sophisticated public, but the fundamental 
need for showmanship in merchandising has not changed. 








Next week the shows will be on trial, and we feel con- 
fident that they will vindicate themselves. 
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By GEORGE M. SLOCUM 





Once in a dog's 
ADVERTISING age you are 


GIVE 


ITS DUE! bound to run 
into a parlor 


economist who has taken for his 
subject “Advertising a Waste, 
Advertising is only a tax on the 
consumer!” For me to run into 
one of these nitwits always 
makes me see red, yet I am tol- 
erant enough to see that they 
might sound reasonable just as 
the arguments for prohibition fi- 
nally captured the imagination of 
an entire nation, who had to be 
convinced by years of near- 
calamity that they had been fol- 
lowing the half-truths of dreamy- 
eyed theorists. 

Pa 


Some months ago, Fulton 
Oursler, editor of Liberty, be- 
came interested in this type of 
anti-advertising propaganda and 
was determined to find out 
whether or not there was any 
truth in what was being spread. 
He engaged George Sokolsky, 
who as a young radical went to 
Russia in 1917 and returned in 
1931 a “converted and convinced 
American patriot”, to ascertain 
the facts. His findings are run- 
ning serially in Liberty begin- 
ning Nov. 5 and I hope every 
automobile dealer and salesman 
(not to mention the factory exec- 
utives) will take time out to read 
this series. Let me quote a few 
of Mr. Sokolsky’s opening re- 
marks: 


“When Columbus discovered 
America, he was looking for pepper 
and other spices. He found, instead, 
a continent. * * * The great empty 
lot Columbus found has since been 
turned into the land where men 
live best! Through good times and 
bad, through booms and depres- 
sions, the United States holds the 
record of the highest standard of 
living yet known to the human 
race. That is the achievement of 
American civilization. That is the 
product of American genius. And, 
in its later aspects, it is largely a 
triumph of American advertising! 
You know as well as I do that we 
in America live under conditions 
unequaled anywhere on earth. The 
average standard of living for 
America is higher than for any other 
people. * * * Even at that, our 
lowest earning group lives better, 
has more things than the average in 
any other country. Our Communist 
detractors are trying to tell Ameri- 
cans, including our school children 
that this is not so; that we are no 
better off than other countries and 
worse off than some. Of course 
these Communists are out-and-out 
liars. The facts speak for them- 
selves. But what are the facts? 
What is a standard of living? In 
what way can you measure it? Well, 
here are a few ways: Take the con- 
sumption of water. A healthy people 
must be a clean people. Whereas 
New York uses 142 gallons of water 
per person each day, Paris uses 47, 
London 43, and Berlin 38. Or take 
education. Twenty-four percent of 
the American people attend school. 
That is true of only 16 percent in 
France and Germany and only 15 
percent in England. Going to school 
is a part of the return in better 
living standards that citizens get for 
the taxes they pay! Or take radio 
receiving sets per 1,000 population. 
In the United States, 253 out of 
every 1,000 have sets. In the United 
Kingdom it is only 216 out of every 
1,000; in Germany it is down to 129; 
in France it is a mere 93. Let’s look 
at it still another way; 


“How much time each day is re- 
quired to earn the kind of life that 
we Americans have? How much of 
our lives goes into the mere task of 
earning what we eat, where we live, 
how we sleep, in what manner we 
are amused? In China, for instance, 
coolies (that is, the unskilled work- 
ing group) work from sunrise to 
sunset—a minimum of 12 hours a 
day. Factory labor works, say, 10 
hours a day. Some workers there 
work seven days a week to get their 
very low standard of living. There 
was a time not so long ago when 
men in America also worked 12 
hours a day. Gradually we came 
down to eight hours a day. That is 
a rise in the standard of living. Now 
we are actually trying to fix a 40- 
hour week by law. How much will 
yvour money bring you? How many 
hours of labor do you have to put 
into the purchase of a dress or a 
dozen eggs or a new car? I shall be 
able to prove that one hour of work 
in the United States purchases more 
goods or services than in any other 
country. And, finally—How much of 
our independence, our freedom, our 
liberty do we have to sacrifice to 
the full 
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“There was a little man who had a little gun, 

“But his bullets were not what they should have been. 
“He shot at a duck but the gun gave a buck, 

“And knocked him right flat on his donnergean.” 


In This Corner-- 


‘Wagering on Output. .’ 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence 
will be observed upon request. 


Wager 

As one of your subscribers I 
am asking that you kindly fur- 
nish me some information. On 
Oct. 1, 1937, I made a substan- 
tial wager that there would be 
half as many cars built in the 
United States during the next 
12 months as were built in the 
past 12 months. I would also 
like to have the same figures on 
trucks. This is cars built and not 
cars sold.—G. N. Garber, Garber 
Buick Co., Saginaw, Mich. 

* ok i 

Editor’s Note: As we under- 
stand your letter, your wager 
was that half as many cars would 
be built in the United States 
in the 12 months beginning Oct. 
1, 1937, and ending Sept. 30, 1938, 
as were built during the 12 
months beginning Oct. 1, 1936, 
and ending Sept. 30, 1937. 

Between Oct. 1, 1936, and Sept. 
30, 1937, passenger car produc- 
tion in the United States totaled 
4,034,206 units. Truck production 
in the same period totaled 830,- 
101 units. 

In the period from Oct. 1, 


American way of life? The answer 
is simple: None! 
. y a 
The automobile? Competition 
through advertising did a great job 
there, too. A car that lacked the 
power, equipment, or the safety de- 
vices of those at present on the 
market averaged $1,785 f.o.b. De- 
troit in 1921. A far better car, im- 
proved in every detail, averages $903 
today. Or take the rubber tire. A 
fairly poor tire which could travel 
about 2,500 miles cost $24.50, as com- 
pared with a modern balloon heavy- 
tread tire which can travel 25,000 
miles, and costs, on the average, $12 
or $14. Or take a radio: those 
squeaking, noisy sets cost, on the 
average, $125 in 1927. Today a set 
averages $53 and a pretty fair set 
can be bought for $12. 
i * * 


But get the Nov. 5, 12 and 19 
issues of Liberty and read for 
yourself the most conclusive de- 
fense of “The American Way” 
that was ever written.—G. M. S. 


* 





1937, to Sept. 30, 1938, produc- 
tion of passenger cars in the U. 
S. totaled 2,013,891. Commercial 
car and truck production for the 
same period totaled 529,978 units. 
—W. C. Callahan, managing 
editor. 


Show Dates 


Nov. 11-18—New York. National Auto- 
mobile Show, Grand Central Palace. 


Nov. 11-17—New York. National Mo- 
ae _—— Show, Port of Authority 


Nov. 3- 5—Cincinnati Open House. 

Nov. 3-10—Hartford, Conn. 

Nov. 5- 8—Madison, Wis. 

Nov. 5-12—Washington, D. C. 

Nov. 9-10—Cannonburg, Pa. 

Nov. 10-12—Monongahela, Pa. 

Nov. 11-19—Pittsburgh 

Nov. 11-19—Detroit 

Nov. 11-19—San Francisco 

Nov. 12-18—Columbus, O. 

Nov. 12-19—Boston 

Nov. 12-19—Buffalo 

Nov. 12-19—Chicago 

Nov. 12-19—Milwaukee 

Nov. 12-19—Minneapolis 

Nov. 12-19—Philadelphia 

Nov. 12-20—Los Angeles 

Nov. 13-19—St. Louis 

Nov. 14-19—Syracuse, N. Y. 

Nov. 14-19—Des Moines, Ia. 

Nov. 14-19—Elmira, N. ¥* 

Nov. 14-19—New Haven, Conn. 

Nov. 15-20—Omaha 

Nov. 19-25—Indianapolis 

Nov. 19-26—Baltimore 

Nov. 19-26—Montreal 

Nov. 19-26—Rochester, N. Y. 

Nov. 22-23—Wellsville, N. Y. 

Nov. 23-Dec. 4—Brooklyn, Queens and 
Long Island, N. Y. 

Nov. 26-Dec. 3—Kansas City 

Nov. 26-Dec. 3—Newark 

Nov. 26-Dec. 3—Toronto 

Nov. 30-Dec. 3—San Antonio 

Dec. 3- 5—New Orleans 

Dec. 5-10—Denver 

Jan. 2- 7—Grand Rapids, Mich. 

Jan. 9-15—Seattle 

*Tentative. 
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GOVERNMENT FIGURES SUBSTANTIATE 
THE CHICAGO DAILY NEWS SURVEY 


Note that the Consumer Purchase Survey confirms The Chicago 
Daily News Market Survey in every essential respect. Note, too, 
that the preponderance of purchasing power is exercised by the 
Upper-Income or Able-to-Buy families. 


+ Upper Income Families « Government Survey “| 


* Better Residential Areas « Daily News Survey er’ 
PURCHASING POWER 

The Daily News Survey credits the better residen- 

tial areas with 70% of Chicago's purchasing power. 

The Government Survey credits the Upper Families 

with 70% of Chicago's total consumer expenditures. 


CHICAGO'S RENT BILL 

The Daily News Survey showed that 65% of 

Chicago's total rent bill was paid by the families 

in the better residential areas. The Government 0 0 


Survey gives the Upper Families credit for 64% of 
Chicago's total rent bill. 


GROCERIES 


The Daily News Study found 63% of chain grocery 
stores in the better residential areas. The Govern- 65 
ment Survey credits the Upper Half Families with 0 0 
65% of Chicago's total grocery bill. 
DRUGS 


credits the residents of these areas with 74% of 
Medical Care expenditures. 


The Daily News Study disclosed the fact that 72% 
of Chicago’s chain drug stores are located in the 
better residential districts. The Government Survey 0 0. 


CLOTHING 

The Daily News Survey based on studies made of 
department store and shoe store sales shows that 
a minimum of 70% of purchases are made by the 
families in the better residential areas. The Govern- 
ment Survey credits the Upper Families with 77% 
of all clothing purchases. 


HOUSEHOLD FURNISHINGS 

The Daily News Survey of furniture sales of a large 
medium priced department store found that 78% 
of the dollar volume was purchased by families 
living in the better residential areas. The Govern- 
ment Survey credits the Upper Income Families 
with 80% of all of Chicago's purchases of house- 
hold furnishing and equipment. 


AUTOMOBILES 

New car sales to the residents of the better areas 
reported in The Daily News Survey amounted to 
72% of the total. The Government Survey finds 
that the Upper Families are responsible for 89% 
of new and used automobile purchases and auto- 
mobile maintenance. (The differential of 17% is due largely 
to the inclusion of maintenance costs in the government's study.) 


0 11 


80/80 | 


124894 


*The better residential areas (where average rentals are $34 aud over) 
contains 49% of all Chicago families, 





The upper-income families (those receiving more than $1,446 annual income) 
contain 40% of all Chicago families, 
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The success of your drive for greater 
sales and more profits depends largely 
upon the market you tap and the econ- 
omy with which you penetrate it. In 
Chicago, the recent Consumer Purchase 
Survey made by the United States De- 
partments of Labor and Agriculture 
(and projected by the Curtis Publish- 
ing Company) indicates conclusively 
that the most productive market is lo- 
cated among the Able-to-Buy families— 
those with incomes of $1,446 or more 
per year. 


You can reach this productive market 
through The Chicago Daily News effec- 
tively and economically. For The. Chi- 
cago Daily News has greater Home 
Coverage and is read by more Able-to- 
Buy families than any other daily news- 


Productive Market 


paper in Chicago. The records show that 
70% of this newspaper’s circulation in 
Chicago goes into the better residential 
areas representing 70% of the city’s 
purchasing power; and the remaining 
30% of the city circulation goes into the 
areas representing the other 30% of 
the buying power. 


The most economical coverage is that 
which reaches—efficiently and quickly 
—the greatest number of families with 
the incomes that will permit them to 
satisfy their needs and desires. The 
Government Survey shows definitely 
who these people are. The Chicago 
Daily News Survey shows where they 
are and how this newspaper—with its 
circulation penetrating every section of 
Chicago in the same ratio as purchasing 
power—reaches them. 


THE CHICAGO DAILY NEWS 


CHICAGO’S HOME NEWSPAPER 


WITH THE MOST VALUABLE CIRCULATION IN THE CITY 





DETROIT OFFICE: 4-119 General Motors Building 

DAILY NEWS PLAZA: 400 West Madison Street, CHICAGO 
NEW YORK OFFICE: 9 Rockefeller Plaza 

SAN FRANCISCO OFFICE: Hobart Building 
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39 Fords Feature Engine Refinements, New Beauty 
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Mercury F ormally Unveiled 
In Low Medium-Price Class 


(Continued from from Page 3) 


mounted under the left side of 
the instrument panel, actuates 
the service brake shoes on the 
rear wheels by steel cables. 
Equalization is obtained by a 
sheave through which the cable 
to the rear wheels can slide. 

Brake drums are of cast iron, 
attached to the steel hubs. This 
provides the desired cast iron 
braking surfaces without sacri- 
ficing strength. Drums are 12 
inches in diameter. The linings 
of the rear brake shoes in each 
wheel are made shorter than the 
front shoes to equalize lining 
wear. Total lining area however 
is 162 square inches. 

The frame for the Mercury is 
especially designed for this car 
and differs in design from that 
used on Ford cars. While of the 
X-member, double-drop type, 
the flanges of the X-members 
face outward instead of inward, 
as is the case in Ford cars. 
Where the X-members meet the 
the side-channels, the flanges of 
the two channels are fitted par- 
tially into one another to form 
full box sections, which con- 
tinue to both ends of the frame. 
A box member is also used 
where the two X-members are 
joined near the center of the 
chassis. The full box section 
construction for the ends of the 
frame provides increased rigid- 
ity with the longer wheelbase 
(116 inches) used in the Mer- 
cury. 

Several refinements in the 
electrical system have been in- 
corporated. Generators are of 
the two-pole, shunt wound, con- 
trolled output type, with normal 
charging rate ranging from 8 to 
30 amperes. The generator to 





crankshaft speed ratio is 1.49 
instead of 1.2 as in Ford cars. 
This obtains approximately the 
same generator revolutions per 
car mile as in Ford cars, al- 
though the rear gear ratio is 
lower numerically. 

The instrument panel has 
been newly designed for Mer- 
cury cars. The various gages are 
mounted in a group directly in 
front of the driver. 
for the instrument group also 
embodies an extension which 
forms the upper steering column 
support just under the steering 
wheel. The ignition switch and 
lock are mounted in this ex- 
tension. A two-spoke steering 
wheel is used, which provides 
a better view of the instruments. 
On the right of the panel is a 
glove compartment with electric 
clock and lock. In the center is 
a die-cast radio speaker grille, 
with ash trays located on each 
side. Instrument panel lamps 
are equipped with a dimming 


rheostat as well as_ separate 
switch. The various’ control 
knobs, including also the cigar 


lighter handle are of the drawer- 
pull type, located in recesses 
under the two ash trays. A foot 
control for the headlight beams 
is located on the toe-board, with 
indicator light on the left side 
of the instrument panel. 

Spring suspension of the Mer- 
cury is in accord with Ford and 
Lincoln-Zephyr design, includ- 
ing transverse cantilever springs, 
front axle radius rods, torque- 
tube with rear axle radius rods 
and four adjustable double- 


The panel | 








MERCURY 8 SEDAN-COUPE, which seats six, the divided front seat backs swinging inward to allow ac- 


cess to the guest seat. 





1939 FORD COUP 


For 1939 the two groups of 
Fords are the V-8 and the De- 


acting shock absorbers. Spring |luxe V-8, the term “standard” 


shackles both front and rear are 
in tension and hang at an angle. 


OPENS ARMISTICE DAY, FRI. NOV. 11 
NATIONAL 
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TO 


SHOW 


Grand Central Palace, N 


ew York City 


8s DAYS November 11-13, SUNDAY INCLUDED 


Here’s where the industry will start its campaign 


for 1939 business. Buyers, dealers, 


jobbers, pur- 





chasing agents, fleet owners, sales managers, serv- 
ice station and repair men and industrial leaders 
will attend. 

The latest in passenger cars, body work, accessories, 
trucks, light delivery wagons, service station equip- 
ment and a special Diesel engine display—an array 
of modern lines you must see. 

For available space remaining, write, wire or tele- 
phone. 


NATIONAL AUTOMOBILE SHOW 
366 MADISON AVE., NEW YORK, N. Y. 
Alfred Reeves, Manager 
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no longer being used to desig- 
nate the lower priced of these 
two groups. A primary reason 
for the new designation is that 
the tudor and fordor sedan 
bodies for the Ford V-8 cars are 
the same in dimensions as were 
the former deluxe bodies. In ad- 
dition, a new coupe body, with 
more modern and_ attractive 
lines, has been designed for 
Ford V-8 cars. Additional equip- 
ment previously obtained only 
on deluxe cars is also supplied 
with the three cars comprising 
this group. Ford V-8 cars are 
offered with either the 60 or 85 
h.p. engine. 

The deluxe line consists of 
five body types, two sedans, a 
coupe, convertible coupe and 
convertible sedan. The two se- 
dans and the convertibles have 
the same body dimensions as 
formerly, with new upholsteries, 
hardware and interior trim. The 
deluxe coupe is also new in de- 
sign, and has the same dimen- 
sions as the Ford V-8 coupe 
mentioned above. Deluxe cars 
are available only with the 85 
h.p. engine. 

Engine Is Improved 


In addition to the adoption of 
hydraulic brakes on all Ford 
cars, refinements in the engines 
have been made. In the 85 h.p. 
engine the crankshaft is larger 
than formerly. The diameter of 
the main bearings has been in- 
creased from 2.4 to 2.5 inches. 
The crankcheeks also have been 
made thicker for greater rigid- 
ity of the shaft and increased 
engine smoothness. To largely 
offset the space required for the 
thicker cheeks, the flanges on 
the floating crankpin bearings 
have been eliminated. Valve- 
seat inserts are now used under 
both intake and exhaust valves. 
These are of tungsten-chromium 
alloy steel as formerly. All 
valves are of high nickel- 
chromium steel. 14 mm _ spark 
plugs are used. 

When used in the deluxe cars, 
the fan is mounted on the 
crankshaft as in Lincoln-Zephyr | 
cars. In conjunction with the! 
larger frontal area of the radi-| 
ator on deluxe cars, the crank-| 


shaft fan provides improved cool- _ 





| 
ing with the low position of the 


new grille. The new fan posi- 
tion also makes the ignition dis- 
tributor easily accessible, espe- 
cially since the entire hood now 
raises. In Ford V-8 cars, the fan 
is mounted on the generator shaft 
as formerly. 


Improved oil economy on both 
60 and 85 h.p. engines results 
from the adoption of new type 
piston rings. The center com- 
pression and lower oil-control 
rings are thinner than formerly 
and are fitted with steel inner 
expander springs. Cylinder wall 
pressure resulting from using 
rings of this type is somewhat 
higher than formerly, and is 
more evenly maintained at the 
higher engine speeds, especially 
after the engine has been in 
service for some time. 


Mounted on Dash 


Generators used on deluxe cars 
are of the two-pole shunt wound 
controlled output type, with con- 
trol unit mounted on the dash 
under the hood. A new feature 
of the electrical system of the 
Mercury and the deluxe cars is 
“battery condition 
indicator” on the _ instrument 
panel, which replaces the usual 
ammeter. Actually this is an in- 
strument of the voltmeter type, 
with dial calibrated in three 
ranges, marked “L’”, “N”, and 
“H”, signifying low, normal and 
high. The voltages for each of 
the three ranges have been estab- 
lished as a result of extensive 
tests aimed toward supplying car 
owners in an easily understood 
manner, with more accurate and 
pertinent information than can 
be disclosed by use of the am- 
meter type instrument. The in- 
strument also avoids misunder- 
standings on the part of owners 
in interpreting conditions exist- 
ent with generator outputs vary- 
ing over a wide range, as may 
occur with the type of gener- 
ator regulation now used. In ad- 
dition to showing the owner the 
condition of the battery as to its 
amount of charge, the instrument 
can provide further data, once 
its operation is fully understood. 


the use of a 


A 100 amp.-hr., 17-plate battery 
is regular equipment. 

Chris Sinsabaugh's sparkling 
“Sparks” column is read by the 


wide-awake” in the industry. 


E = room for three passengers. 





Mammoth Tent to House 
Madison Automobile Show 


MADISON, Wis.—Staged un- 
der what is declared to be the 
largest exhibition tent ever built, 
the 27th annual automobile show 
here will open November 6, ac- 
cording to Leon J. Waters, pres- 
ident of the Madison Automotive 
Assn. 

The tent provides 30,000 
square feet of space, permitting 
the exhibition of 100 automobiles 
together with accessory booths” 
and other automotive displays. 
The show will run three days. 








Recent globe-circling flight of 
Howard Hughes, winging 15,000 
miles in 91 hours, 17 minutes, was 
more than a miracle of modern 
aviation. This record - shattering 
achievement marked a _ triumph 
of engineering and materials. Only 
the toughest alloy steels strength- 
ened with the skill of modern 
metallurgy can create mechanisms 
with necessary durability. Hughes’ 
globe-girdling ship is a Lockheed 
“14” monoplane, similar to those 
on commercial airlines in Canada 
and the Far East and powered by 
twin Wright cyclones, each de- 
veloping 1,100 h.p. Because safety 
and reliability are the biggest 
assets of modern air travel, 
Wright Aeronautical Corporation 
uses high grade Nickel alloy 
steels for major stressed parts, 
such as crankshafts, connecting 
rods, and most gears. Moreover, 
all stressed fastenings . . . bolts, 
nuts and studs . . are Nickel 
steel, not only in engines, but in 
every part of the 
body of the ship. 


THE 
INTERNATIONAL 


NICKEL COMPANY 
INC. New York, N.Y. 
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Competitive Positions Improved by Tire Makers 


SS 
logical move in view of the de- 


velopment and introduction of 
the new first line at 100 level. 





Line Changes Expected | 
To Stimulate ’39 Sales 


Comparison of Tire Lines 





Goodyear* Price level 1939 1938 “Convoy” passenger line at 75 

First line g 109 All Weather** G 3 All Weather level, which was_ introduced 
: econ ne 3A eat i 

CLEVELAND.—Major tire Third line a early this year, as well as 


75 
65 


100 


90 
75 


Marathon 
Speedway 


Life Saver Tread 
Silvertown 

Standard 

Cavalier 


Marathon 


first line tires is because they | Pathfinder 


are generally not purchased for 

cars more than two or three 

years old. 
Inventories 


“Sentinel” passenger tires at 65 
level will remain unchanged. 


In addition to these changes, 
the company is_ introducing 


Fourth line 
Goodrich 
First line .... 


manufacturers, with 1939 lines 
revised and more new develop- 
ments than in a number of 
years especially in more ex- 





Life Saver Tread 
Silvertown 

R 4 Silvertown 

Standard 


Second line 


which Goodyear Third line 
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‘ ® ° i “om * ” 
pensive casings, are starting | and dealers will have to carry Fourth line 65 C Command Firestone Life Protector’, a 
“spring dating” sales campaign | wll probably be considerably Firestone eae ee. “tire within a tire’ which is 
with prices unchanged. reduced as result of this move First line Champion XX High-Speed designed so that if blowout 


i 
“ 


Standard 
Convoy 


Second line 


High-Speed 
Third line 


should occur safety valve holds 
Convoy 


in cutting number of sizes and iw in § 
air in inner chamber and sup- 


Last year tire prices were in- 


creased from 2 to 6 percent at 
beginning of November and 
slight additional upward ad- 
justment in prices of certain 
types and sizes was made two 
weeks ago. Under the “spring 
dating” plan tires are sold at 


types of tires. 

Goodrich, which made more 
extensive tire changes. than 
other companies this year, will 
retain in 1939 the first line 
“Life Saver Tread Silvertown”, 
introduced early in 1938 after 





Fourth line ; * 
*Excluding premium tires. 


casing prior to this year. Intro- 
duced in 1938 without any large 
amount of advertising or pro- 


Sentinel 
**New 


Sentinel 
in 1939. 





sales in first line tires, Good- 
rich does not contemplate re- 
ducing either sizes or types 


ports car so driver can bring 
it to a controlled stop. “Ground 
Grip” passenger and truck tire 
line at 103 level is being sup- 
plemented with new line of 
“Ground Grip Type S” tires at 
an 85 level. Another new prod- 


RRR ONE i ees 


' se & F 
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motional effort, the “Standard” 
has been the Goodrich second 
line tire this year. In 1939 it 
will take its permanent place 
as the Goodrich third line tire. 
Present third line, called the 


materially. 

Firestone is introducing an 
entirely new first line, or 100 
level, the tire known as the 
“Champion”. 

Firestone “High-Speed”, form- 


several years of developmental 
work. Fourth line “Command- 
er” will also be continued on 
practically same basis. 

For second line tire, how- 
ever, Goodrich is re-introducing 


the November price for de- 
livery at manufacturers’ option 
in anticipation of heavy re- 
placement sales with coming of 
warm weather. The plan tends 
to stabilize prices for about six 


uct at 100 level is “Champion” 
leakproof heavy duty tube, in- 
side of which is lined with leak- 
proof compound designed to 
prevent air absorption through 








months. at a 90 price level the former | “Cavalier”, is being discon-|erly at 100 level, has replaced the walls. Truck tire lines are 
Changes made in,tires, most | Silvertown tire, the first line! tinued. Because of satisfactory the “Standard” at 90 level, a‘being continued without change. 
radical for several companies 
since 1934, are expected to 


prove a strong stimulant to 1939 
replacement sales. While earn- 
' ings in the next two months 
will reflect to some extent this 
program, major effects are not 
expected to accrue until first 
half of next year. according to 
the Wall Street Journal. 
General revision in 
which further extends 
developments of this nature 
made in 1938, will probably 
improve the competitive posi- 
tion of manufacturer’ dealer 
outlets with chain stores. oil 
companies and mail order 
houses. Most of the larger tire 
companies this year introduced 
third line tires. 
Goodyear is introducing a 
completely new first line tire, 
“G 100 All Weather”, which is 
the first major change made in 
the company’s top grades since 
April, 1934. This will replace 
the former first line tire called 
the “G 3 All Weather”, which, 
in turn, will take the place of 
the present second price level 
tire, the “R 1’. Goodyear is dis- 
continuing manufacture of “R 
7c 


lines, 
similar 





NO EXECUTIVE EVER DROVE A CAR LIKE THAT!” 


Third and fourth line tires 
will be retained without im- | 
portant change with exception 
of the “Speedway” line, which 
will now be called the ‘Path- 
finder” but which will embody 
only minor alterations in de- 
sign. 

In addition to these changes | 
for 1939, Goodyear has reduced | 
by about 40 percent the num- | 
ber of sizes and types of tires 

* manufactured. 


Sharp reduction 

















There are some things on which you can’t fool 
any of the people any of the time. Everybody knows 
that the leaders of American business don’t ride 
around in jalopies. No, sir! These men are in the habit 
of driving up-to-the-minute cars. 

As a matter of fact, the executives of this country 
are probably the one large group of people in the 
world who most consistently — and most frequently — 
buy new cars! 

With 103,000 paid subscribers and more than 
270,000 other readers, BUSINESS WEEK reaches 
more executives per advertising dollar than any other 
general magazine or general business magazine. Be 
sure you sell your cars to this market by including 
BUSINESS WEEK in your 1939 schedule. 


Sor sales 


BUSINESS 


The Executives Business Paper 


A McGRAW-HILL 2g 





Business Week’s Readers buy 
cars for their firms as well 
as themselves 


Forty per cent of BUSINESS WEEK’S 
subscribers are executives of companies 
which operate an average of over 14 pas- 
senger cars. And 40% are in companies 
which own an average of 43 trucks per 
company.* When you advertise to these 
men as consumers, you get the important 
PLUS of their influence in purchases 
for their firms. 








in sizes of | 


Speaks Visions 
Excellent Tire 


Year for 1939 


SPRINGFIELD, Mas s.—A 
bright outlook for the tire in- 
dustry during the coming year 
was foreseen by Colonel Charles 
E. Speaks, president of the Fisk 
Rubber Corp., who commemmor- 
ated the fortieth anniversary of 
his company here Tuesday. 


; “The enthusiastic reception be- 
ing given the 1939 automobiles 
and the sharp rise in the nation’s 
driving mileage indicate a good 
year for both original and re- | 
placement tire sales,” he said | 
adding that he anticipated a 
strong upturn abroad. 


Col. Speaks predicted a light- 
er, tougher tire with greatly im- 
proved safety features for travel 
on super-highways carrying 100 
miles-per-hour _ traffic. This 
trend is evident, he said, in re- 
cent improvements in cord, 
methods of dissipating heat, and 
safety tread designs. 


“From a recent survey by Crossley, Inc., among 1018 typical 
Business Week subscribers. 











WEEK 


330 W. 42nd St., New York 





For a fresh automotive viewpoint PUBLICATION 
read George M. Slocum’s “A Worc 
in Edgewise.” 
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—more $ $$ 


for Dealers! 





Sales Through Serice— VTE}. 





Jersey Dealer Reports 
98% Rise During 1938 


Special to Automotive News 

EAST ORANGE, N. J.—For 
many years one of Pontiac Mo- 
tors’ most systematic, thorough- 
going and successful dealers has 
been Mallon Suburban Motors, 
with complete dealerships in 
East Orange and Irvington, N. J. 

In January, 1935, the manage- 
ment of the East Orange store 
turned its attention toward de- 
veloping an improved service to 
owners with the particular idea 
in mind of increasing car sales 
through a friendly customer- 
keeping service. 

Reward for Service 

The keynote of the training 
effort that was put forth with 
the whole service organization 
was that the reward for render- 
ing better service to owner-cus- 
tomers would come through an 
increase of new car sales. The 
first basic step was to develop a 
customer-keeping attitude in the 
mind of every service employe. 

This attitude was furthered by 
a series of meetings in which all 
service men received instruction 
as to fixed expense, variable ex- 
pense, gross profit and net profit. 
All cards were laid face up until 
each service man knew just what 
a full dollar’s worth of labor 
covered, how it was divided and 
how it spread across the busi- 
ness structure in order to keep 
the business going. 

Thus a common meeting 
ground between management and 

ployes was established in 


which each learned much about 
the other and to the lasting bene- 
fit of both. A co-operative move- 
ment soon became manifest in 
the daily activities as indicated 
by the quiet smoothness of get- 
ting things done. 

Meetings have continued over 
the years and now are a regular 
phase of this Pontiac dealer’s 
business. The keynote still is 
“Customer-keeping”. But now 
the meetings are used for me- 
chanical training, current prob- 
lems, merchandising, etc., to the 
end that “service” now is re- 
sponsible for repeat new car 
sales. The developing and train- 
ing process has been slow but it 
has been sound. 

Customer-keeping interest has 
resulted in an unusual customer 
record file. It is a simple file 
made up of the “hard copies” 
of all repair orders filed under 
each owner’s name. These 
“work” records solve many 
customer-keeping problems. 
Much information and_ cross 
filing springs from these simple 
“work” records. 

Personal Calls Made 

The first step in service mer- 
chandising this year is a per- 
sonal call by a member of the 
service organization on each cus- 
tomer who fails to come in over 
a period of 90 days. There is no 
selling, but problems, if any, are 
discussed and settled. The re- 
turns are very satisfactory. A 
highly personalized mail follow- 


THE DOLE VALVE COMPANY, 1901-1941 Carroll Ave., Chicago, Ill. 


Detroit Office: 2-137 General Motors Bldg. 


SHOW HEADQUARTERS: 


New York, Waldorf Astoria 





Chicago, Hotel Stevens 








TRAVELLING SERVICE MANAGERS for Willys-Overland Motors, Inc., 
are instructed in the servicing of the new hydraulic brakes featured on 
the new Overland. Left to right, Paul Freppel, Dean Walters, service man- 
ager for Willys-Overland; H. C. Goodchild, W. V. Kershow, J. H. LeCain, 
J. T. Teagarden, Paul G. Spitler and J. R. Rose, of Wagner Electric Co. 
ee 


up is being worked out to elim- 
inate some of these personal 
calls. 

Since the beginning of the 
customer-keeping program in 
1935 customer labor sales have 
increased as follows: in 1936 an 
increase of 30 percent; 1937—19 
percent; and 1938—39 percent. 
Gross profit from customer labor 
sales and parts is as follows: 1936 
—44 percent; 1937—32 percent; 
1938—30 percent. 

Repair orders average 760 per 
month. Parts and labor sales per 
repair order average $7.56. Dur- 
ing the first five months of 1938 
the following known Pontiac 
owners visited the service station 
monthly—25 percent of the 1935 
owners; 34 percent of the 1936 
owners, and 52 percent of the 
1937 owners. 

During this three-year period 
the record of repeat new Pontiac 
sales has been: 1935—34 percent; 
1936—38 percent; 1937—48 per- 
cent and 1938—58 percent. 





Quaint Quirks 
That Build 
Business 


Authorized new automobile 
agencies in Cheyenne, Wyo., have 
banded together to speed service 
business with co-operative ad- 
vertising on the subject. Dealers 
taking part are members of the 
Cheyenne Auto Trades Assn. as 
follows: A. H. Bitner, Inc. 
(Nash), Frank Clark (Oldsmo- 
bile), W. E. Dinneen, Inc. (De 
Soto-Plymouth), Duggan Motor 
Co. (Hudson), Fleischli Garage 
Co. (Studebaker), Walton Motor 
Co. (Ford, Zephyr), Nolan- 
Swanson, Inc. (Dodge-Plym- 
outh), Roe Motor Co. (Chrysler- 








Plymouth), H. M. Symons 
(Buick), Taylor Pontiac Co. 
(Pontiac), Tyrrell Chevrolet Co. 


Arkansas Valley Auto Co. 
(Ford), Pueblo, Colo., is carry- 
ing out a used car sale that has 
several innovations. In the first 
nlace the company is offering 
to let the purchaser of each used 
car write his own guarantee. The 
firm also has arranged special 
finance terms as follows: (1) For 
Farmers. “A special farmers plan 
where you may make payments 
as your income warrants.” (2) 
For schoo! teachers. “Special plan 
permitting you to miss payments 
| during summer months.” (3) For 
| beet growers. “Buy a car now— 
pay for it when you get your 
beet checks.” 





| The service department of the 
| Milam Chevrolet Co., San An- 
| tonio, builds business through a 
|monthly service special, which 
|is featured on a ‘large board 
|immediately in front of the 
| drive-in entrance to the depart- 
‘ment. 


Willys-Overland 
Completes °39 
Service Training 


TOLEDO.—With announcement 
of the new Overland models due 
next week, the factory service 
department has. prepared its 
service men to carry out the 1939 
service program to the field im- 
mediately. 

Distributors and dealers will 
be contacted and the service per- 
sonnel of their respective organ- 
ization trained and instructed in 
the servicing of the new car. 

Specialists from the Wagner 
Electric Co. thoroughly in- 
structed the factory service rep- 
resentatives in the adjustment 
and servicing of the Wagner 
Lockheed Hydraulic Brakes, with 
which the new Overland cars 
are equipped. 


Specialists in other fields such 
as carburetion, electrical, etc. 
gave instructions in the latest 
and most up-to-date means of 
servicing those particular units. 


Realizing the importance of 
shop equipment, special attention 
was given to this with a view to 
encouraging the installation of 
up-to-date service equipment 
and pointing out the profit pos- 
sibilities from an investment in 
this equipment. 

All factory service men were 
taken through the manufacture 
and progressive assembly of all 
parts of the new car and were 
given oral and written examina- 
tions. 

Willys-Overland service repre- 
sentatives, covering the entire 
United States, will carry to the 
dealer body the importance of 
good service to sales and the po- 
tential profit possibilities through 
aggressive owner follow-up. 





Huge Building 
Program Started 





EVANSVILLE, Ind. (UTPS). 
—Evansville enters the autumn 
season with a building expansion 
program for automotive sales 
and service to cost more then 
$300,000. It will consist of five 
major building improvement 
projects, four of which are well 
under way. 

Snow and Wheaton, Inc. (Ford 
and Lincoln-Zephyr) has pur- 
chased property for erection of 
a modern sales and_= service 
building due for completion 
about Jan. 1. The new building 
will provide 31,000 square feet 
of operating area. 

The new Kinder’s garage, 
under construction at a cost of 
$100,000, is due for completion 
about Nov. 1. 
| Simpson’s Service garage is 
|erecting a new building costing 
| $50,000 


N.J. Motorists 
Urged to Check 
Cars for Winter 


TRENTON, N. J.—Importance 
of having automobiles properly 
serviced as a safety precaution 
in preparation for the approach- 
ing winter season is stressed in 
a press bulletin here by State 
Motor Vehicle Commissioner 
Arthur W. Magee. 


With storms and more danger- 
ous driving conditions resulting 
from ice and snow just “around 
the corner’’, Commissioner Magee 
warns, it behooves motorists to 
be prepared for all emergencies 
not only by decreased driving 
speed and greater caution, but by 
checking the mechanical condi- 
tion of the car itself. He partic- 
ularly calls attention to the need 
for checking the windshield wip- 
er and defroster; having tire 
chains ready; brakes tested for 
simultaneous gripping and lights 
in condition to penetrate falling 
snow. 


As other precautions against 
winter accidents, Magee advises: 
Apply brakes with clutch en- 
gaged before you. ordinarily 
would in dry weather; don’t de- 
pend on the horn; don’t ride 
with the windows entirely closed; 
take curves slowly and don’t at- 
tempt to pass on hills or grades; 
keep windshield free from sleet 
and rain, and give pedestrians 
ample time to cross street. He 
further cautions pedestrians not 
to rely on ability of motorists to 
stop on snow and ice, and to 
walk slowly and carefully. 


Sales Ballyhoo 
Discarded for 
Facts, Figures 


OKLAHOMA CITY.—The old 
sales ballyhoo in both new and 
used car selling has been prac- 
tically discarded by southwest- 
ern car dealers. Today’s selling 
efforts are being confined chiefly 
along the lines of advertising 
and promotion as employed by 
other business firms. 

Newspaper copy, attractive 
salesroom fronts, sales contests 
and drives within the organiza- 
tion have supplanted the old 
“side-show selling” of but a 
year or two ago. 

Demonstrations, test runs and 
performance figures are sup- 
planting the previously used 
attention on body construction, 
colors and testimonials, as sales- 
men are finding prospects more 
and more interested in figures 
than fancies. 












AN’s Almanac, published once a 
year, is considered THE reference 
book wherever automotive informa- 
tion is desired. 
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Competent Enginecring 
Consistent Prices and 
Reliable Deliveries 


DELTA ELECTRIC COMPANY 
Dept. 900, Marion, Ind. 
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Equipment Sales Show Advances in September 


Still Under 1937 Total, 
MEMA’s Index Reveals 





NEW YORK.—According to 
manufacturers reporting their 
monthly business figures to the 
Motor and Equipment Manufac- 
turers Assn., shipments of orig- 
inal equipment, replacement 
parts and accessories showed 
satisfactory gains in September 
over the previous month, while 
shipments of service equipment 
declined a few points. 

The grand index for all 
branches of the industry in Sep- 
tember rose to 104 percent of 
the January, 1925, base as com- 


Work Started 
On Decorating 
Detroit Show 


DETROIT.—Work was started 
this week on the interior of Con- 
vention Hall to get it in readi- 
ness for the 38th annual Detroit 
automobile show which opens 
shortly after 11 a. m., Armistice 
Day, Nov. 11. 

H. H. Shuart, manager of the 
show for the last quarter of a 
century, is celebrating his silver 
anniversary as a member of the 
auto show executive staff, and 
predicts that attendance will hit 
200,000. 

He bases his prediction on the 
fact that the show will run for 
eight days, instead of seven days, 
which was the length of last 
year’s show. The early interest 
in the show and the new cars, 
says Shuart, is indicative of a 
record gate. 

The Detroit show will have a 
black and yellow color scheme 
as its background and _inter- 
mingled in the general decorative 
scheme will be the slogans and 
emblems of the “Sales Make 
Jobs” campaign. General admis- 
sion price to this year’s show 
has been reduced to 40 cents. 


NASFC Conclave 
Speakers Listed 


CHICAGO.—Lawrence H. 
Sloan, vice-president of Standard 
Statistics Co.; John Darr, vice- 
president of the Commercial In- 
vestment Trust, and James Dal- 
ton, editor of Motor, will be 
among the headline speakers at 
the National Assn. of Sales 
Finance companies’ 15th annual 
convention Nov. 14-15 at the 
Stevens hotel here. 

The subject assigned to Sloan 
is “Business Prospects,” while 
Darr will speak on “Public Re- 
lations of Finance Companies,” 
and Dalton will discuss “The 
Dealer, the Manufacturer, and 
the Finance Company.” 











B. C. Legislature Asked 
To End Nuisance Taxes 


VANCOUVER, B. C.—A brief 
asking the British Columbia gov- 
ernment for a reduction of auto- 
mobile license fees and abolition 
of certain “nuisance” taxes will 
be presented to this session of 
the provincial legislature by the 
Automobile Club of Vancouver. 

The “nuisance” taxes listed in 
the brief include transfer fees, 
testing fees and similar small 
charges. “The automobile club is 
not adverse to automobile tests, 
brake tests and drivers’ tests but, 
in view of the high fees we pay 
for licenses, surely the motor- 
ists of British Columbia are en- 
titled to these services without 
extra charge,” said Elmer John- 
ston, vice-president of the club 

Data Sheet Revised 

NEW YORK.—tThe nickel cast iron 
data sheet, section 1, number 1, of 
the International Nickel Co., Inc., 
has been revised and reissued, the 
Company announces. The sheet is a 
Suide to the selection of engineering 
Specifications for grey cast iron 


pared with 79 percent for 
August and 149 percent for 
September, 1937. 


Shipments to vehicle manufac- 
turers for original equipment in 
September rose to 91 percent of 
the base, which compares with 
58 percent registered in August 
and 149 percent for September 
last year. 


Service parts shipments to 
wholesalers for September ad- 
vanced to 161 percent from the 
143 percent indicated in August. 
In September, 1937, the index 
stood at 164 percent. 


Accessories shipments to 
wholesalers in September ad- 
vanced, standing at 136 percent 
of the base index, which can be 
compared with 104 percent for 
August and 128 percent in Sep- 
tember, 1937. 





HE introduction of 1939 model cars... 
‘Toae make and every model representa- 
tive of the greatest advances in automotive 
.serves to refocus attention 
on a problem that heretofore has never been 
adequately solved—the problem of safety in 


engineering . . 


night driving. 


In spite of engineering advances... better 
brakes... more reliable steering mechanisms 
... Sturdier tires and much stronger cars, the 
fact remains that during recent months the 






i 


day -timeaccidentrate hasdecreased 12% ,while 
the night-time accident rate has increased 37%. 
There is only one answer, Better lighting 


for night driving. 











Casper to Repeal 
$1 Caravan Tax 


CASPER, Wyo.—The city 
council has decided to re- 
peal the ordinance passed 
in 1937, imposing a $1 tax 
on cars passing through the 


city in caravans from the 
factory to the west coast 
for delivery. 

Considerable talk is be- 
ing heard over the state 
relative to repealing the $6 
per car caravan tax im- 
posed by the state. 





New Motor Patented 


SOUTH BEND.—Alfred C. North, 
Elkhart, Ind., has been granted a 
patent on an internal combustion 
engine which it is claimed will 
operate on 50 miles to the gallon of 
gasoline. North said he had sold the 
patent rights to a large automobile 
manufacturing concern and that he 
hoped the engine would be manu- 
factured either in South Bend or 
Elkhart. 





Automotive Exports Show 
Decided Gain in September 





Special to Automotive News 

WASHINGTON. — Automotive 
exports during September show- 
ed a decided improvement over 
the previous month with a total 
of $15,028,052 as compared with 
$13,174,044 in August, the U. S. 
commerce department reports. 

This increase was shown to be 
due entirely to a strengthened 
demand for trucks and miscel- 
laneous products, since ship- 
ments of passenger cars were 
the lowest of the year. This 
condition was natural in view 
of the gradual completion of 
1938 schedules and the restricted 
output incident to the change- 
over to 1939 models. 

The passenger car export total 
amounted to 2,709 units, valued 
at $1,814,772, as against 5,286 
units, worth $3,213,980 in the 


In Trippe Safety Lights only is this vital 
need completely filled. A Trippe Safety Light 
is not merely a fog light... aspotlight...a 
ditch light. It is all of these things and more. 
It is a driving light, engineered for today’s 
driving needs and today’s driving speeds. 


There is no other light like it. 


brilliance... 
as a thousand 


) appreciate. 


Trippe Safety Lights brings an assurance of 
safety that you have to experience to really 


Dealers in every part of the country are 
featuring Trippe Safety Lights and giving 
actual road demonstrations. Are you equip- 
ped to give demonstrations to vour prospects? 


Its flat dual beam, made possible through a 
patented reflector system, lights the road 
from shoulder to shoulder and gives day-time 
without glare... for as much 


feet ahead. Driving behind 





For complete details, write or wire Trippe 
Sales Co.. Dept. 


cS. Hlinois. 


Chicago, 


Prices slightly higher in Canada 


TRI 


— 





England. Representatives in 


preceding month. Purchases of 
cars in the lower-priced brac- 
kets were considerably reduced, 
while those in the group “over 
$1,200” numbered 95 units with 
a value of $199,753 as compared 
with the 58 units worth $154,017 
in August. 

Truck demand advanced from 
the August figures of 5,788 worth 
$3,843,434 to 8,064 units valued 
at $5,780,465 for the current 
month. 

In the miscellaneous automo- 
tive product group shipments 
advanced from the August total 
of $6,116,630 to $7,432,815. 


Laskey Heads Dealers 


HARRISBURG, Pa. (UTPS).—Peter 
Laskey, Kingston, was elected presi- 
dent of the Pennsylvania Petroleum 
Dealers last week at a meeting here. 





installation extra) 
$35.00 per pair 





ee 


Factories in United States, Canada and 


25 countries. 
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Men You Will Meet at. the New York Show N 


This is the most complete directory of Automobile, Accessory and Shop Equipment Companies’ 
Representatives, their hotel headquarters while at the show, and their permanent addresses 










A 
AC SPARK PLUG, Division General Mo- D. T. Fraser, J. H. Rose, C. A. Po- 
tors Corp., Harriet St., Flint, Mich. korny, sales eng. 
Waldorf-Astoria—L. C. Goad, gen. 


AMERICAN CHAIN & CABLE CO., 
NC., 230 Park Ave, New York, N. Y. 
Headquarters at 230 Park Ave.—W. T. 
Morris, pres.; W. M. Wheeler, sec.; W. 
D. Kirkpatrick, gen. mgr. of sales; W. 
F. Cotter, dis. sales mgr. 


mgr.; W. S. Isherwood, gen, sales megr.; 
T. G. McDougal. vice pres.; C. W. Mc- 
Kinley, chief eng.; E. McGinnis. adv. 
megr.; M. W. Gotthelf, public relations. 


ALUMINUM CO. OF AMERICA, Gulf 
Bldg., Pittsburgh, Pa. Waldorf-Astoria 


—N. C. Barnes, sales eng., Detroit Dis.;| LEE ANDERSON ADVERTISING CO., 


Frank C. Barrows, jr., sales megr.; J. 8415 E. Jefferson Ave., Detroit. Mich. 
J. Cooper, sales eng.; P. B. Jackson,, Barclay Hotel—Lee Anderson, pres.; 
sales eng.; Frank Jardine, chief eng. Fred Barret, dir. of media; E. A. 
fdry. div.; Harry L. Smith, jr., mer. Batchelor, dir. of publicity; J. Widman 


casting and forging sales; G. D. Welty. Bertch, Chrysler acc. exec, 


assist. chief eng. fdry div.; Charles M. 
Whelan, Detroit local sales mer. 





| BENDIX AVIATION CORP., South Bend, 
Ind. Headquarters at 30 Rockefeller 
Plaza—Vincent Bendix, pres.; Charles 
Marcus, vice pres.; V. W. Kliesrath, 
‘vice pres.; H. A. Gossner sec. Waldorf 
—E. R. Palmer, vice pres. and treas.; 
D. O. Thomas, vice pres. in chge. auto- 
motive div.; W. L. McGrath, vice 
pres.; 


















BENDIX PRODUCTS DIV., BENDIX 
AVIATION CORP. 30 Rockefeller 
Plaza—Vincent Bendix, pres. Waldorf— 
E. R. Palmer, vice pres and treas.; D. 
O. Thomas, vice pres.; H. L. Sharlock, 
dir. public rel.; M. P. Ferguson, gen. 
megr.; Frank B. Willis, dir. sales; Karl 
M. Wise, dir. of eng.; Frank C. Mock, 


BALDWIN & STRACHAN, INC., 374 dir. of carburetor eng.; A. C, Cham- 

ALUMINUM INDUSTRIES INC., 2416-38 Delaware Ave., Buffalo, N. Y. Biltmore bers, sales mgr. Brake and Power 
Beekman St., Cincinnati, O. Head- —Wwm. Baldwin, pres. ; Kenneth Brake div.; R. C. Allan, sales mer., 

quarters at 160 West 62nd St.—H. J. Strachan, vice pres. carburetor div.; O. C. Holaday, mer. 

Hater. gen, mgr.; M. A. Beckmann, serv. sales; A. E. Ferggen, serv. sales. 

works megr.; B. J. Plumley, sales eng.; | THEODORE BARGMAN, 5200 Loraine| Lexington—F. H. Kroeger, sales; D. A. 






N. R. Patterson, sales eng. Ave., Detroit, Mich. Commodore—Theo- 


dore Bargman, mer. 


BARNES GIBSON RAYMOND, Div. As- 
sociated Spring Corp., 6400 Miller Ave., 
Detroit, Mich. 
D. Adams, gen. megr.; Wm. 

~ gen. sales mgr.; F. P. Zimmerli, 

eng. 


AMERICAN BANTAM CAR CO., P. O. 
Box 791, Butler, Pa, Lexington Hotel— 
Roy S. Evans, pres.; Whiting Hall, adv. 
mgr.; Tom Humes, serv. megr.; D. J. 
Brady, sales mgr.; G. S. Martin, purch. 
agt.; Emil Hofsoos, adv. agcy. acct. 
exec.; E. T. Parrack, adv. agcy, acct. 
exec. 


J. Black, 
chief 


BEAR MFG. CO., 2030 Fifth Ave., Rock 


AMERICAN CABLE DIV., American Island, Ill. Lincoln Hotel—Will Dam- 
Chain & Cable Co., Inc., Bridgeport, mann, pres.; H. W. Dammann, secy- 
Conn. Commodore—Harry Williams, treas.; E. G. Nisonger, salesman; V. 


chief eng.; W. M. Evans, P. M. Vogel, A. Nielson, salesman. 





EXHIBITORS—1938 NATIONAL 
AUTOMOBILE SHOW 


Grand Central Palace, New York, N. Y. 
NOV. 11-18 


Passenger Cars Section 
American Bantam Car Co. .................. Sec. B 
Buick Motor Division, G. M. Sales Corp. — A-7 
Cadillac Motor Car Division, G. M. Sales Corp. A-13 B-5 
Chevrolet Motor Div., G. M. Sales Corp. A-6 B-2 
Chrysler Sa‘es Div., a — A-12 B-8 
De Soto Motor Corp. ........... i se csc 
Dodge Bros. Corp. .. A-2 
Graham-Paige Motors Corp. ve. A-14 
Hudson Motor Car Co. .. hens A-10 B-4 
Hupp Motor Car Corp. a ... B-7 
Nash-Kelvinator Corp., Nash Motors Div. .. A-9 
Oldsmobile Div., G. M. Sales — fae A-8 
Packard Motor Car Co. .......... seule aah tdices A-3 B-9 
Plymouth Motor Div. Bai i _A-11 
Pontiac Motor Div., G. M. Sales 7 a ... A-15 
Studebaker Corp. eee AS — A-4B-6 
Willys-Overland Motors, Inc. . A-l 

Commercial Vehicles 

American Bantam Car Co. ... ee 
Chevrolet Motor Div., G. M. Sales ; Corp. siainscvesites MMe 
Dodge Brothers Corp. ee Sasiak anadesdelense heaae ame 
Federal Motor Truck Co. 50s ae ..... See. G-1 
Hudson Motor Car Co. ee Kivas Sbisacn en 
Mack Trucks, Inc. ae Sere 
Plymouth Motor Corp. ..... Sec. H-2 
Pontiac Motor Div. 
Studebaker Corp. .... Sec. E 
Willys-Overland Motors, Inc. Sec. H-1 


Accessories 


Alemite Corp., Chicago ........ C-15 
American Automatic Devices Co., ‘Chicago C-49 
Bendix Aviation Corp., South Bend, Ind. so omee 
Brueckl, John, New York, N. Y. ... C=31 
Commercial Solvents Corp., New York, N. Y. C-39 
Dodge Bros. Corp., Div. Chrysler Corp. (Diesel) C-1 
Eclipse Machine Co., South Bend, Ind. C-17 
Evelo Manufacturing Co., Westfield, N. J. C-19 
Hercules Motors Corp., Canton, O. C-2 to C-7 
Hoof Products Co., Chicago ..C-25 
Internal Motor Cleaner Co., Pittsburgh C-48 
Marshall Asbestos Corp., South Bend, Ind. C-17 
Masterbuilt Products Corp., New York, me. ¥. ... C-44 
Overhead Door Corp., Hartford City, Ind. C-14 
Scintilla Magneto Co., South Bend, Ind... .....__........... C-17 
Stewart-Warner Corp., Chicago ... C-16 
Simoniz Co., Inc., New York, N. Y. C-18 
Stromberg Carburetor Co., South Bend, Ind. C-17 
Tennessee Eastman Corp., Hingsport, Tenn. C-28 
Universal } re & Distributing Co., New York, 

NM. 2. .C-45-46 

- Miscellaneous 

American Automobile Assn., Washington C-50 to 66 
Automotive Safety Foundation, New York, N. Y. C-43 


American Cyanamid & Chemical Corp. (Scientific Section), 


New York, N. Y. B-3A 
Bethlehem Steel Co., Inc. (Scientific Section) B-3 
Center for Safety Education, New York, N. Y. C-41 
Chilton Co., Philadelphia C-23 
Department of Taxation & Finance, Albany, N. Y. C-17A 
Driver Research, Esso Safety Foundation C-17A 
Encyclopaedia Britannica, Inc., New York, N. Y. C-29 
Greater New York Safety Council, New York, N. Y. C-42 
Hearst Magazines, Inc., New York C-38 
Hemphill Diesel Schools C-32 
Indian Motorcycle Co. 

Interboro Mutual Indemnity Insurance Co., New York, 

N. Y. ee ee 
Motor, New York, N. Y. . C-38 
New York University, New York City C-41 
Pinches Pleasure Trailer Corp. 

Police Department, City of New York Sec. G-3 
Pontiac Motor Division (Scientific Section) B-1A 
Railway Express Agency, New York, N. Y. C-47 
San Francisco 1939 World’s Fair C-21-22 

Traffic & Safety Exhibit ..C-50 to 66 
U. S. Travel Bureau, Dept. of the Interior ..C-26-27 





Waldorf-Astoria—Lyman 
































Campbell, sales; T. A. Kreuser, sales; 
J. F. Kelly, sales; E. D. O'Reilly, sales. 


BENDIX BRAKE CO., South Bend, Ind.; 
See Bendix Products Division. 


CARBURETOR 
Ind.; See Bendix 


BENDIX-STROMBERG 
CO., South Bend, 
Products Division. 


BOHN ALUMINUM & BRASS CORP., 
/1400 Lafayette Bldg., Detroit, Mich 
Plaza— Chas. B. Bohn, pres.; Emerson 
Frantz, gen. sales mgr.; Geo. Robinson, 
eng. 


OSTON NEWS BUREAU, CUE MAGA- 
ZINE, 30 Kilby St., Boston; 6 E. 39th 
St.. New York City. Biltmore Hotel— 
Howard McLennan, Det. Mgr. 


BRIGGS MFG. CO., Detroit, Mich. 
Barclay—W. P. Brown. pres.; M. L. 
Briggs, vice pres.; W. D. Robinson, 
vice pres.: A. J. Wetlaufer, gen. sales 
mer.; E. E. Lundberg, chief eng.; John 
Tjaarda, chief designer; C. Kuschel. 
asst. body eng.;: E. Wetzel, asst. body 
eng.: A. W. Prance, interior stylist. 
D. W. Wing. 


BROOKE, SMITH & FRENCH, INC., 82 
. Hancock Ave., Detroit, Mich. Bar- 
clay—Willard S. French, pres.; Guy C 
Smith, vice pres.; H. H. Ohlmache 
vice pres.: George Johnson, exe 
Rudolf Czufin, art dir.; Henry B. Sel- 
leck, creative; A. L. Terry, serv. mgr.; 
Cc. W. Macfarlane, publicity. 


D. P. BROTHER & CO., INC., General 
Motors Bldg., Detroit, Mich. Waldorf- 
Astoria—D. P. Brother, pres.; Clarence 
/Hatch, jr., ace. exec.; A. J. Feinberg. 
acct. exec.: Carl Georgi, jr., dir. © 
media: Dudley Carson, dir. of public- 
ity; Joseph Howell, acct. exec.; Gordon 
Eldredge, acct. exec.; Sam Potter, acct. 
exec. 

BUICK MOTOR DIV, General Motors 
Sales Corp., Flint. Mich. Waldorf- 
Astoria—H. H. Curtice, pres. & gen. 
mer.:; W. F. Hufstader, vice pres & 
gen. sales megr.: C. A. Chayne, chief 
eng,; A. H. Belfie, dir. of merchan.; O. 
W. Young, mfg. mer.; E. T. Ragsdale, 
body eng.; L. A. Stewart, pur. agt.; D. 
E. Williams, comptr.; E. H. Kramer, 
personnel dir.: H. J. C. Miller, asst. 
gen. sales mer. 


BUNDY TUBING CO., 10951 Hern Ave., 
Detroit, Mich. Plaza—W. W. Anderson, 


pres. Waldorf-Astoria—T. M. Rude, 
vice pres.; A. F, Knoblock, chair. of 
board. 


BUSINESS WEEK, McGraw Hill Pub. 
Co., Inc., 330 W. 42nd St., New York 
City. Waldorf-Astoria—C. W. Crandall, 
Detroit mgr.; Paul Montgomery. mer. 


CADILLAC MOTOR CAR DIV., General 
Motors, 2860 Clark Ave.; Detroit, Mich; 
Waldorf-Astoria—N. Dreystadt, gen 
‘megr.; D. E. Ahrens, gen. sales mer. 
R. L. Newton, asst. gen. sales mgr.‘ 
F. J. Denney, adv. mgr.; J. W. Duni- 
van, mer. of distrib.; E. Schebera, mer. 
commercial cars; W. B. Wardle, 
comptr.; E. W. Seaholm, chief eng.; G. 
E. Parker, asst. chief eng.; W. A. 
Houser, gen. parts & serv. mer. 


Cc 
CAMPBELL-EWALD CO., General Mo- 


tors Bldg., Detroit, Mich. Waldorf- 
Astoria—H. T. Ewald, pres.: R. H. 
Crooker, exec. vice pres.; J. J. Harti- 


gan, vice pres.; J. H. Neebe, acct. 
exec.; W. W. Lewis, gen. megr.; N. W. 
Hopkins, publicity dir.; C. J. Schultz, 
N. Y. office. 


CHEK-CHART CORP.. 624 S. Michigan 
Ave., Chicago, Ill. Headquarters at 17 
Battery Place—J. Howard Pile, edit. 
dir.; E. W. Allington, eastern rep. 


CHEVROLET MOTOR DIV., General Mo- 
tors Corp., Detroit. Waldorf—M. E. 
| Coyle, gen. mgr.; W. E. Holler. gen. 
sales mgr.; C. E. Wetherald, gen. mfg. 
| mgr.; Hugh Dean, mfg. megr.; E. W. 
Ivey, gen. auditor; W. C. Williams, 
supt. of assembly plants; J. M. Craw- 
ford, chief engr.; W. G. Lewellen, J. 





E. Johnson, T. H. Keating, Felix 
|} Doran jr., asst. gen. sales megrs.; A. E. 
| Jacobson, accounting dept.; C. P. 


| Fisken, adv. mgr.; J, S. Clark, asst. adv. 
mgr.; W. E. Fish, coml. car mgr.; A. 
R. Cosgrove, F. L. McClure, J. W. 
Burke, G. J. Metzger, asst. coml. car 
mgrs.; C. J. French, mgr., dealer com- 
mittee dept.; S. R. Gerber, office mgr., 
gen. sales dept.; M. D. Douglas, megr., 
parts and accessories mer. dept.; G. E. 
Holm, mgr.. retail selling dept.; Ed 
Hedner, megr., serv. and mech. dept.; 
D. P. O'Keefe, pur. dept.; E. C. Shaw, 
gen. supt. of assembly plants; A. W. 





| 


H. L. Sharlock, dir. public rel. | 













































Frehse, engr. dept.; J. G. Wood, engr.| J. Miscall, megr., rubber div.; E. O. 
asphalt emulsion div 


dept.; John McQuaid, paint supt.; Chas. | Groskopf, mgr., as s | 
B. Foster, engr. dept.; G. Rutzel, chart 

and display dept.; H. M. Paige, engr. | FORTUNE MAGAZINE, 9 Rockefeller 
dept.; I. W. Thompson, parts and | Plaza, New York, N. Y. Waldorf—D. 
cessories dept.; C. R. Scharff, traffic JE: Murray, Detroit mer. 

dept v 


G 


| GARDNER ADVERTISING CO.. St. 
Louis, Mo., and New York City. Bar- 
clay—Elmer G. Marshutz, pres.; Ss. M. 
Ballard, creative staff; J. L. Sedwick, 


CHILTON CO., Chestnut & 56th Sts., 
Philadelphia, Pa. Waldorf—C, A. Mus- 
selman, pres.; Jos. S. Hildreth, mer. 
automotive div.. At 239 West 39th St.— 





Julian Chase, dir. ed., automotive div.; creative staff; William King, jr., cre- 

. C. Buzby, mgr. direct mail div. & ative staff, St. Regis—Erma Perham 
sales rep.; E. Wesley Hevner, cir. mgr. Proetz, exec. vice pres. 
auto div.; W. K. Toboldt, editor, Motor 

Age: Frank P. Tighe, editor, Auto- | GARDNER DISPLAYS 513 New aon | 
mobile Trade Journal; Geo. T. Hook, | Bldg., Detroit, Mich. Barclay—Hi t 
editor, commercial Car Journal; J. A. Johnson, vice pres. 
Laansma, editor, Motor World Whole- 
sale: C. B. Rawson, mer. editor,| J. STIRLING GETCHELL, INC., New | 
Commer. Car Journal; Jos. Geschelin, York. Barclay—H. T. Mitchell, vice | 


pres. & acct. exec.; I. H. Mackenzie 


Detroit Tech. Ed., Automotive Indus- 
media; J. H. Dennis, publicity dir. 


tries. 


B. F. GOODRICH CO., 500 South Main ' 
St., Akron, O. Waldorf-Astoria—G. E. 
Brunner, gen. sales mgr., Original Equip. 
Tire Div.; G. M. Madole, asst. to gen. 
sales mgr., Original Equip. Tire Div.; 
G. J. Stritch, mgr. Detroit office, 
manuf. sales; J, A. Reed, mgr. New 

& York office, manuf. sales; K. D. Smith, 

Bn tech. sup. tire div. 

CLEVELAND PNEUMATIC TOOL CO., 
3734 E. 78th St., Cleveland, O. New 
Yorker—F. H. Burr, sales; W. B. Bige- 
house, sales. 


CHRYSLER SALES CORP., 12200 E. 
Jefferson Ave., Detroit, Mich. Barclay 
—D. A. Wallace, pres.; J. W. Frazer, 
vice pres.; C. L, Jacobson, sales megr.;: 

' A. E. Tongue, dir. of adv. & sales 
prom.; W. A. Hilman, dir. of serv.; S. 
W. Munroe, dir. of sales. 


. 


GRACE & BEMENT, Inc., New Center 
Bldg.. Detroit. Biltmore—E. R. Grace, 
pres., treas. 


GRAHAM-PAIGE MOTORS CORP., 8505 | 


CONTINENTAL MOTORS CORP., 12801 
E. Jefferson Ave., Detroit, Mich. West Warren Ave., Detroit, Mich. | 
Commodore—W. R. Angell, pres.: J. Biltmore—J. B. Graham, pres.; R. C. | 
Reese, vice pres. & asst. gen. megr.; Graham, exec. vice pres.; Walter F. | 
B. F. Tobin, jr., vice pres. in chge. of right, vice pres. & gen. sales megr.: 
sales; F. Frank Schwilk, supervisor of i. V. DeGalan, dir. of serv.; C. E, 
sales; O. R. Baird, sales rep.; A. Wild, Briggs, dealer develop. mer.; S. J. i 
sales rep.; W. R. Angell, jr., sales rep.: Case, dir. of adv. & Sales promotion; 
Palmer Dolph. serv. mgr. M. V. Wieland, adv. dept.; Carl W. 
Harris, adv. dept.; M. C. Borland, 
CURTIS PUBLISHING CO., 10-240 Gen-| sav. dept: E. R. Harrell, vice pres. in 
eral Motors Bldg., Detroit. Mich. Wal- chge. of eng.; E. J. Cloutier, body eng 


dorf-Astoria—D. W. Bay, C. B. Field, 
Cc. C. Hood, F. J. Mullen, T. G. Wade. 
Barclay—T. T. Allen, E. N. Cordner, 


M. D. Laine. 3925 West 


H 
HANDY GOVERNOR CORP., 


Cc. H. Kindl, gen. mgr.; R. L. Wilkin- 
son, gen. sales megr.; W. A. Chryst. 
consulting eng.; P. H. Rutherford, chief 
eng.; B. A. Brown, factory megr.; F. G 
Carpenter, sales eng. 


Motors Corp., Washburn and Walnut 
Sts., Lockport, N. Y. Waldorf-Astoria— 
L. J. Schneider, gen. sales mgr. C. P. | 
Hart, sales mgr.; C. E. Stratton, serv. 
mer. L. P. Saunders, chief eng.-re- 
search eng.; J. R. Holmes, chief eng.- 
product eng. Barclay—F. M. Hardiman, ¢ 
gen. mgr.; D. B. Whitney, works mer. 


Fort St., Detroit, Mich. Barclay—A. A. 

D Bull, pres.; S. W. Farnsworth. vice 

pres.; H. W. Wills, eastern rep. j 

DELCO PRODUCTS DIVISION, 329 East | 
First St., Dayton, O. Waldorf-Astoria | HARRISON RADIATOR DIV., General | 
i 


DE SOTO MOTOR CORP., 6000 Wyoming 
Ave., Detroit, Mich. Barclay—L. G. 
Peed, vice pres.; J. B. Wagstaff, gen 
sales mgr.; K. H. Bronson, dir. of adv.; 
H. H. Dowdry, dir. of serv. 


HEARST INTERNATIONAL ADVERTIS- 
ING SERVICE, 959 8th Ave. New 
York, N. Y¥. Rodney E. Boone, gen. 
megr.; David H. Preston, mgr. automo- 
tive dept.; Fred W. Richardson, mgr 
Detroit office; R. M. Vandivert. rep.. 
automotive dept.; I. Isaacson, rep. 
automotive dept. Warwick—F. W. 
Richardson, mgr. Detroit office; D. H. 
Preston, R. M. Vandivert. 


R. E. DIETZ CO., 60 Laight St.. New 
York, N. Y. Headquarters at 60 Laight 
St.—S. F. Woodall, asst. secy.: M. R 
Korshin. salesman. 


DITZLER COLOR CO., 8000 W. Chicago 
Ave., Detroit, Mich. Barclay—Geo. 
Graves, Carl Spencer. 


ODGE BROTHERS CORP., 7900 Jos. 
Campau, Detroit, Mich. Barclay—F. H. 
Akers, vice pres.; F. J. Timmens. gen. 
sales mgr.; E. J. Poag, asst. gen. sales 


HERCULES MOTORS CORP., 201 Elev- 
enth St., S. E., Canton, O. Roosevelt— 
Charles Balough, pres.; John Kepling- 
er, vice pres.; C. P. Weekes, vice pres.: 


mgr.; W. R. Bamford, dir. of serv.: E. x aoe en es a entale 
F. Lowrey, merchan. rep. a ee, Oe Se ee 
: chief eng—Diesel Div.; T. S. Kline- | 


dinst, sales dept.; 
eng. 


DOLE VALVE CoO., 
Ave., Chicago, Ml. Waldorf-Astoria— 
,John L. Dole, sec., gen. sales megr.; 
Stuart G. Phillips, asst sec., adv. megr.; 
R. M. Ellis. sales mgr., mfs .sales; F. 
M. Thomson, sales megr., jobbers sales: 
T. B. Chace, sales mgr., thermostatic 
metal dept.; J. K. Lund, eng.: Fred 
Bell, mgr. Detroit office; Al. Toll. sales 
rep.; E. Skobo, sales rep.; E. H. Hagey, 
sales rep.; Wm. Hagedorn, sales rep. 


1901-1941 Carroll Walter Radtke, sales / 


HERRON-ZIMMERS MOULDING CO., 
3900 East Outer Drive., Detroit, Mich 
New Yorker—O. J. Crowe, gen. mgr. 


Jackson, Mich. 
pres.; A. E 


HINCKLEY MYERS CO., 
Roosevelt—E. P. Wandel, 
Price, sales eng. 


HOOF PRODUCTS CO., 162 N. Franklin 
DU PONT DE NEMOURS, E. I. CO., St., Chicago, Ill. Empire—A. C. Hoof, 
Automotive Finishes Div., 5238 General W pres.; A. M. Sucksdorf, N. W. Eveleth. 
Motors Bldg., Detroit. Waldorf—G .A 
Staples, div. mgr.; Elizabeth French, 
dir. Duco Color Advisory Service. 
Roosevelt—R. C. Williams, sales mer. 


HUDSON MOTOR CAR CO., 12601 E. 
Jefferson Ave., Detroit, Mich. Barclay 
—A. E. Barit, pres. & gen. mgr.; S 
G. Baits, vice pres. & asst. gen. mgr.; 

E W. R. Tracy, vice pres. in chge. of 


ECLIPSE MACHINE DIV., Bendix Avia-| ‘Sales: G. H. Pratt. sales mar; W. A. 


tion Corv., Elmira, N. Y. Waldorf- James, adv. dir.; I. B. Swegles, vice 

Astoria—W. L. McGrath, gen. mer.; H.| Pres: in chge. of manuf.; C. G. Beech- | 

C. Bush, sales mer.; M. P. Whitney,| 18: Sales mer. in chge. of zones; S. P.} 

chief eng.; K. C. Gano, eng. rep.; R.| Frame, display eng.; Geo. H. Dow, 
serv. supervisor. 


E. Fink. sales and serv. Paramount— 
H. P. Fanning, sales rep. 


EDDY, CHAS H. CO., Inc., 247 Park 
Ave., New York. Taft—W. J. Virtue, 
automobile rep. ald, 


ELECTRIC AUTO-LITE CO., Champlain| ‘SY: 
& Chestnut Sts., Toledo, O. Ritz-Carl- 
ton—C. O. Miniger, chair. of board: 
R. G. Martin, pres.; D. H. Kelly, exec. 
vice pres.; J. H. McDuffee, vice pres., 
battery div. Commodore— J. A. Shank, 


HUPP MOTOR CAR CORP., 3641 E. Mil- 
waukee, Detroit. Biltmore — Norman 
De Vaux, gen. mgr.: W. A. MacDon- 

vice pres.; J. F. Bowes, dir. of 
A. P. Villain, regional rep. 


HYATT BEARINGS DIV., General Mo- 
tors Corp., Fourth & Middlesex Sts., 
Harrison N. J. Waldorf-Astoria—H. O. 
K. Meister, gen. mgr.; H. K. Porter, 
gen. sales mgr.; O. W. Young, chief 


serv. mgr.; R. C. Held, mgr. sales or- 
der dept. Barclay—F. A. Nealon, mer eng.; F. E. Booth, mgr.. motor sales: 
Merchan. div. H. G. Corbet, eng., motor sales; H. M. 
Carroll, adv. megr.: H. L. Watson, sales 
F eng.; J. D. Roach, sales eng.; J. R 
Gilmartin, sales eng.; C. W. Kalch- 

FIRESTONE TIRE & RUBBER CO., Ak- thaler, sales eng. 

ron, O. Waldorf-Astoria—L.R. Jackson, 
gH age ae Ro 7 os sales mst: | HYDRAULIC BRAKE CO., 84 West 
. M. Taylor, Detro ist. mer.; J. E ¥ ee iat baad 
Hale, mgr. of Tire Development. ee a a 

FORD MOTOR CO., Dearborn, Mich. 


Headquarters at 1710 Broadway—J. R. I 


Davis, gen. sales mgr.; A. S. Hatch,| INLAND MFG. DIV, General Motors 

Lincoln-Zephyr sales mgr. Corp., 2727 Inland Ave., Dayton O. 
FLEX-O-TUBE CO., 750 14th St., Detroit, Barclay—W. S. Whittaker, gen. mer.: 

Mich. Pennsylvania—J. L. Ward, sales H. C. Berkeley, gen sales mer. Waldorf} 

mer. —H. D. Geyer, chief eng.; F. W. Samp- 
FLINTKOTE CO., 50 W. 50th St.. New son, asst. chief eng.; L. F. Wilcock. 
, York. Headquarters at 50 W. 50th St—| SSt. sales megr.; Geo. Hunt, eng. 


Frank H. Neher, 
automotive div.; Lester Kirschbraun, 
vice pres., mgr., gen. research; George 
P. Heppes, vice pres., gen. mfg. mer.: 


vice pres., megr., 
INTERNAL MOTOR CLEANER CO., 345 


Fourth Ave., Pittsburgh, Pa. Com- 
(Continued on Page 13, Col. 1) 
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(Continued from Page 12) 


modore—R. Marcus, G. E. Saussure, G, 


w. G. Snyder. 


J 
JOYCE- -CRIDLAND CO., 2027 East First 
St., Dayton, O. R. J. Ward, 37-08 
Northern Blvd., Long Island City, N. Y. 


K 


KORBEL & COLWELL, INC., 570 Lex- 
ington Ave., New York, N. Y. Grand 
Central Palace, Press Room—Worth 
Colwell, pres.; E. F. Korbel, vice pres.; 
Sylvia Forbish, Catherine E. McHugh. 


ARTHUR KUDNER, INC., New Center 

dg., Detroit, Mich. Barclay—Robert 
yforeiana mgr. Detroit office; Frank 
Webb, Buick publicity. New Weston— 
James P. Wines, Fisher Body, publicity. 


L 


LIBERTY MAGAZINE, 122 East 42nd St., 
New York, N. Y. Waldorf—H. N, 
Detroit office. 


Williams, 


HARLEY C. LONEY CO., 16883 Wyoming 
Ave., Detroit, Mich. Roosevelt—M. J. 
Hume, treas. 


M 


MACK TRUCK. INC. Home Office—48th 
Ave. & 34th St., 
¥Y.—E. C. Fink, pres.; F. F. Staniford, 
ice pres.; A. C. Fetzer, vice pres.; 
R. D. Hilty, vice pres.; W. T. McCurdy, 
dealer & export dept.; M. C. Horine, 
sales promotion mgr.; C. M. Clausen, 
wholesale rep.; W. K. Armstrong, 
wholesale rep. 


C MANUS, JOHN & ADAMS, INC., 
isher Bldg., Detroit, Mich. Warwick— 
. A. P. John, pres. Ambassador—J. 
R. Adams, vice pres. and gen. mer. 
Lexington—” 4H. Ressler, publicity; R. 
M. Ross, publicity; R. C. Sackett, pub- 
licity; Elmer Froelich, media. 


MARSHALL ASBESTOS CORP., (Sub- 
sidiary of Bendix), Troy, N. Y. Gotham 
—Furber Marshall, pres. Belmont Plaza 
—T. R. Stenberg, chief eng.; Frederic 
Weyburne, prod. sales mgr. 


MASTERBILT PRODUCTS CORP., 212 


Fifth Ave., New York, N. Y. Head- 
quarters at 212 Fifth Ave.—Richard 
Mayer, pres. 


MCUQUAY-NORR'S MFG. CO., 2320 Cooper 
St., St. Louis, Mo, Roosevelt—A. G. 
Drefs, vice pres.; H. W. Knapp, dir. of 
sales; J. L. Talbott, Industrial sales 
mer. 


MEREDITH PUBLISHING CO., 420 Lex- 
gington Ave., New York, N. Y. Head- 
‘quarters at 420 Lexington Ave.—Clyde 
H. Combs, eastern mgr. & rep.; Birge 
W. Kinne, rep. Barclay—J. P. Eves, 
western mgr. & rev. Waldorf—H. L. 
Behlke, rep.; Luke Miller, rep. 


MONSANTO CHEMICAL CO., St. Louis, 
Mo. Waldorf-Astoria—Edgar M. Queeny, 
pres.; Charles Belknap, exec. vice 
pres.; G. Lee Camp, vice pres.; James 
W. Irwin, asst. to pres.; Roland E. 
Sturhahn, adv. mgr. 


MONSANTO PLASTICS DIV., 
Orchard, Mass. Waldorf—John Cc. 
Brooks, vice pres.; John H. Clark, gen. 
mgr. of sales; J. R. Turnbull, adv. 
mer.; C. F. Reeves, div. sales mgr.; G. 
C. Gress, div. sales mgr. 


Indian 


MERRIMAC DIV., 
—William M. 


Everett, Mass. Waldorf 
Rand, vice pres. 


MOTOR PRODUCTS CORP., 11801 Mack 





| PLYMOUTH MOTOR CORP., 





————uecqwx 
York, N. Y. Waldorf- Astoria—Donald | oO 
Lawder, automotive mgr. | OVERHEAD DOOR CORP., Hartford 
° City, Ind. Warwick—Forest E. McKee, 
NORMA-HOFFMANN BEARINGS CORP., ores. 
| Stamford, Conn. Headquarters at 155 | 
East 44th St.—W. M. Nones, pres.; O. 
P. Wilson, exec. vice pres.; H. J. | P 
mer. & secty; D. E.| PACIFIC MILLS, 140 Federal St., Boston 
oa aan chief eng; T. E. Rounds, | Mass. Roosevelt—A. E. Colby, pres.; 
a" > ; F. W. Mesinger, N. ¥Y. | E. D. Walen, gen. mgr., Worsted div.; 
= me Seg R. Gannett, sales ‘_an a V. | W. E, Plaisted, mgr., auto fabric 
onnelly, sales eng.; J. G. Tompkins, ak gs a 
| sales T. M. Kaino, eales ene.: | dept.; L. J. Colby, Detroit rep. 
Cc. mer. f distributors’ 
onies. BE. OF eusernourers’ | PACKARD MOTOR CAR CO., 1580 East | 


OLDSMOBILE, div. 

Waldorf-Astoria—C. L. McCuen, gen. 
D. E. Ralston, gen. 
asst. gen. sales megr.; G. 


J. 





Ave., Detroit, Mich. Barclay—A. L. 
Lott, pres. & gen. megr.; E. H. Carr, 
vice pres.; M. L. Brown, vice pres.; 
E. M. Fitzgerald, vice pres. & dir. of | 
sales; Sherwin A. Hill, sec.; E. T. 
Ashman, treas.; H. J. Robertson, dir. 
of purch. 


MOTOR WHEEL CORP., 
Saginaw St., Lansing, Mich. Barclay— 
H. F. Harper, pres.; C. C. Carlton, vice 
pres. & treas.; C. S. Holden, vice pres.; 


J. H. Hunt, vice pres. New Yorker— 
G. A. Sanford, sales megr.; Frank 
Winchester, sales eng. 


John O. MUNN CO., 610 Second Na- 
tional Bank Bldg., Toledo. O. New 
Yorker—John O. Munn, pres. 


N 
NASH MOTORS DIV., Nash-Kelvinator 
Corp., 14250 Plymouth Road, Detroit, 


Mich. Biltmore—G. W. 
/W. F. Armstrong, vice pres.; H. G. 
Perkins, vice pres.; W. A. Blees, gen. 
sales mgr.; A. R. Boscow, dir. of adv. 
& merch.; R. H. Israel, asst. gen. sales 
mgr.—eastern region; F. C. Sibley, 
regional mgr.; M. M. Roberts, retail 
merch, mgr. 


Mason, pres.; 


NATIONAL GEOGRAPHIC MAGAZINE, 
16th & M Sts., N. W.. Washington, D. C. 
Waldorf-Astoria—Raymond W. Welch, 
dir. of adv.; Joseph C. Wahler, west- 
ern adv. mgr. 


NEW DEPARTURE, Div. 
Corp., Bristol, Conn. 
f-F. G. Hughes, gen. megr.: L. G 
‘Sigourney, gen. sales mgr.; T. C. D 

* Crow; John H. Baninger; F. W. 
schner, western sales mer.; 
with, adv. mgr.; Wm. H 
asst. sales mag 


General Motors 
Waldorf-Astoria 


Harrington, 


NEWSWEEK, INC., 1270 Sixth Ave., 
York, N. Y. Headquarters at 1270 Sixth 
Ave.—Malcolm Muir, pres.; M. W 
Perinier, vice pres A. V. Anderson 

P. Stewart. 
NEW YORKER, 25 West 43rd St., New 


| 
701-735 East 





Mar- | 
C. B. Beck- | 


New 


mer.; 
R. L. Myers. 
R. Browder, asst. gen. 
k. Griffin, car distrib.; 
dv. 
mer 


L. T. Weston, asst. 
; M. P. Vorberg, retail selling; M. 
Murray, sales dept.; 
chief eng.; J. Oswald, 
Plasterer, chief inspector; A. H. Bran- 
del, asst. mgr. of manuf.; J. G. Sander, 
comptr.; A. E. Goossen, purch, agt. 
OSBORN, SCOLARO, MEEKER & CO., 
0 Madison Ave 
arclay—Jos. R. Scolaro. At 270 Madi- | PICARD ADVERTISING INC., 250 West 
|¥ son Ave.—Frank H. Meeker. 
Long Island City, N. | a 


Grand Bivd., Detroit, Mich. Biltmore— 
Alvan Macauley, pres.; M. M, Gilman, 
vice pres. & gen. mgr.; J. G. Vincent, 
vice pres. of eng.; G. T. Christopher, 
vice pres, of manuf.; H. J. Ferry, secy. 
° 4 treas.; W. M. Packer, gen, i's 
7c. maes megr.; C. R. Paton, chief eng.; 
adv. Marks, purch, mgr.; E. R. ie 
mer. styling div.; R. W. Carson, asst. 
| sales mgr.; H. L. Beecroft, asst. sales 
tele aan: ee mer. eastern div.; L. W. Slack, assist. 
3 sales mgr., western div.; G. L. Logan, 
asst. to gen. sales mgr.; H. W. Hitch- 
cock, assist. adv. mgr.; H. F. Olmsted, 
dir. of publicity; G. E. Lyons, regional 
mgr.—New York. 


of General Motors. 


| 
sales megr.; 





. New York, N. Y. 


57 St., New York, N. Y. Headquarters 


which passenger car buyers would pay extra! 


Look under the hood—and in each model you'll find a 
power plant with the extra horsepower, extra stamina and 
extra dependability truck users have come to expect from 
Federal. Look at the various sizes, types and models and 
you'll see there’s one to fit every trucking requirement. 


Now look behind the product—at a company with a 
twenty-nine-year-old reputation for quality manufacture, 
integrity and fair dealing—you'll see the final reason why 
you should profit with Federal in 1939. Write K. M. 
Schaefer, General Sales Manager, for complete details. 


FEDERAL FAUEHS 


Three-quarters- to eight-ton capacities 
FEDERAL MOTOR TRUCK CO. 





ES. look! Because here are the greatest motor trucks 

Federal has ever built. Look for sales-winning beauty 
of appearance that has set the style for the whole truck 
industry in 1939. Look for roomy comfort and in these 
Federal cabs you'll find features and appointments for 


e DETROIT. MICH. 
Leaders i in Commercial Tronsporiaiee for 29 Years, 


Representatives, their hotel headquarters while at the show, and their permanent addresses 





at 250 West 57 St.—Richard A. Picard, 
pres.; Wm. S. Marvin, secy. 


PLAIN DEALER PUB. CO., E. 6th & 


Superior Ave., Cleveland, O. Barclay 
—Harry J. Maloy. Automobile megr.; 
Harry W. Smith, Automobile editor. 


Detroit, 
Mich. Barclay—Harry G. Moock, sales 
vice pres.; W. W. Romaine, adv. megr.; 
Por agency: J. Stirling Getchell, Inc.; 
H. T. Mitchell, vice pres. — acct. 
exec.; I. H. MacKenzie, media; J. H. 
Dennis, publicity dir. 


PONTIAC MOTOR DIV., General Motors 
Sales Corp., 196 Oakland Ave., Pontiac, 
Mich. Warwick—C. P. Simpson, gen. 
sales megr.; F. A. Berend, adv. megr.; B. 
B. Kimball, asst. adv. mgr. Lexingt 
—L. K. Marshall, serv. mgr.; Wal 
Martin, asst. serv. mgr.; J. H. Otis, 
parts & acces. megr.; J. H. Baker, 
mgr. chart & display. Barclay—D. U. 
Bathrick, asst. gen. sales megr.; W. H. 
Manning, asst. chief eng.; W. K. 


Braasch, mgr. sales promotion & group 


selling; H. G. Hersh, asst. sales pro- 
motion mgr. Waldorf—B. H. Anibal, 
chief eng. 



































Q 
QUAKER STATE OIL REF. CORP., 
Quaker State Bidg., Oil City, Pa. 


“New Waldorf’’—J. M. Koch, gen. sales 
mer.; F. O. Koontz, asst sales mgr. 


R 
REINCKE - ELLIS - YOUNGGREEN & 
FINN, INC., 520 N. Michigan Ave., 
Chicago, Ill. Biltmore—Arno B. Reincke, 
pres.; Wallace Meyer, vice pres. 


ROCHE, WILLIAMS & CUNNINGHAM, 
INC., Chicago, Ill. Plaza—J. P. Roche, 


pres. Biltmore—J. M, Cleary. ir., vice 
pres. Waldorf—Lloyd Maxwell, vice 
pres. Lexington—M. F. Williamson, 


secy.; Morrow Krum, pub, dir. 


ROSS GEAR AND TOOL CO., Lafayette, 
Ind. Roosevelt—E. Gruenewald, pres.; 
S. L. Bradley, sales mgr.; J. E. Jar- 
rell, sales engr.; F. H. Davis, sales 
engr. 


RPTHRAUFF & RYAN, New Center 
ldg., Detroit, Mich. Barclay — Ellis 
Travers, Detroit mgr.; Ernest Coler, dir. 
pub.; Kenneth Pratt. 


(Continued on Page 14, Col. 1) 
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8 
SAGINAW STEERING GEAR DIV., Gen- 
eral Motors, Saginaw, Mich. Waldorf 
—A. W. Phelps, gen. megr.; W. A. 
Kull, sales mgr. 


SANFORD MILLS, L. C. Chase & Co., 
Selling Div., 295 Fifth Ave., New York, 
N. Y. Headquarters at 295 Fifth Ave.— 
W. H. Marland, pres.; G. B. Ogan, gen. 
megr.; W. A. Spicer, asst. gen. mgr.; 
E. J. Leach, asst. super.; C. R. Warren, 
sales mgr.; H. J. Ross, public rel.; 
G. F. Ogan, adv.; A. E. Roninger; J. 
L. Gibson; W. R. Scott; E, R. Camp- 
bell. 


SCHIPPER ASSOCIATES, 1235 Lafayette 
Bldg., Detroit, Mich. Waldorf-Astoria 
—J. Edward Schipper, pres.; B. F. 
Mezwin, bus, mgr.; Arthur Vogel, acct. 
exec, 


SCINTILLA MAGNETO CO., INC., 48 
Sherman Ave., Sidney, N. Y. Head- 
uarters at 30 Rockefeller Plaza—V. 
ndix, pres.; H. Hanni, gen. mgr.; G. 
E. Steiner. asst. secy-treas.; A. J. 
Poole, sales eng.; J. H. Mayforth, sales 
eng.; C. O. R. Sorensen, sales eng.; 
J. T. Lansing, sales eng.; L. W. Trees, 
serv. mgr.; W. J. Spengler, chief eng.; 
J. R. Frei, asst. ch. eng.; H. C. Wal- 
/ ters, asst. ch. eng 
SPICER MFG. CORP., Toledo, O. Head- 
quarters at 290 Park Ave.—C. A. Dana. 
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Pennsy.- 
STATION. 


LOCATION 
Park Ave. at 5lst 
111 E. 48th 
Lexington at 49th 
Madison at 43rd 
Lexington at 42nd 

32 W. 40th 

160 Central Park S. 
136 W. 55th 
Lexington at 48th 
8th Ave. at 44th 
Madison at 50th 

ith Ave. at 59th 

8th Ave. and 34th 
46th W. of Broadway 
7th Ave. at 55th 

ith Ave. at 33rd 

5th Ave. at 5th 
Madison Ave. at 46th 
Madison Ave. at 45th 
One W. 54th 

7th at 50th 

50th at Park 

65 W. 54th 


Ambassador 
Barclay 
Belmont-Plaza 
Biltmore 
Commodore 
Engineers Club 
Essex House 
Gotham 
Lexington 
Lincoln 

New Weston 

N. Y. Athletic Club 
New Yorker 
Paramount 
Park Central 
Pennsylvania 
Plaza 
Ritz-Carlton 
Roosevelt 
University Club 
Taft 
Waldorf-Astoria 
Warwick 
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oY Pana | Liprany —_ 
OS =2F 
CALICO If 


Show Headquarters 





R. E. Carpenter, E. C. Mogford, Wm. 
Fairhurst. 


SPRAGUE PUBLICATIONS, INC., 7430 
Second Blvd.; Detroit, Mich. Commo- 
dore—Elmer P. Grierson, bus mgr, 


STEWART-WARNER CORP., 1826 Di- 
versey Pkwy., Chicago, Ill. Ambassa- 
dor—J. E. Otis, jir., pres.; F. A. Hiter, 
, vice pres. & gen. sales mgr.; F. A. 

/ Ross, vice pres. & works mgr. Com- 

» modore—Geo. L. Meyer. jr., dir. of 
purch. Biltmore—A. F. Engel, Detroit 
sales mgr.; A. W. LeFevre, chief eng. 
Park Central—C. A. Fine, Alemite re- 
tail sales megr.; L. A. Ballard, sales 
eng. Taft—Geo. Zahn, S-W Automo- 
tive retail sales mgr.; E. N. Robinson, 
sales eng. 


STEWART-WARNER CORP., Alemite 
Div. 1826 Diversey Pkwy., Chicago, Ill. 
Ambassador—J. E. Otis, jr., pres.; F. 
A. Hiter, vice pres. & gen. sales mgr.; 
F. A. Ross, vice pres. & works mgr. 
Park Central—C. A. Fine, Alemite re- 
tail sales mgr.; L. A. Ballard, sales 
eng. 


STUDEBAKER CORP., Main & Bronson 
Sts., South Bend, Ind. Biltmore—Paul 
. Hoffman, pres.; H. S. Vance, chair. 

of board; Geo. D. Keller. vice pres. in 
chge. of sales; K. B. Elliott, vice pres.; 
A. G. Rumpf, treas. & secy.; H. E. 
Dalton, comptr.; R. E. Cole, vice pres. 
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Founded in 1925 as Automotive Daily News 


Automotive News. 


The Newspaper of the Industry 


Hotel Lexington 


TELEPHONE 
WI 2-1000 
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MU 9-7920 
MU 6-6000 
PL 6-5500 
CI 7-0300 
CI 7-6363 
WI 2-4400 
CI 6-4500 
PL 3-4800 
CI 7-5100 
ME 3-1000 
CI 6-5500 
CI 7-8000 
PL 6-5000 
PL 3-1740 
PL 3-4600 
VA 3-9200 
C1 7-2100 
CI 7-4000 
EL 5-3000 
CI 7-2700 
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f adv. mer.; 





™ = 
in chge. of eng.; R. A. Vail, vice pres. 
in chge. of manuf.; A. L. Frank, pres., 
Studebaker Export Corp.; C. S. 
Fletcher, sales megr.; W. S. James, 
chief eng.; J. R. Hughes, Chief body 
eng.; D. O, Wilson, gen. sales mgr.; P. 
O. Peterson, dir. of purch. 


SYRACUSE HERALD, Syracuse, N. Y. 
Shelton—Walter Bligh, adv. dir.; Dan 
Doody, spec. rep. 


T 


TENNESSEE EASTMAN CORP., Kings- 
port, Tenn. Lexington—J. G. Slater, 
Detroit rep.; G. W. Carpenter, Detroit 
rep.; D. C. Guthrie, Adv. dept.; J. B. 
Scheer, Tenite sales. 


TERNSTEDT MFG. DIV., General Mo- 
tors Corp., 6307 W. Fort St., Detroit, 
Mich. Waldorf-Astoria—S. E. Skinner, 
gen, mer.; E. W. Sturgeon, gen. prod. 
megr.; E. J. Hanson, works mgr.; G. E. 
Curtiss, dir. of art & color; A. J. 
DeSana, chief exper. eng.; J. L. Con- 
lon, chief eng.; G. S. Staunton, sales 
megr.; J. P. Reck, sales engr.; G. R. 
DahlIman,. sales eng.; W. B. Reyhl, 
sales eng.; R. E. Weinert, gen. mgr., 
Ternstedt-Trenton Div. 


J. WALTER THOMPSON CO., 410 North 
Michigan Ave., Chicago, Ill. Waldorf- 
Astoria—Merton Wieland, acct. exec.; 
George Reeves, copy chief; Fred Boul- 
ton, art dir.; Carl W. Harris, publicity 
dir.; John Gourlie; E. T. McBreen. 


TIMKEN ROLLER BEARING CO., 1835 
Dueber Ave., S. W., Canton O. Roose- 
velt—W. E. Umstattd, pres.; L. M. 
Klinedinst, vice pres.; H. H. Timken, 
jr., vice pres.; W. R. Timken; H. K. 
Porter, vice pres.; E. W. Austin, dis. 
mgr. Detroit; R. M. Riblet, chief eng.; 
S. C. Merrill, Detroit rep.; J. R. 
— asst. to vice pres. in chge. of 
sales, 


TOKHEIM OIL TANK & PUMP CO.. 
1600 Wabash Ave., Fort Wayne, Ind. 
Headquarters at 801 Commerce Bldg., 
155 E. 44th St.—C. M. Niezer, pres.; 
Cc. C. Oberly, vice pres. & gen. mgr.; 
J. E. Neale, vice pres. & sales megr.; 
E. S. Higginbotham, special rep. H. J. 
McAdams, dis. mgr. 


U 


| UNITED MOTORS SERVICE, 3044 West 


Grand Blvd., Detroit, Mich. Waldorf 
—C. B. Stiffler, gen. mgr.; W. N. Pot- 
ter. gen. sales mgr.; M. D. Hill, asst. 
gen. sales mgr.; H. C. Nelson, asst. 
gen. sales mgr.; M. S. Klein, comptr.; 
R. C. Campbell, gen. purch. agt. 


| ‘| 
© U. S. ADVERTISING CORP., 240 Huron | 


St., Toledo. O. Biltmore—Ward M. Can- | 
ady, pres.; W. T. MacGuckin, George 
Bryant. 


Ww 


WAGNER ELECTRIC CORP., 6400 Ply- 
mouth Ave., St. Louis. Mo. Roosevelt 
—J. H. Devor, asst. vice pres.; J. A. 
Gelzer, sales mgr. automotive div.; J. 
W. Bryant, Detroit sales rep.; L. E. 
Bauer, Detroit sales rep.; H. L. Davis, 
Chicago sales rep.; G. H. Zuver, Cleve- 
land sales rep.; Burns Dick, chief eng.; 
G. Vahrenhold, eng. div.; C. J. Whit- 


acre, eng. div.; W. F. Boldt. eng. div.; 
Fred Stroup, eng. div.; W. Freeman, 
eng. div. ms 


WHEELS, INC., llth Ave. at 54th St., 


~ New York, N. Y. New Yorker—John 


F. Creamer, pres. 


WILLYS OVERLAND MOTORS, INC., 
Wolcott Blvd., Toledo, O. Biltmore— 
D. R. Wilson, pres.; W. T. MacGuckin, 

George Bryant, publicity 

dir. Ritz-Carlton—Ward M. Canady, 

chair. of board. Roosevelt—W. C. Cow- 

ling, vice pres.; A. W. Pickett, N. Y. 

distrib. 


Y 


YELLOW TRUCK & COACH MFG. co., 
South Boulevad, Pontiac, Mich. Plaza 
—Irving B. Babcock, pres. & gen. mer. 
Essex House—W. B. Livingston, asst. to | 
pres.; T. B. Cookerly, jr., mgr., whole- 
sale sales; E. T. Herbig, eastern re- 
gional megr.; H. H. Henchel, mer., 
fleet sales; O. M. Brede, serv. mer.; 
C. F. Bock, truck div. eng. Engineers 
Club—G. A. Green, vice pres. in chge. 
of eng. Park Central—H. T. DeHart, 
mgr. adv. & sales promotion: F. S. 
Vorn, adv. dept. Gotham—Joseph P. Lit- 
tle, vice pres. in chge. of truck sales 





YOUNG & RUBICAM, INC., 7430 Second 
Blvd., Detroit, Mich. Biltmore—John F. 
Reeder, vice pres. & mgr. Detroit office; | 
George W. Doris 


Z 


ZENITH CARBURETOR DIV., Bendix 
Aviation Corp., 696 Hart Ave., Detroit, | 
Mich. Waldorf—Victor R. Heftler, gen. | 
mgr. New Yorker—B. W. Westcott, | 
asst. gen. megr.; F. E. Williams, sales | 
promotion megr.; A. E. Davids, sales | 
eng.; C. R. Myer, sales eng. | 





Special Exhibits 


* * &* 
Outside Palace 





American Bantam—80 West End 
Ave. 

Aluminum Co. of America— 
Room 2511, N. Y. Central Bldg. 

Bear Mfg. Co.—Bear Service In- 
stitute, 3888 Boston Road, The 
Bronx. 

Buick—Waldorf-Astoria Hotel. 

Cadillac—Waldorf-Astoria Hotel. 

Chevrole t—wWaldorf - Astoria 
Hotel. 

Chrysler — International Salon, 
Chrysler Blidg., also Ritz 
Tower. 

De Soto—Chrysler Salon. 

Dodge—Chrysler Salon. 

Ford-Mercur y-Lincoln — 1710 
Broadway. 

Oldsmobile—W ald or f - Astoria 
Hotel. 

Plymouth—Chrysler Salon. 

Pontiac—Waldorf-Astoria. 


Wilson Predicts 
40% Rise in ’39 
In Willys Output 


TOLEDO.—A 40 percent gain 
in production of Willys-Overland 
cars in 1939 over the model year 
just closed is predicted by David 
R. Wilson, president of Willys- 
Overland Motors, Inc., on the 
strength of early sales. 


The company now is in pro- 
duction on the new models 
which are to be publicly shown 
November 11 at the opening of 
the National Automobile show 
in New York. Efforts are being 
made to have all dealers sup- 
plied by that time. 

Advances in both design and 
engineering have been made in 
the new car. It is understood to 
have engine improvements giv- 
ing about 25 percent gain in 
horsepower but retaining its op- 
erating economy. 














Officer Recalls 
Federal Truck’s 
World War Role 


DETROIT. — Opening of the 
national automobile and _ truck 
shows on Armistice Day brings 
to many ex-Doughboys mem- 
ories of the usually discomfiting, 
sometimes comic and often vali- 
ant services performed by motor 
cars and trucks in the last war. 
Among those whose memories 
are particularly sharp is Col. E. 
M. Lubeck, of Detroit, who 
served as chief motor transport 
officer for the Fourth Army 
Corps of the A.E.F. on the West- 
ern Front. 


While inspecting the new 1939 
models of the Federal Motor 
Truck Co., which will be on dis- 
play at the auto show, and ob- 
serving the great improvements 
in these trucks over their pred- 
ecessors of 20 years ago, Col. 
Lubeck commented: 

“The new Federal models cer- 
tainly are more attractive in ap- 
pearance than those we used in 
the war, and much improved 
mechanically, but those of us 
who relied upon the war-time 
models remember that the 1917 
Federals had features far in ad- 
vance of their time. 

“Particularly, I recail the Fed- 
erals we had in service during 
the war. In the battle areas 
where roads were often com- 
pletely obliterated, or if they did 
exist, were usually nothing but 
a succession of mud holes, we 
always had to call upon Fed- 
erals to make their own roads 
across country when bringing 
supplies up from a supply base. 

“It was for their success in 
rescue work that we came to 
call the 215-ton Federals, of 
which we had about 600 in 
France, the ‘St. Bernards’ of the 





Read trade news of the coach trail- 
er industry in AN’s truck section. 





Show Activities 


TIME 
3 p.m. 


PLACE 


Open date 
3:30-6 p. m. 
All day 


Waldorf 


Clark Twsp 
(N. J.) 
9:30 a. m. 
12 noon Roosevelt 
Waldorf 
Waldorf 


4-7 p. m. 
12 noon 


12:15 p. m. 
4:30-6:30 


9 p.m. 
12 noon 


Waldorf 
Commodore 


12 noon 
4-6 p. m. Barclay 


2-6 p. m. 
12 noon 


Biltmore 
Waldorf 


12 noon 
12:15 p. m. 


12:30 p.m. Biltmore 


2-4p.m. Waldorf 


.-m. Biltmore 


-6 p 
Dp. m. 


4 
6 


6 p. m. 


Nov.15 12 noon Astor 


12:15 p. m. Lexington 
Trenton, N. 


6:30 p.m. Astor 


Warwick Hotel 


Park Central 


1710 Broadway 


Commodore 


University Club 


New Yorker 


Ritz Carlton 


Athletic Club 


Commodore 





EVENT 


Pontiac reception, press 
party 


Buick party 

Pontiac’s Pre-Show School 
for Salesmen 

Inland Mfg. Co. plant 
dedication 

Ford Truck breakfast 

Annual Ford-Lincoln 
Show Luncheon 

General Motors preview 

GM preview luncheon for 
technical editors 

Safety Foundation 
luncheon 

GM reception 

Crowell Pub. Co. banquet 

Federal Motor Truck 
luncheon 

Reo Motor Truck 
luncheon 

Evans Products Co. 
reception 

GM World’s Fair Tour 

AMA international 
luncheon 

Graham Dealer luncheon 

GM luncheon for 
A. P. Sloan jr. 

Willys-Overland press 
luncheon 

Oldsmobile informal 
reception to press 

Studebaker reception 

New York News reception. 
trip to N. Y. Hippodrome 

SAE banquet 

Automotive Electric 
Assn. luncheon 

Overseas Automotive Club 
luncheon 

Ternstedt plant dedication 

Motor Truck Show 
dinner 
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Named 

George B. (Bud) Wiley, just 
appointed Detroit manager of 
Tabloid Newspaper Advertising 
Service, has been in advertising 
field for past 15 years. 

After entering the automotive 
industry with Sears Auto Co., 
Des Moines, shortly after the 
World War, Wiley then spent five 
years repping American Maga- 
zine for Crowell Pub. Co. Then 
followed 10 years with Macfad- 
den repping True Story. 

In new capacity will rep New 


' york Mirror and Chicago Her- 


ald-Examiner, with offices in 
GM building, Detroit. 


Salute 

Special half-hour program, 
plugging advent of 1939 mod- 
els, is being set for NBC 
coast-to-coaster, Nov. 17. 

Will cover the 8 to 8:30 p. 
m. slot over NBC’S blue link, 
with bits of program being 
picked up from several parts 
of country. Last year a simi- 
lar broadcast extended over 
an hour. 


Award 


March of Time’s “Man at the 
Wheel” has been given the an- 
nual award of the Motion Picture 
Safety Committee, known as the 
David S. Beyer Memorial Award, 
for the “outstanding excellency” 
of its safety flicker. 

Marks sixth honor conferred 
on March of Time flickers in 
three years, others including spe- 
cial award of the Academy of 
Motion Picture Arts and Sciences, 
the Clement Cleveland Medal, the 
award of the National Civil Serv- 
ice Assembly, and two Exhibitors 
Grand Shorts Awards. 


Spiffy 

Current issue of Adcrafter 
(Detroit Adcraft Club) shows 
off a spiffy ‘Three-Dimension- 
al’ cover. 

Developed by Wolfe-Jick- 
ling-Dow, Inc., it’s executed on 
three kinds of paper. Five units 


Brooklyn Show 
Visitors to Tour 
N.Y. Fairgrounds 


NEW YORK.—In anticipation 
of thousands of visitors at the 
Brooklyn, Queens and _ Long 
Island automobile show at the 
New York World’s Fair, sched- 
uled to be held in the Motor 
Transportation Building Nov. 23 
to Dec. 4, the guide service per- 
sonnel of the World’s Fair is 
being prepared for a strenuous 
working test. 

An important feature of the 
automobile show will be the 
daylight inspection trip of the 
fairgrounds under the direction 
of official guides, the occasion 
affording the general public the 
first opportunity to inspect the 
grounds since the preview last 
spring, 

“In addition to unusually in- 
teresting exhibits of the 1939 
models,” said D. G. Campbell, 
president of the Brooklyn-Long 
Island Automobile Dealers Assn., 
“there will be novel floor pre- 
sentations made possible by the 
vastness and beauty of the Mo- 
tor Transportation building, 
which covers a site of more than 
two acres. The building will be 
fully equipped with lighting and 
decorative effects designed to 








enhance the attractiveness of the 


displays.” 





Fatalities Off 20% 

WASHINGTON.—Motor vehicle fa 
talities in 131 major cities during 
the first 42 weeks of 1938 totaled 
6,230 compared with 7.743 for 1937, a 
decrease of 20 percent, according to 
the U. S. bureau of the census. 
Deaths caused by motor vehicles in 
the 131 cities during the week ending 
Oct. 22 totaled 184. or 48 fewer than 


in the corresponding week of last 


year, 


th Dimension 


The News of Automotive Advertising 





EBy Pete Wemhoffi 
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of paper used in each cover, 
and each cover is embossed 
and debossed into three dimen- 
sional effects, giving various 
degrees of height and depth. 


Selling 


New creative program selling 
organization, formed by World 
Broadcasting System, to work on 
its new tested-station group, in- 
cludes Don Miller, formerly on 
ad staff of Cosmopolitan mag; 
David F. Crosier, from Hearst 
Radio, Inc., and Leonard Lewis, 
editor of World News, who’s 
transferred to new department. 

New sales force will work with 
market analysis staff, under Dr. 
Herman S. Hettinger, radio 
economist. 


Stamps 


U. S. Postoffice, Nashville, 





THIS REMARKABLE MECHANISM P 
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UTOMOTIVE NEWS, 








Tenn., is sending out franked 
letters plugging the value of a 
postage stamp in selling auto- 
mobiles. 

Cites value of a “special” 
special delivery service offered 
by the Nashville postoffice, 
whereby a troop of special- 
delivery messengers leave post- 
office at 5:20 p. m. and cover 
city before evening meal is 
over. Gag being that “many 
family car decisions are made 
at the evening meal.” 


| Chatter 


J. F. O’Brien, manager of ad- 
vertising and publicity for West- 
inghouse lamp division, resigns 
after being with company 18 
years ... Townley A. Ellington, 
ex-public relations counsel for 
Schipper Associates, joins Whip- 
ple & Black Advertising Co., De- 
troit . . . Dr. Herman S. Het- 
tinger, radio economist, becomes 
market consultant for World 
Broadcasting System in connec- 
tion with World’s new tested sta- 
tion group... 





AN’S Almanac, published once a 
year, is considered THE reference 
book wherever automotive informa- 
tion is desired. 





CHANGEABILITY 


Say Tube Manufacturers, 
i “lt simplifies production, 
distribution and service. 
One core will fit all tires.” 


OVABILITY 


Say Servicemen, “It saves me 
time. I can remove the core 
to deflate tubes quickly.” 


REPLACEABILITY 


_ Say Motorists, “I buy new 
// cores for a few cents, make 
old tire valves like new.” 
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Sales Managers in Seattle 


Organize to Aid Employers 





Special to Automotive News 

SEATTLE. — Merchandising 
new and used cars, in such a 
manner as to make the most 
profit for their employers, is the 
prime purpose of the newly- 
formed Sales Manager and Used 
Car Managers Assn. of Seattle. 


There is no used car control 
or appraisal bureau in the area, 
and this group is marshaled into 
line to tackle that problem from 
a new angle. 


The idea is to hold meetings 
the last Monday of every month, 
when lists of used car trade-ins 
will be reported, the Northwest 
Used Car Manual prices studied 
(that Manual to be the basis for 
dealings) and other economies 
and plans analyzed. 

“We want to use common sense 
in our transactions and endeavor 
to make more money for our 
bosses, so that in turn we our- 
selves will profit the more,” 
stated O. J. Anderson, used car 


manager of Wm. O. McKay Co., 
and the newly-elected president 
of the group. 

The organization meeting was 
held at the Washington Athletic 
Club Nov. 1, with 45 managers 
from Seattle dealerships present. 
Every dealer was represented. 

Monthly reviews of the market, 
analysis of current price ranges 
on various models, so as to ar- 
rive at some degree of uniform- 
ity, are potent factors, in addi- 
tion to the goodwill engendered 
at such monthly get-together 
affairs. 

Other officers and_ trustees 
elected at the organization meet- 
ing follow: 

Wm. Ralph, sales manager of 
Westlake Chevrolet, vice-presi- 
dent; Cam Wilson, sales manager 
of Howard Motor Co., secretary; 
trustees, Ralph Norbaum of An- 
derson Buick Co., and J. Mat- 
lock, of Davies Chevrolet Co. 








A. SCHRADER’S SON, BROOKLYN, N. Y. 


Division of Scovill Manufacturing Company, Incorporated 
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U. S. Diversion View Awaits Vote in 4 States 0 


Outcome May | 
Index for Other States 


Provide 





Special to Automotive News 

NEW YORK.— The trend of 
public reaction to automotive 
taxation misuse will become 
more apparent next week when 
voters of California, Alabama 
New Hampshire and Michigan 
will pass upon proposed state 
constitutional amendments pro- 
hibiting highway fund diver- 
sion. 

The referendum outcomes in 
these four widely - separated 
states will offer a representative 
index to current nationwide 
sentiment and undoubtedly will 
have considerable bearing on 
the fate of the diversion issue 
next year in other states. 


Prediction of informed sources 
here is that all of these diver- 
sion ban proposals will be over- 
whelming!y approved. This an- 
ticipated expression of public 
indignation against the diversion 
practice, coming on the eve of 
an unusually busy new year of 
state legislative activity, dur- 
ing which 44 legislatures are 
scheduled to convene, will pro- 
vide anti-diversion forces with 
powerful ammunition to launch 
their 1939 campaign. 

Anti- diversion constitutional 
amendment referendums also 
have been approved by the legis- 
latures of Indiana and Nevada, 
but the voters of these states 
will not have an opportunity to 
ratify them for another year, 
because their laws require ap- 
proval by two successive legis- 
latures. 

Recent institution of referen- 
dums by these six states is it- 
self considered indicative of the 


Used Car Law 
Is Held Invalid 


FLINT, Mich.—A city ordi- 
mance to license and _ control 
used-car dealers in Flint was 
declared invalid this week by 
Circuit Judge Philip Elliott. 

Declaring that the ordinance 
adopted last spring was spon- 
sored by the New Car Dealers 
Assn., Judge Elliott held it to be 
“class legislation” discriminat- 
ing against the used car dealers. 

He also declared that the es- 
tablished license fees of $50, 
with an extra $25 fee for each 
additional site, was wholly out 
of proportion to the expense in- 
volved in inspecting the busi- 
ness sites. 


an a eared aad ay 


In Hew York 


a the 


You enjoy that rare combination, complete 
modern comforts and conveniences in a mel- 
low atmosphere of the charm and leisure of 
other days. Year after year of its memorable 
existence the Plaza has maintained its posi- 
tion as New York's leading hotel, attracting 
guests of prominence from alll parts of the 
world. ... Conveniently located in the social, 
shopping and amusement center. A visit to 
the Persian Room where Eddy Duchin's 
famous orchestra makes dinner and supper 
unforgettable events, will add to the pleas- 
ures of yer oer in New “ 


TePLAZ Are 


2nd Managing 


IFTH AVE. AT FIFTY- NINTH ST. ¢ FACING CENTRAL PARK 


ing heavy season of state legis- 


| principally 


mounting public opposition to 
diversion as previously reflected 
in the statutory and constitution- 
al diversion bans adopted by 
other states. Constitutional re- 
striction of motorists’ taxes to 
highway uses has been effective 


since 1935 in Colorado, Kansas, | 
The | 


following year Maine citizens by ' 


Minnesota and Missouri. 


a 3 to 1 vote voiced their de- 


sire to confine automotive taxes | 


to highway purposes. North Da- 


kota last year enacted an anti-| 


diversion statute. 


Progress Is Made 
Measures to initiate consti- 
tutional amendments’ banning 
diversion were introduced dur- 
ing the current year in nearly 
half of the state legislatures 
which were in session. That 


greater progress was not made. 
is not re-| 


by these proposals 
garded as indicative of any lack 
of public support because legis- 
lative experience shows there 
generally is a large gap between 
public opinion and its expression 
on the statute books. 


If the four’ pending state 
referendums are approved next 
month, similar proposals’ in 
other legislatures will be stimu- 
lated next year. 


Besides the states, which al- 
ready have erected permanent 
legal barriers against diversion, 
there are several others which 
steadfastly have refused to raid 
highway funds. These include 
Arkansas, Connecticut, Idaho, 
Iowa, Montana, Maine, Vermont, 
Virginia and Wyoming. There 
also is a reported current ab- 
sence of diversions in Arizona, 
Mississippi, Michigan, South 
Carolina, South Dakota, Utah, 
Washington and West Virginia. 
Anti - diversionists also claim 
progress in curtailing diversions 
in Nebraska, North Carolina, 
Mary_and, Tennessee, Massa- 
shusetts and New Jersey. 

Penalties Are Feared 

Fear of penalties in federal 
road grants under Section 12 of 
‘he Hayden-Cartwright Act has 
eaused several states to return 
diverted sums to highway funds | 
and is becoming an increasing 
dampener on diversion advo-} 
cates. 

Hope of stemming wholesale 
diversions during the approach- 


sessions, however, lies 
in crystalization of | 
opposition | _sentiment. 


lative 


public 





NEW YORK.—In recognition 
of the substantial reductions in 
the national totals of highway 
accident fatalities during the 
past twelve months, public of- 
ficials representing federal, state 
and local governments will be 
the guests of honor at the annual 
luncheon of the Automotive 
Safety Foundation, to be held in 
the Hotel Commodore, New York 
City, at noon, November 11. 

Upwards of 300 top ranking 
executives representing all of the 
passenger car, bus and _ truck 
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manufacturers, makers of parts, 
accessories and tires, and the 
finance groups of the automotive 
industry, who make up the 
foundation, will attend the 
luncheon at which the principal 
speaker is to be William J. 
Cameron of the Ford Motor Co. 

This will be the third Annual 
Luncheon held by the motor in- 
dustry devoted to the cause of 
highway accident prevention 
since the industry inaugurated 
its nation-wide integrated pro- 
gram in January, 1936, and spe- 
cial significance is attached to 
this year’s gathering because of 
the steady and substantial de- 
cline in the frequency and sever- 
ity rate of highway acc‘dents 
since the last annual meeting in 
November, 1937. 

Comparing the record of the 
past twelve months with that of 
1935, the last year before the in- 
dustry threw its weight behind 
| the efforts of public officials to 
| curtail highway accidents, Presi- 
dent Paul G. Hoffman of the 
foundation, and president of The 


z | Studebaker Corp. says, “The ac- 
|}c'dent rate in 1935 was 17.4 
|fatalities for each 100,000,000 


|miles of driving. In 1936 it was 
| 16.4; in 1937 it was 15.8, and 
| thus far in 1938 it is just above 
12. When we measure this rate 
against present vehicular mile- 
age in the United States these 
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300 Top Motor Executives 
To Attend Safety Luncheon 
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figures take on real significance. 
This reduction of approximately 
one-third in the accident rate 
means, as compared with the 
1935 rate, a saving of 12,000 
lives, a reduction of not less than 
350,000 injuries, and $350,000,000 
in cash loss from accidents. 

‘While the reduction this year 
of 21 percent in highway fatal- 
ities, in the face of the increased 
use of motor vehicles, is grati- 
fying to everyone concerned 
with the highway accident prob- 
lem, the death rate is still far too 
high and shows quite plainly 
that there is no state in the 
Union where these new tech- 
niques are being used to the ex- 
tent which is justified.” 

The annual meeting of the 
Foundation, to be held on the 
opening day of the 39th annual 
National Automobile Show, will 
find most of the major execu- 
tives in the motor industry in 


New York and a record attend- 


ance at the luncheon is antici- 
pated. 


Seaman Body Workers 


Get Compensation Pay 
MILWAUKEE. — Wisconsin is 
issuing unemployment compensa- 
tion checks totaling about $33,- 
000 to more than 1,500 employes 
of the Seaman Body Corp. for 
work lost through the shut-down 
Corp. 
plants following a labor dispute 


of the Nash-Kelvinator 


in October. 


The commission ruled recently 
that the employes are entitled 
to the lay-off benefits because 
they were not responsible for the 
which came after the} 
shutdown of the company’s 


dispute, 
Racine plant. 


Crawford to Resign 


MASSILLON, O.—R. B. Crawford, | 
former president of the Ohio Auto- 
has announced his res- | 
ignation as a director and secretary- | 
of the Massillon Automo- | 


mobile Assn., 


bile Assn. 
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Fiat Official Arrives 
For National Car Show 
NEW YORK.—Prominent 
among early’ arrivals from 
abroad to the National Automo- 
bile Show is Guido Soria, of the 
Fiat Co., who arrived this week 

on the Rex from Italy. 


Soria will be the guest of the | 
Automobile Manufacturers Assn. | 
Dinner, | 


at its International 
Tuesday, November 15. 


THREE BLOCKS FROM THE 


AUTOMOBILE 
-SHOW- 


In the Smart 
East 50's 


OPPOSITE THE 
WALDORF- 
ASTORIA 








@ Ideal environment and every 
service for pleasurable living. 
Spacious rooms with serving pan- 
tries and electric refrigeration. 
Excellent restaurant and duplex 
coctail lounge — air conditioned. 
SINGLE $4 @ $5 * DOUBLE $6 2 $7 


SUITES from $8 
Special monthly and yearly rates 


Che 
every 


Wm. A. Buescher, Manager 
125 EAST SOTH STREET - NEW YORK 
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8 = Output Approaches °37 Total with 83,807 “Units 








Sept. 1938 1937 Unit . 
Sept. Pos. 1938 Pos. 1937 Pos. Loss 233,979 Vehicles Weeks Ended Nov. 5, Oct. 29 
2 Jan. 1 Jan, 1 
| Chevrolet 24,348 | 1 | 337,443 | 1] 616,148 | 2 278,705 By Pete Wemhoff Week Same Week Total to to 
Ford «+. 20,735 | 2 | 283,143 | 2 | 682,421 | 11 399,278 Associate Editor Ending Week Ended Oct., Nov.6, Nov. 5, 
.| Plymouth 15,099 | 3 | 189,056 | 3 | 388,194 | 3] 199,138 DETROIT.—Closely approach- [an ia aru aieoe rn a 
| Buick ..... 7,058 | 4| 110,394 | 4| 155,451 | 7| 45,057|ing the 1937 rate, car and truck |G@EN. MOTORS 41,031 44,255 37,421 117,185 1,662,124 789,537 
Dodge ....« 3.545 | 5| 73.234| 5 | 212666) 4| 130,439|Production rose to 83,807 units| {Chevrolet .. 25.200 28,000 22,800 68,383 1,014,865 533,552 
| ie ceraet welt, eee wen oe 6,331 6,513 5,553 20,638 195.683 124,211 
Pontiac... 3,131 | 7 | 66,595 | 6 | 175,699) 5 | 109,104] oyqGe ott previous week and | Pontiac. 4,500 4,511 4,079 13,270 224,206 62,585 
|| Oldsmobile .. 3,394 | 6 | 63,836 | 7 | 157,303 | 6 |  93,467|g8'086 units in the corresponding | Oldsmobile .. 4,000 4,231 3,989 10,813 188,085 51,371 
| porman .. 2,673 | 9 | 35,483 | 8]| 79,062! 8 | 43,579] period of last year. Cad.-LaSalle 1,000 1,000 1,000 4081 39.285 17.818 
1576 | 12 | ’ FORD... (12.275 1,650 9,725 19,040 1,083,815 471,804 
Chrysler : » dy 33,618 | 9 72,286 10 38,668 Continued improvement in the +Ford 10,200 1,500 8,225 15,428 1,055,250 453,246 
Hudson ....... 2,020 | 10 | 28,973 | 10 | 76,499 | 9 | 47,526] industry’s operations is seen for] yin-Zephyr .. 525 150 390 1492 28565 15,188 
Studebaker .. 3,081 | 8 | 26,631 | 11 | 57,492 | 11 | 84,123] the rest of the year, with all) “Mercury ~ 1,550 1,110 2,120 3,370 
De Soto 1,500 | 13 | 25,786 | 12 | 60,374 13) 86.160 rome pin tng joradually oost- |CHRYSLER ..... 17,060 23,300 15,635 53,370 934,410 389,272 
Nash . 1,977 | 11 | 24.590 | 13 | 60.034 | 12 | 35,444] mom Production to meet heavy Té-| {Plymouth 10,825 11,000 10,450 38,275 482,600 229,788 48 
| Cad. -LaSalle 963 | 14 17,372 | 14| 32,695 | 15| 15323 's Producti rapidly reach- Groin ee 310 sane ene rye "ae a 4 
| Lincoln . 873 | 16 | 12,813 | 15 | 20,460 | 16 | 7,647] AN’ Production oe ee... 1075 2500 1060 2.679 175140 26,964 ie 
Willys . 898 | 15 | 9,951 | 16| 43,808 | 14| 33,857 Estimate fore. and atl|PACKARD ....... 1,750 2,500 1,725 6,600 99,123 42,603 4 
|| Seana 287 aT) 3aa7 aT) gap | 17 | nae bul one of che | HUDSON,” 2400 Fam am ose eae woes 
a | : ll ne us 161 | 1,9 4 | | | Ss A ‘ , , , 25 83,570 38,809 ry 
— 4) 1 2473 | | 479 axe now turn NASH _......... 1,500 2.611 750 1,750 73,874 22.241 a 
—— ae —— -|+WILLYS .....—- 3300-—s:1,195 50 72,652 9,417 | 
TOTAL __ ..93,269 1,344,149 2,904,764 1,560,615 —. 7. ie {BANTAM ... 60 |. 59s. 249 2°834 
Willys. joined | GRAHAM 225 45 225 471 14,246 2,489 
the “Aela this | HUPMOBILE t 185 t 1,099 265 
PI tA ‘ j week an q|tMISC. 5,550 8,000 5,150 17,370 363,032 145,157 
an ctiv ty Hupmobile | is 83,807 88,086 74,975 233,389 4,4 
expect .| tTOTAL........ 88,80 086 74, ; 486,412 1,955,051 
| Re emcee cern e: maintaining previous week’s pace ed in the pic- | *Revised. tIncludes trucks. +Closed. 
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ie sedeveustesistbarsiorsiis operations at peak on five-day week currently 
output holding firm on five days 


Oct. Production 
Is Estimated at 





ture next 
week. 


October 








AN’s Production beiimnate 
(U. S. and Canada) 





with particular advances being 
made at Chevrolet, Buick, Ford, 


way. Packard held firm at 1,750 
units, while Nash almost doubled 


| I iiss stidesnsshintttianontil rate boosted again; working five days production is |Hudson and Nash. its i? ee an it a 750 last 
ee ho di t - placed at| The General Motors group | WEex (0 |, ee 
_— POE SE Pee en Sey eee eee 233,389 cars|total for the week is estimated| Studebaker expected 1,456 cars 
De BOO. starencesesesees four days scheduled; rate up somewhat and _ trucks, |at 41,031 units, comparing with |and trucks; Willys got started 
i scintcxapdds Soidhicidniedailanal ut ; : which com-|37,421 last week and 44,255 last |on 1939 production with around 
7 put speeded on four days this week pares with|year. The Ford group total, in- | 300 scheduled; Graham turned 
FOOTE... .-so esse eeceeeeseseseeei teens getting five days at upped rate currently 337,979 units|cluding the new Mercury, and|out 225 units and Bantam ac- 
icon scsschinan guiceionpoasbcaacaal expects f in the same |L‘ncoln-Zephyr, is placed at 12,-| counted for about 60 jobs. 
re a — - a month of}]275 units as contrasted with 9,- The miscellaneous group, ac- 
Re sintsisnctisnscinesncnenvecssenmnienee rate boosted again; working five days 1937. _ How-|725 last week and only 1,650 last | cording to AN’s figures, assem- 
Hupmobile........................ expects final assembly starting next week a" “ye ~e year. on a ye a 5,500 cars and trucks 
| et a i roducti er an sei A total of 17,060 cars an uring the current week. 
| Lin production stepped up on five days currently cember are|trucks will be turned out by 
Pa ecessbesic sires vias isvctaicesdencmWecareess output doubled this week; five days ted t boston : er a ee 
= y : expecte ©}Chrysler divisions this week, T k PL R 
Oldsmobile.................... five days carded with output steady this week reach, or ex-|which compares with 15,635 ruc ant Keopens 
ai ike aniocasist hee accel holding firm pace on five days this week eee units a week ago and 23,300 last a ate ae i 
I cisincxichediocsnesciebil gradually upping operations; four days set : year. ; Springfield Motor Truck works of 
nt corresponding months of last| Similar gains were recorded| the International Harvester Co. will 
ym | POMBEAC..........--oecseecseeceeesseeennes rate boosted on five-day week currently | year. among the independent pro-| be increased by about 750 men. 
O- Studebaker bitetecdiascciuneesannaiwaa five days with rate levelled off s ightly Production boosts were noted ducers this week, with Hudson's See Eel acai alae ale 
= UNNI 23h cludes tdacascoeinelcanseies consaseaceabeedeaeel final al lines operating on five days'all down the line this week, |! projected 2,600 units leading the be completed during the week. 
e aes ar a ait — ————— 





| Used Car Index 





New Commercial Car Registrations by Months, 1938-1937 





i The average used car 























— | prices, taken om = . : 
weekly Used Car Selling STATE = 2 
Prices chart, shows the E 3 STATE 
following: 3 = 
High Low o i a | 
Jan. 29 $572 $501 Total, for 38] 129] 64| 10337| 353| 45] 3137) 124) 9306] 1776| 101| 30) 4601; 258| 688| 220; 28) 160; 260, 181| 208] 32006/’38 Total, for 
Feb. meas on <6 January _°37|_ 130] 102| 14364) 863; 80| 3764| 207| 16548) 2820| 285) 113| 6245| 389, 217| 354) 92| 170) 479) 125) 271] 4761837 = January 
eb. Average .. Total, for °38| 95, 57| 9171) 352| 38| 2678| 109| 7859| 1426| _83| 45, 3846| 219| 583| 185; 20| 146, 280| 143| 209) 27543/'38 Total, for 
Mar. Average... 551 494 February '37| 112) 115| 7943; 604) 94/ 5048} 207| 16467| 3053| 362| 183, 5259] 365| 715| 317| 101| 223] 367) 57) 251] 41843/'37 == February 
Apr. Average .. 549 494 Total, for *38| 110, 86, 12598; 395; 83) 3752| 138| 10175; 2010, 79) —40| 5382; 357/798, 291/  32/ 163/348; 178) 240) 37255 1'38 Total, for 
May Average 542 487 March 37) 179 140, 17183| 847 | 6499, 240; 20838| 4199, 546 89) 5820/ 479) 1138) 497| 149) 476) 566) 76) 340} 60301 |'37 March | 
J A 597 «478 ~ Total, for 38) 119) 127| 12064, 418) 164) 3685| 136, 9597| 1982; 80) 47) 4946, 371| 777| 263) 43] 189; 326, 176) 212) 35722/"38 Total, for 
une Average April '37| 228) 184| 22679 $16] 116| 4084) 258) 22887| 4815| 516| 157| 6890, 594| 1203) 392 } 121) 725) 662) 107| 298) 67832|'37 _ - April 
July Average .. 525 469 ~ Total, for '38{ 193) 159| 10659; 360; 150) 3171, 93; 8918| 1810| 68, 44) 4278| 382| 662) 287; 45) 221) 323; 168| 215) 32206)"38 Total, for 
Aug. Average .. 528 449 May '37| 197| 183| 20146| 816, 178| 5893) 294! 19884) 4416) 489! 110) 7071| 579) 1447| 411! 120) 701] 673|_ 77|_ 289] 63974/'37_ May 
Sept. Average 515 441 ~ Total, for *38 | 236) 116] 10041| 339| 122] 3095, 96| 8505] 1761; 67, 38) 4138| 322| 695| 223; 38 158) 276| 197| 191] 30657)’38 Total, for 
Oct 1 502 435 June °37 ied 139) 17177| 685) 113) 6191| 226] 17760) 4146) 565) 157 6925, 540) 1696| | 454) (94) 651| 521| 82) 305) 5862 |'37 Ree 
BEE Cosserneexs Total, for *38| 129) 99| 11226) 382|" 177) 3236) 117| 9425) 1675) 67/39) 4782) 347) 660| 264, 36) 115| 298) 182) 219) 334751738 Total, for 
Oct. Bo... . 498 = 426 July '37| 281/ 152) 17809] 764) 63) 6508) 225] 18034) 4297| 579 1271 7539] 622, 1715| 480 | 622| 540| 99| 283} 61686 ]'37 July 
Oct. 15 492 426 ~ Total, for °38) 88] 111| 11268] 397| 96) 3286| 125| 9471| 1909) 61, 39) 5361; 370) 593| 231/ ll 209} 250; 158) 180) 342311°38 Total, for 
Oct. 22 490 431 August '37| 174) 134| 19477| 665| 115] 6906| 161| 16526| 4529| 539| 99 7700) 430| 1664) 337) 93 536) _421| 105) 241] 60872137 ss August 
; ~ Total, for 38) 129) 123| 6577| 318| 88| 2285) 135) 8296) 1513) 2%)  34/ 5296) 353! 391| 252| 30/ 167| 269; 143) 143] 26570/’38 Total, for 
September 37] 184) 947 16703| 649] 109) 6521 131) 16292| 3602| 412| 112) 6639] 413) 1440) 268! 76/355! 396) 75) 240) 547111'37 September 




















New Passenger Car Registrations by Months, 1938-1937 
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e © 
te a a 
STATE | 5 2 3 2 5 & 2 STATE 
2 a £ g © E : 
> C} mn c . & <m 
s 8 a z B|e] & 
o 5 0 4 3 a 5 = ' Of 
*38 | 3897| 2848| 7851| 17560, 32156] 11301| 807| 34368, 1082) 6758| 7229) G1545|so2By, 1742) S8US1] 548; 2907) 2824) $467) 2697; 1366) 191) 145732 138 Total, for 
oa 37 6544| 5075| 21972, 43438| 77029] 15207| 1150| 56130| 2224) 15198) 16191|106100}67188) 1773) 68961] 968) 8548) 4583) 6559! 49232573) 441]_ 280685 ['37 January 
Total for” —~S«S3B:| 3129) 2241) 6677) 14501| 26548) 9250|  807| 29698|  812| 5843, 6161| 52571|27783| 1270| 29053) 366, 2884) 2117, 3262, 2374, 1052; 178] 120405 "38 Total, for 
Sacer 31 | 5921 4927| 20866, 39611| 71325] 6122) 565| 29661; 884) 6792| 8735) 52759161832) 1700, 62532} 901! 7390) 4210| € 6588) 4704 3339) 301] 215049 ]'37 February 
Total, for 138 | 4670) 3847) 10568) 23823| 42908] 15246| 1051, 46285| 1217, 9190| 9857| 82846/36287, 1634) 37921) 483 4236| 3200, 4799; 3281; 1263; 281) 181218 3s Total, for 
aa 37 | 9229) 8005| 28732 30601, | 96567 16784, 1015. 77502! 2932, 18482) 19828/136543'85850| 2512| 88362] 1313) 10131| 7250) 10310) 7656) 5329) 277) 363738)'3 March 
~ Total, for 38 | 4920, 3657| 11027) 27625| 47229) 16652; 1081| 48418; 1676; 9405) 10274) 87506]37852, 1668) 39520] 399| 4166) 3} 3454, 5186) 3285, 1196, 284) 192225 a Total, for 
pril = 37 | 7737| 6244; 19607 32195| 65783 oo 1410, 95022) 3365 23525| 24773]171317198414| 2996|101410] _1636|_7933|_9312) 12611 8794) 5916| 239) 38495137 April 
“Total, for _ 38 | 4602, 3291 9923, 27925, 45741] 14738, 1098) 44021, 1374) 8904) 8959) 79094) 35519) 1625) 37144 366, 3612) 3149) 4750) 2926, 1053; 230) 178065 [38 Total, for 
May’ 37 | 9390; 7825. 27183 49242 93640] 21851, 1466 83222 3309 22308) 24246/156402194007, 2795) 96802] 1450) 9293] _8725| 11400 _7805|_5929| 251 391697 |'37 May 
~ Total : 1099, 3091, 8746 25368) 41304] 13169' 841, 36925 1110 7702) 8238! 67985131105) 1540) aaa 307) 3342[ 2729; 4109) 2761; 1022; 201] 156405 738 Total, for 
im 31 | 9181) 7555 26207 48461; 91404 21172 1131 70353 ©2957 21039 22705'139357185113! 2373/ 87486] 1404/ 9894| 7618) 10074| 7040| 5737| 222) 360236 /'37__ June 
Total, | ~ 2981 9728) 2717, 8162 22480 37087) 12807, 770 37706 1083 6784 7001) 66151130999 1291| 31790] 273; 2962) 2612) 3782) 3045) 982) 216] 148900 )’38 Total, for 
— 37 3376 wg 27099 49661 33348] 20997, 969 754 3060 20702 23354'144550185130! 2321) 87451} 1431] 9452) 7411| 9076) 6717| 6117) 214) 365767)'37 July | 
Tot ~ a 5997 2594. 6735) 14675) 27001] 10173619 35684 981 5858 5749 59062127079, 1170) 28249] 258) 2854] 2528) 3455) 3177| 1119; 2521 127955 [’38 Total, for 
_keoue" 37 | 8308! 7435 24019 43730 835921 18344 998 71211 2742 1756% 20916/131774154751| 2206) 56957] 1315| 8330! 6465! 7649) 5378) 5242! 256) 306958)'37_ August _ 
“Total, ‘otal, for. ——«s«°38 | 1576) 1500) 3545) 15099. 21720) 7058 116 24348 547-3394) 3131) 38899°20735° B73 21608] 237| 2020) 1977, 2673; 3081 [898 161 93269 [38 Total, for 
September '37{ 7000! 5596 ‘ae 312557 aaa 11752 657 57579 1861) 11694) 14951) 98494]50136| 1784] 51920] 1281] 5528) 4460) 4795] 4475] 3626 272] 235683 |'37 September 
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New Passenger Car Registrations, 9 Months Total, 1938-1937 
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High Court to 


Will Review ‘Conflict’ 


AUTOMOT 


With Texas Carrier Law 





Special to Automotive News : 

WASHINGTON. — The United 
States supreme court is prepar- 
ing to devote its attention to a 
case, which centers in possibility 
of conflict between the federal 
government and state govern- 
ments in regulation of motor- 
vehicle operations. 

The tribunal last month 
granted a writ of certiorari in 





Machine, Tool 
Show Set for 
Detroit in Mar. 


DETROIT.—Organization for a 
1939 Machine and Tool Progress 
Exhibition in Detroit in March 
got under way last week with 
the approval of the show and 
preliminary details by the board 
of directors of the American 
Society of Tool Engineers. The 
directors’ meeting was held co- 
incident with the first semi- 
annual convention of the society 
at Pittsburgh. 


Although promotion of the 
1938 show did not really get 
under way until after the first 
of the year, opening day, 60 days 
later, found 162 exhibitors of 
machines, tools, and production 
equipment in Convention Hall. 
During the four days of the show 
23,755 members of industry 
visited the exhibits. 


As a result of the 1938 success 
and applications for space which 
have been pouring in, the ASTE 
has decided to triple total floor 
space available last year. Plans 
are being made to handle 50,000 
visitors. 


Frank Shuler, master mechanic 
of Chrysler Corp. and last year’s 
president of the ASTE, has been 
appointed chairman of the com- 
mittee in charge of the show, 
which will be held simulta- 
neously with the national con- 
vention of the ASTE. 


AMA to Discuss 
Production Costs 


NEW YORK.—L. C. Hill, man- 
ufacturing manager of the Mur- 
ray Corp. of America, will rep- 
resent the automotive industry 
in a discussion of the problem 
of unit costs which will feature 
a two-day conference of the Pro- 
duction Division of the American 
Management Assn. to be held at 
the Hotel Pennsylvania here No- 
vember 9-10. 


Also scheduled to deal with 
the unit costs topic through a 
symposium are production ex- 
ecutives from 11 other indus- 
tries, including chemical, food, 
furniture, machinery, machine 
teols, metal working, printing, 
repetitive manufacturing, steel, 
textiles, and wood working. An- 
nouncing the forthcoming dis- 
cussion, Alvin E. Dodd, associa- 
tion president, pointed out that 
unit costs reduction has been 
made more difficult by rising 
taxes, increased costs of many 
types of materials, by wages and 
hours legislation and other so- 
cial measures. 


Automotive and related indus- 











tries will also be prominently 
represented in other discussions 
at the conference, topics of 


which will include quality con- 
trol, inventory problems, public 
relations, personnel, and _ job 
evaluation and wage classifica- 
tion. 


New Dept. Open 


AKRON.—B. F. Goodrich Co. an- | 


nounces that its newly-created latex 


sponge rubber department is now in | 
department will | 


production. This 
produce a line of latex sponge rub- 
ber seat and back cushions, etc. 


| will be over the route of the 
| William H. Vanderbilt 


the case of McDonald vs. Thomp- 
son, involving the question of 
whether the Texas motor carrier 
act is in conflict with the Fed- 
eral Motor Carrier Act of 1935. 
The case may be heard the week 
beginning Nov. 7. 

The prime question before the 
court, in the opinion of those 
who have been following the liti- 
gation through the lower courts, 
is: 

Did the Federal Motor Carrier 
Act supercede state laws, with 
respect to granting of certificates 
of convenience and necessity, or 
is regulation of an interstate mo- 
tor carrier a joint responsibility 
of the Federal and state govern- 
ments so far as granting of such 
certificates is concerned. 

The case, No. 55 on the su- 
preme court’s docket, was 
brought up on appeal from the 
circuit court of appeals for the 


fifth district. That court held that 


conflict between the federal act 
and the state law does exist, re- 
versing the decision of the lower 
court. 

The petitioner originally 
brought suit against the Texas 
railroad commission to restrain 
it from barring him from Texas 
highways because he did not ob- 
tain a permit under the Texas 
act. Operating in interstate com- 
merce, the petitioner had filed 
application for a certificate under 
the “grandfather clause” of the 
federal law. 


Court Enjoins 
Labor Order 
Against Dealers 


MADISON, Wis.—Circuit Judge 
A. C. Hoppmann has issued an 
order temporarily restraining the 
state labor board from enforcing 
any provisions of its order 
against 31 Milwaukee automobile 
dealers and the Milwaukee Auto- 
motive Trades, Inc., and then 
vacated the order to permit a 
hearing on back wages the board 
has ordered the garages to pay to 
approximately 250 striking em- 
ployes. 

Judge Hoppmann also ordered 
the labor board to show cause 
Nov. 7 why it should not be en- 
joined from enforcing its decision 
of Oct. 4, which held the garage 
owners guilty of unfair labor 
practices and directed them to 
rehire striking employes, renew 
a contract with the AFL auto- 
mobile mechanics union and re- 
imburse the strikers for wages 
lost because of the walkout. 


The appeal from the board’s 
decision asks that it be set aside, 
because it was not in accord with 
the evidence and because the 
board acted as both conciliator 
and court in the dispute. 





Pa. Starts Construction 
Of All-Weather Road 


HARRISBURG, Pa. (UTPS)— 
Construction of Pennsylvania’s 
all-weather highway from Pitts- 
burgh to Harrisburg, which will 
utilize the route of the aban- 
doned South Penn Railroad, got 
underway last week with the 
breaking of ground on the first 
contracted stretch near Shippens- 


burg. 

The new $58,000,000 road, 
which will extend 158 miles 
through eight mountain tunnels, 


railroad,” long abandoned. Toll 
will be charged until the work 
is paid for. 

For news of the men who make 
news in the automotive world, read 
Chris Sinsabaugh’'s authoritative 
“Sparks” column. 
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Business Index Is Near 


Levelin 


1936 Period 





NEW YORK.—With sharp 
gains recorded by all but two 
components, the Administrative 
and Research Corp.’s weekly in- 
dex of business activity last 
week went to another new 1938 
high at 85.1. 

This compares with 78.6 the 
week before, 90.2 a year ago, 
and 87.4 in the corresponding 
period of 1936. 


Automobile production rose 
17,820 units to 68,360, the best 
level since December. Price un- 
settlement in the period under 
review caused steel mill activity 
to ease two points to 49 percent 
of capacity. Electric power pro- 
duction, however, increased to 
2,214 million kwh., only slightly 
below the year’s high estab- 
lished a month ago. 

Building activity showed a 
sharp contra-seasonal improve- 


50th Birthday 


Of Aluminum 
Industry Feted 


DETROIT. — The 50th anni- 
versary of the beginning of the 
aluminum industry will be made 
the occasion of an _ elaborate 
ceremony in New York on Nov. 
10. This industry, which during 
the past half century has grown 
to an annual payroll of $68,000,- 
000, employs thousands of people 
in Detroit and vicinity and as a 
result a large delegation will at- 
tend from this city. 

Charles B. Bohn, president of 
the Bohn Aluminum and Brass 
Corp., which in many branches 
of the aluminum industry is the 
largest in the field, is heading a 
delegation from Detroit. A num- 
ber of prominent executives in 
the automotive industry, which 
has been a leader in the use of 
this light weight material, will 
also attend. ; 

In connection with the anni- 
versary ceremonies in New 
York, Arthur Vining Davis, 
president of the Aluminum 
Assn., who 50 years ago helped 
pour the first commercial alumi- 
num from the pots, will be 
honored at a banquet at which 
he will be the leading speaker. 
His address will be on the sub- 
ject of what to expect of the 
next 50 years. 








Chrysler Buys Site 
For Parts Depot Base 


RICHMOND, Va. (UTPS).— 


id |S E. Dameron announced here 
O'C |! last week that he had sold 65 


“dream | 


acres of undeveloped land on 
the eastern edge of Newark, 
Del., to the Chrysler Corp. for 
a $250,000 automobile parts de- 
pot. Dameron said negotiations 
were conducted through R. P. 
Fohey, of Detroit, an official of 
the Chrysler Corp. 


ment. Commercial loans were up 
another $6,000,000 to $5,417,000,- 
000 while bank debits outside 
New York City rose $940,000,000 
to $5,464,000,000. 

Cotton forwardings moved 10 
percent ahead of comparable 
1937 figures at 220,000 bales. 
Freight carloadings, however, 
were, lower at 705,628 cars, 
which compared with 726,612 the 
week before. The latest total 
was only 8.3 percent under the 
773,353 hauled a year ago. 


ASTE Tool Show 
Set for Detroit 
March 14 to 18 


DETROIT.—Details of the sec- 
ond annual Machine and Tool 
Progress Exhibition to be held 
in Detroit March 14 to 18, were 
announced this week by Frank 
A. Shuler, Chrysler Corp., and 
chairman of the Show Commit- 
tee, 


As previously announced, the 
show will be held in Convention 
Hall, the locale of last year’s 
successful exhibition. Accord- 
ing to reservations already being 
received at the headquarters’ of- 
fices of the American Society of 
Tool Engineers, sponsors of the 
show, the exhibition will rough- 
ly triple the size of the 1938 ex- 
hibition. Exhibits will cover all 
forms of machines, tools, equip- 
ment and processes of interest to 
manufacturing executives in the 
mass production industries. 


As a result of the unprece- 
dented demand for space it has 
been decided to limit exhibit 
space for each exhibitor. Exact 
limitations nave not as yet been 
announced as these will have to 
be approved by the committee 
as a whole. Practically every 
exhibitor from last year’s show, 
however, has requested larger 
space at the 1939 show. Stand- 
ard exhibit booths range from 
10x10 feet to 20x20 ft. Cost is 
$1 per square foot. 

The committee is also plan- 
ning to secure the cooperation of 
exhibitors in seeing that the ex- 
hibits themselves are of the “op- 
erating” type. In this connection, 
Ford R. Lamb, Executive Secre- 
tary of the ASTE said in a 
message to exhibitors, this week: 

“We urge the importance of 
planning an operating exhibit. A 
demonstration of the actual per- 
formance of your product will be 
more effective than the most ex- 
pensive decorations. 

The exhibition is being held 
coincident with the annual con- 
vention of the ASTE, which 
now comprises some 22 chapters 
and has doubled in membership | 
since a year ago. 
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DeSoto Reveals 
Plans for Car 


Show Displays 


DETROIT.—Details of plans 
for exhibits at this fall’s annual 
automobile shows were revealed 
this week by the De Soto divi- 
sion of Chrysler Corp. 

With elaborate displays sched- 
uled for shows all over the coun- 
try, De Soto indicates the 
lengths to which the automobile 
industry will go in presenting 
1939 model cars to show-goers 
this year. 

The De Soto exhibits, which 
will vary with the locale of the 
shows, are expected to be the 
most colorful in the company’s 
history, according to Karl H. 
Bronson, De Soto’s director of 
advertising and merchandising. 

“This year,” Bronson said, 
“we have made a special attempt 
to dramatize in an unusual way 
the most significant changes in- 
corporated in the 1939 De Soto, 
and we feel that visitors to the 
shows will find the resulting 
displays both highly interesting 
and educational. 

“Besides several different 
models of the new car, numer- 
ous other exhibits are being 
built and will be distributed 
among the major shows opening 
Nov. 11 and 12. A cutaway car 
will show De Soto’s new interior. 
A special display of the new 
Streamlined Luggage Locker, 
filled with luggage, will show the 
increased luggage space of 23 
cubic feet. A Durasheen display 
will point out unusual advan- 
tages of the new type enamel 
used on the 1939 De Soto. 

“A Superfinish display will il- 
lustrate De Soto’s Superfinished 
engine parts. An X-ray chassis 
exhibit will explain all parts of 
the chassis. A Handy-Shift 
demonstrator will offer motorists 
an opportunity to operate the 
new gear-shift located on the 
steering column. 

“Also scheduled for one of the 
major auto shows is a group of 
several motion pictures, which 
will be shown periodically each 
day throughout the duration of 
the show. One of these films is 
a four-color movie _ called, 
“Streamlined Styling”. 
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92 LB. LIFTS 


2000 LB. WITH NICKELSTEELS 





An outstanding achievement is 
the recent development and 
marketing of what are said to be 
the first electric hoists weighing 
less than hand operated chain 
hoists of equal capacity. These 
new “Budgit” hoists are made by 
the Shaw-Box Crane & Hoist Di- 
vision of Manning, Maxwell & 
Moore, Inc. Weights of complete 
units range from 58 pounds for 
the 500 lb. size to a maximum of 
only 92 pounds for the 2,000 lb. 
unit. To assure lightness and 
compactness, without sacrificing 
strength or reliability, special at- 
tention was given to materials. 
The load shaft and chain stripper 
are made of 5% Nickel case- 
hardening steel. Gears and pinions 
are made of a 34%% Nickel case- 
hardening steel. These parts are 
heated, oil quenched, and tem- 
pered to bring out the exceptional 
core strength and durability in- 
herent in high 
quality Nickel 
alloy steels. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 











od 


20 


1939 Delivered 
Price List 


BUICK, Series 40—Bus. cpe., $894; 
sport cpe., $950; 2-dr. tour. sed., $955; 
4-dr. tour. sed., $996; conv. cpe., $1,077; 
sport phae., $1,406. Series 60—2-dr. tour. 
sed., $1,205; sport cpe., $1,175; 4-dr. tour. 
sed., $1,246; conv. cpe., $1,343; sport 
phae., $1,713. Series 80—4-dr. tour. sed., 
$1,543, with trunk, same; formal sed., 
$1,758; sport phae., $1,983. Series 90—4- 
dr. tour. sed., $2,074; 8-pass. tour. sed., 
$2,350; limousine, $2,453. 

CADILLAC, Series 39-61—Cpe., $1,610; 
tour. sed., $1,680; conv. cpe., $1,770; 5- 
pass. conv. sed., $2,170. Sixty Special— 
Tour. sed., $2,090. Series 39-75, Fleetwood 
—5-pass. tour. sed., $2,995; 7-pass. tour. 
sed.. $3,210; 2-pass. cpe., $3,280; 5-pass. 
cpe., $3,380; 5-pass. town sed., $3,635; 
2-pass. conv. cpe., $3,380; 5-pass. conv. 
sed., $3,945; 8-pass. tour. sed., $3,105. 
Series 39-90 Sixteen—$5,140 up. 

CHEVROLET, Master 85 — Bus. cpe., 
$628; coach, $648; cpe. pickup, $669; 
town sed., $669; sed., $689; spt. sed., 
$710. Master Deluxe — Bus. cpe.. $684; 
coach, $699; 4-pass. cpe., $715; town sed., 
$720; sed., $745; spt. sed., $766. 

CHRYSLER, Royal—cpe., $918; Vict. 
cpe., $970; 4-dr. sed., $1,010; 2-dr, sed., 
$975; Royal Windsor, $1,075. Inperial— 
cpe., $1,123; vict. cpe., $1,160; 4-dr. sed., 
$1,198; 2-dr. sed., $1,165; New Yorker, 
$1,298; Saratoga, $1,443. 

DE SOTO, Deluxe—Bus. cpe., $870; cpe.. 
$925; 2-dr. sed., $930; 4-dr. tour. sed., 
$970;. Custom—cpe., $923; cpe., with aux. 
seats, $978; 2-dr. tour, sed., $983; 4-dr. 
tour. sed., $1,023. 

DODGE—Cpe., $756; deluxe cpe., $803; 
opera cpe., $860; 2-dr. sed., $815; deluxe 
2-dr. sed., $865; 4-dr. sed., $855; deluxe 
4-dr. sed., $905; 7-pass. sed., $1,095. 

GRAHAM—Combination cpe., $940; 2- 
dr. sed., $940; 4-dr. sed., $965. N. B.— 
Supercharger equipment group, $130; 
custom equipment group, $130; either 
or both of equipment groups may be 
added to above. 

HUDSON, 112 Deluxe Series—Util. coach. 
$725; 3-pass. cpe., $745; util. cpe., $750; 
tour. brough., $775; Vict. cpe., $791; tour. 
sed., $806; conv. cpe., $886; conv. brough., 
$936. Six Series—3-pass. cpe., $823; tour. 
brough., $856; Vict. cpe., $869; tour. sed., 
$898; conv. cpe., $972; conv. brough., 
$1,032. Country Club Six Series—3-pass. 
cpe., $919; tour. brough., $960; Vict. cpe., 
$967; tour. sed., $995; conv. cpe., $1,052; 
conv. brough., $1,115. Country Club Eight 
Series—3-pass. cpe., $1,009; tour. brough., 
$1,049; tour. sed., $1,079; Vict. cpe., $1,051; 
conv. cpe., $1,138; conv. brough., $1,201. 
Country Club Custom Eight Series—Tour. 
sed., $1,174, Big-Boy Series—Tour. sed., 


$884. 

LASALLE, V-8 Series 39-50 — 2-pass. 
cpe., $1,240; 5-pass. tour. cpe., $1,280; 5- 
pass. tour. sed., $1,320; 2-pass. conv. 
cpe., $1,395; 5-pass. conv. cpe.. $1,800. 

LINCOLN-ZEPHYR—Cpe., $1,320; 2-dr. 
sed., $1,330; 4-dr. sed., $1,360; conv. cpe., 
$1,700; conv. sed., $1,790. Custom—Cpe., 
$1,450; cpe.-sed., $1,480; 4-dr. sed., $1.510; 
town lim., $1,700, 

OLDSMOBILE, Series 60— Bus. cpe., 
$777; club cpe., $833; 2-dr. sed., $838; 4- 
dr. sed., $889. Series 70—Bus. cpe., $840; 
club cpe., $891; 2-dr. sed., $901; 4-dr. 
sed., $952. Series 80—Bus. cpe., $920; club 
cpe., $971; 2-dr. sed., $992; 4-dr. sed., 
$1,043. 

PACKARD, Six—Bus. cpe., $1,000; club 
cpe., $1,045; conv. cpe., $1,195; 2-dr. tour. 
sed., $1,065; 4-dr. tour. sed., $1,095. One- 
Twenty—Bus. cpe., $1,200; club cpe., 
$1,245; conv. cpe., $1,390; conv, sed., 
$1,700; 2-dr. tour. sed., $1,265; 4-dr. 
tour. sed., $1,295; Limousine, $1,955. 
Super Eight—Club cpe., $1,955; conv. 
cpe., $2,180; 4-dr. tour. sed., $2,035; conv. 
sed., $2,435; limousine, $2,600. Twelve— 
Cpe., $4,140; conv. cpe., $4,375; club sed., 
$4,255; formal sed., $4,865; 4-dr. tour. 
ae. $4,155; Victoria, $5,230; limousine, 


PLYMOUTH, Roadking Line—Cpe., $645 
2-dr., $685; 2-dr. tour. sed. with trunk 
$699; 4-dr., $726; 4-dr. tour. sed. with 
trunk, $740. Deluxe—Cpe., $725; cpe. with 
r.s., $755; 2-dr. sed., $761; 2-dr. tour., 
$775; 4-dr.. $791; 4-dr. tour., $805. 

PONTIAC, Quality Six—Cpe., $758; spt. 
cpe., $809; 2-dr. tour. sed., $820; 4-dr. 
tour. sed., $866. Deluxe Six—cpe., $814: 
spt. cpe., $865; 2-dr. tour. sed., $871; 4-dr. 
tour. sed., $922; conv. cpe., $993. Deluxe 
Eight—cpe., $862; spt. cpe., $913; 2-dr. 
tour. sed., $919; 4-dr. tour. sed., $970; 
conv. cpe., $1,046. 

STUDEBAKER, State Commander — 3- 
Pass. bus. cpe., $875; 3-pass. custom 
cpe., $900; club sed., $955; cruis. sed., 
$965. State President—3-pass. cust. cpe., 
$1,035; club sed., $1,100; cruis. sed., $1,- 
110; conv. sed., $1.460. 


1938 Delivered 
Priee List 


Following is a Hist of new passenger 
car delivered prices for 1938 at point of 
manufacture. Prices shown, with the 
exception of Willys-Overland, include 
standard equipment and federal taxes 
Willys prices do not include federal tax 
Ford and Lincoln-Zephyr prices do not 
include transportation or taxes. 

BANTAM—Cpe., $399; spec. rdstr., $449; 
stand. rdstr., $479; deluxe rdstr., $525: 
4-pass. speedster, $497.50; deluxe speed- 
ster, $549; station wagon, $565. 

FORD, 60 h.p.—2-dr. sed., $640; 4-dr. 
sed., $685; cpe., $595. 85 h.p.—2-dr. sed., 
$665; 4-dr. sed., $701; cpe., $625; deluxe 
2-dr. sed., $725; deluxe 4-dr. sed., $770; 
cpe., $685; club cpe., $745; conv. cpe., 
$770; conv. club cpe., $800; phae., $820: 
conv. sed., $900. 

HUPP—Stand. six 4-dr. sed., $1,045; 
reg. six 4-dr. sed., $1,180; deluxe six 4- 
dr. sed., $1,222; cus. six 4-dr. sed., $1,340; 
reg. eight 4-dr. sed., $1,325; deluxe eight | 
4-dr. sed., $1,365; cus. eight 4-dr. sed., | 
$1,465 | 

NASH, Master Series—Nash-LaFayette | 
bus. cpe., $770; 2-dr. sed., $805; 4-dr. | 
sed., $850; 4-dr. sed., $850. Deluxe—Nash- 
LaFayette conv. cab., $940; 5-pass. cpe., 
$860; 2-dr. sed., $855; bus. cpe., $820; 4- 
dr., sed., $900. Ambassador Six—Conv. | 
cab., $1,090; 5-pass. cpe., $1,015: 2-dr. | 
sed., $1,000; bus. cpe., $970; 4-dr. sed., 
$1,050. Ambassador Eight — Conv. cab., | 
$1,240; 5-pass. cpe., $1,165; 2-dr. sed., $1,- | 
150: bus. cpe., $1,120; 4-dr. sed., $1,200 

WILLYS—Stand. cpe., $499; deluxe cpe., 
$574; stand. clipper, $539; deluxe clipper, 
$575; stand. 4-dr. sed., $563; deluxe 4-dr. 
sed.. $614: custom 4-dr. sed., 9700. 
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operating include: Boston Globe; New York : Angeles Daily News, Examiner; Seattle Times, 
Times, Journal--American, World - Telegram; (As Advertised, Week Ending Oct. 22, 1938) ] q 
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Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are comiCHOTE 
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bottom prices have been compiled from published figures to establish the trend of the market and the resulting, 10 mir 
national index. Where no prices are quoted, no car of make and model was offered during the period covered” 








By Leicester Cotton 
Staff Correspondent 

LONDON — (UTPS) — Six- 
ty-four different makes of auto- 
mobiles, half of which were 
British and 17 American, were 
represented in London’s motor 
show of 1939 at Earl’s Court. 

The crazy competition for var- 
iations in design, which were by 
ino means always an improve- 
ment, calmed down this year 
and, although models showed 
heavy streamlining in some in- 
‘stances, primary consideration 
has been given to comfort, 
‘roominess, petrol economy and 
‘general efficiency. 

In British cars, careful atten- 
tion has at last been given to 
leg-room and driving vision in 
some of the smaller types, which 
180 ‘are still the country’s most pop- 
;59 ular automobiles. The “baby” 
- |'models, however, are _ losing 
315 ground to “small fours” of 10 or 
17911 horsepower (British), and 
52 competition in the latter class is 
~~~ | keener than in any other. Four- 
500 /teen different makes of the small 
379 four were on display, with prices 
54s ‘ranging from $815 to $1,475. 

_— Has All-Steel Unit 


#90 ‘The Morris Ten has a new ov- 
395 erhead valve engine, and the 
305 body and chassis are built in one 
311 all-steel unit. The wheelbase is 
-'94 inches and the track is 50 
inches. Prices are $875 and 
318 | $925. 
505, In the same group is a new 
393 | Super 10 offered by Standard 
‘and the Austin 10. The former 
325'is one of 11 different British 
580 makes which now have inde- 
4g; pendent suspension. Improve- 
- ments in the Austin include an 
—'aluminum-head engine, with 
520 larger inlet valves and high 
3809 COMpression, and increased lug- 
gg Bae space. Top price is $945. 
5 A feature of the Hillman dis- 
~” play was a “ghost” Minx, a 
545 ‘complete car, sectioned in all 
working parts and fitted with a 
transparent body. Independent 
suspension and a new gearbox, 
535 with quick-action dipstick, are 
featured. Top price $1,050. No 
375 outstanding changes are made in 
as the Vauxhall and Singer Tens. 
The Rover Ten, however, is 
_ really an 11-horsepower car fea- 
608 turing performance, refinement, 
43 equipment and bodywork. It is 
385 priced at $1,375. 
Another notable model in the 
635 small four class is the Lanches- 
300 ter Eleven, which has the Daim- 
330 ler fluid flywheel and self-change 
gearbox. In spite of the small- 
4 ness of its engine, it will cruise 
quietly at 60 m.p.h. The saloon 
a) ——___——————— 
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—W@lake the most of your visit to the 
Chicago Auto Show. For your con- 
—Wenience and comfort make Hotel 
—Shoreland your headquarters. Here, 
350@ an atmosphere of smart distinction 
you and your organization will find 
2what you desire. Rooms and suites 
jg@at provide the last word in_ultra- 
modern appointments. Excellent 
—Pestaurant—cocktail lounge. 
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is $1,475 and the s ‘ 
$1,496. ports saloon 

_Though this year they have 
yielded first place in popularity 
to the “tens”, the baby cars rep- 
resent more than a quarter of all 
the cars in use in Britain. Their 
economy and ease of handling 
assure that they will probably 
never go out of fashion. 

This year the class is larger, 
the choice more varied, and the 
standard of performance, com- 
fort and equipment much higher. 
The Austin Seven is now in its 
16th year and has 300,000 sales 
to its credit. The 1939 model 
has an improved clutch, a sturd- 
ier back axle, and a new steel 
roof with sliding panel. Six-volt 
lighting, four-speed synchro- 
mesh gearbox and _ Girling 
brakes are included. Wheelbase 
is 81 inches and track 43 inches. 
The two-seater is priced at $540, 
and the four-seaters from $575 
to $645. 

Model Is Unchanged 

The Big Seven, which was in- 
troduced a year ago, is unaltered 
in essentials, and prices range 
from $685 to $747. 

The new Morris Eight, though 
still rated at 8 h.p., is as large 
and roomy as most “tens’’. Prices 
range from $662 to $745. 

In addition to the “nursery” 
class this year is a Standard 
Eight. Its engine, which has an 
aluminum cylinder head, is of 
1021 c.c. cylinder capacity, yet 
rated at 8 h.p. It has a three- 
speed synchromesh gearbox, 
wheelbase of 83 inches and a 
track of 45 inches. Prices are 
from $635 for the tourer to $695 
for the deluxe saloon. 

While the “eights” increase, 
England is sliding away from 
the “nines” and there were only 
three makes in this latter cate- 
gory—Standard, Singer and Re- 
nault. Prices are from $700 to 
$747. 

The larger four-cylinder cars 
have increased in number and 
variety this year, and are scarce- 
ly distinguishable from “sixes” 
in smoothness and silence. Sev- 
enteen British makes of “big 


four” are shown and 8 from 
abroad. 
The Rover Twelve has the 


new synchromesh gearbox added 
to the free-wheel, but is other- 
wise unchanged. Prices: $1,500 
and $1,550. Vauxhall now has 
a car in this class with inde- 
pendent suspension and light 
weight, priced at $990. 
Cut to Two Models 

Standard is a convert to inde- 
pendent suspension and has a 
deluxe Twelve at $1,125. The 
Rileys is now reduced to two 
models, the famous 1% litre and 
the Sixteen, introduced a year 
ago. The latter, which has a 
top-speed of 90 m.p.h., now has 
a plain four-speed synchromesh 
box and costs from $1,925. The 
1% litre (12 hp.) sells from 
$1,550. 

The Alvis “12/70” is another 
revival and is unaltered except 
for a roomier body and extra 
luggage space gained by putting 
the spare wheel on the boot lid. 
Price is $2,175. 

Triumph, which was one of 
the first to revive the “big four”, 
showed the 14 h.p. Dolomite 
saloon at $1,500 and three other 
models. 

The “light six” is almost ex- 
clusively still a British product 
and is the outcome of this coun- 
try’s peculiar system of motor 
taxation. Three Wolseley models 
on show are all new, with en- 
gines giving greater power from 
similar ratings than before, ad- 
vantage having been taken of 


better fuels now available. 
_ Improvements to the Rover 
line of 16 and 20 h.p. automo- 


biles are the addition of a syn- 
chromesh gearbox to the free- 
wheel transmission, whi 
clutchless gear-changing 


} ~ 1 
n makes 


easy, 
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: Improvements Noted on Cars at London Show 


17 American Models Vie 
In the Field of 64 Makes 


LONDON SHOWGOERS saw this 2% Litre SS Jaguar Drop Head Coupe 


fore and aft. Among the five- 
seaters there is the Vauxhall 14, 
in which integral construction 
has been adopted, giving an im- 
proved powerweight ratio. <A 
speed of 90 m.p.h. is claimed for 
the Triumph 2-litre roadster at 
$2,250, which is a new addition 
to the field. Other models all 
show improvements, though no 
extensive modifications have 
been made. 

Fuel economy has been ex- 
tended to most of the big family 
cars with considerable success in 
some cases. There are several 
automobiles of 25 h.p. or over 
capable of 20 miles to the gal- 
lon, which compares very favor- 
ably with the 50 m.p.g. which 
some of the 8 h.p. cars can do. 

Larger Cars Gain 

Despite high taxation placed 
on cars in Britain, publie de- 
mand for larger and more pow- 
erful engines has increased— 
often to the benefit of American 
manufacturers. However, makers 
in this country have been catch- 
ing up with the market in an 
effective way and are no longer 
so far behind the U. S. in the 
family automobile field as they 
were a year or so ago. Six 
British models of over 20 h.p. 
and under $2,500 were on show 
at the exhibition, and a dozen 
from abroad. 

Humber has recently added an 
interesting car to this class. The 
Super Snipe has the big Snipe 
engine of 26.88 h.p. in the or- 
|dinary Snipe 60 inch chassis. The 
'saloon costs $1,925. The ordin- 
ary Snipe saloon, with its 21 h.p. 


;engine, sells at $1,775, and the 
| Snipe Imperial saloon at $2,575. 


Riding comfort of the Vaux- 


od” HICAGO AUTO SHOW elu anti-roll bars to the springs hall 25 has been considerably 


improved by modification of the 
independent suspension, which 
also is said to make the tires last 
longer. The bodies have been re- 
furnished with wood fillets and 
proper English trimmings. The 
saloon is priced at $1,725. 

One of the best examples of the 
bigger English family car is the 
Morris 25, but few alterations 
have been made on last year’s 
model. 

Body Is Small 

Introduced a year ago, the 
314-litre or 25 h.p. S.S. Jaguar 
was one of the most eye-catching 
cars in the whole show. It has 
made as big a name for itself as 
the 21%4-litre, and has the same 
120 inch chassis as the latter. A 
speed of over 90 m.p.h. is avail- 
able. 

Another car with outstanding 
performance is the 3-litre Sun- 
beam-Talbot, fruit of the coali- 
tion between Sunbeam and Tal- 
bot engineers. 

The new 20 h.p. Armstrong- 
Siddeley, has independent front- 
wheel suspension, similar in lay- 
out to that adopted on some 
Daimler models. 

One new Daimler and a re- 
engined 15 and Straight 8 are 
the chief items of interest among 
the Daimler Co.’s exhibits. 

The Bentley has ben modified 
in some important respects. The 
chief alteration is an overdrive 
gearbox, which enables higher 
road speeds and better accelera- 
tion. 

Some of the most strikingly 
beautiful cars in the Show were 
the Lagondas, which can be 
driven flat-out for indefinite per- 
iods, it is said. 

The outstanding novelty on 
the Rolls-Royce display was the 


new “Wraith”, which is on en- 
tirely new chassis, based on the 
design of the 25/30 h.p. model. 
It has a wider and longer frame 
than its predecessors. The front 
wheels are now independently 
sprung on the same system as 
that employed in the “Phantom 
III” Rolls-Royce. 

American and Canadian cars 
at this year’s show included the 
Chrysler, Dodge and De Soto, 
Hudson, Studebaker, Chevrolet, 
Ford, Packard, Graham, Nash 
Ambassador, Pontiac and Olds- 
mobile. The lowest-priced car 
in the show was the Ford Eight 
at $575. 
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comfort end enjoyment— outside ocean-view 
rooms ... sun deck . . . beautiful dining 
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Motor Stocks 
Hold Close to 


Recent Levels 


Special to Automotive News 

YOR K.—Wall Street 
next week will have its eyes and 
ears on the national automobile 
show. Among the earliest and 
most interested visitors at Grand 
Central Palace will be repre- 
sentatives of investment houses. 
They will give careful attention 
to the exhibits but just as im- 
portant in their opinion will be 
the attendance and interest of 
the public. For this reason, they 
will spend considerable time in 
the Palace watching and listen- 
ing for the public reaction. 

They believe that in this way 
they can obtain a real line on 
what to expect in the way of 
sales not only in the immediate 
future but next spring — pro- 
vided, of course, there is no 
drastic change in the trend of 
general business in the mean- 
while. 

Certainly Wall Street interests 
right now stand convinced that 
the improvement in business in 
recent months will continue to 
give 1939 a sizeable increase 
over the year now coming to an 
end. They are willing to accept 
trade estimates of an increase 
of 25 to 35 percent in sales of 
new motor cars unless they 
change their mind after visiting 
the New York show. On the 
basis of pre-show interest being 





Steel Operation 
Hits New High 
At Youngstown 


YOUNGSTOWN, O.—Youngs- 
town district mill operations this 
week will rise another two 
points to 63 percent, a new high 
over a period of nearly 13 
months. 

Expanding mill operations 
have added hundreds of idle 
men to the payrolls, and average 
working time in mills has reach- 
ed 32 hours a week in contrast 
to 25 hours in July. 

Indications are October will 
prove to be one of the best 
months experienced in the iron 
and steel industry this year. Op- 
erations are now being pushed 
upward by increasing specifica- 
tions from automotive and other 
manufacturing consumers. 
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displayed, there is every indica- 
tion they will not have to 
change their minds. 

Whereas, a year ago they 
would have been surprised to 
find intense interest in the show, 
now they will be disappointed 
if they don’t. 

In the meantime, automotive 
stocks have held close to their 
high levels of recent weeks. 
Price movements in the past 
week were small, with the 24 
motors of the Automotive News 
averages showing a_ fractional 
loss from last week. 

The AN stock price averages 
for Nov. 2 compared as follows 
with the week preceding and a 


year ago: 


Last This Year 


Week Week Change Ago 
24 motors 35.54 34.68 —0.86 27.85 
10 car-truck co.’s. 35.27 34.52 —0.75 29.23 
10 parts-acces. ... 29.92 28.66 —1.26 25.47 
4 tire-rubbers 31.09 29.67 —1.42 22.41 


Dividend declarations of the 
past week included the follow- 
ing: Motor Wheel declared 20 
cents on its capital stock, pay- 
able Dec. 10 to stock of record 
Nov. 18. Ex-Cell-O declared 20 
cents, payable Dec. 22 to stock 
of record Dec. 9. 

With virtually all the reports 
of investment trusts fer the 
third quarter now at hand, it is 
possible to obtain a line on what 
they did as a group during that 
period with respect to their 
holdings of automotive issues. 

A group of 31 investment trust 
companies in the third quarter 
bought substantially more auto- 
motive stocks than they sold. In 
no case was any leading auto- 
motive stock more heavily sold 
than purchased. The biggest net 
increase was for General Mo- 
tors, of which the 31 companies 
bought 69,400 shares more than 
they sold. Purchases of Chrysler 
exceeded sales by 6,700 shares. 

Buying of Borg-Warner ex- 
ceeded purchases by 14,200 
shares and 10,500 more shares of 
Electric Auto-Lite were bought 
than sold. Purchases of Libbey- 
Owens-Ford exceeded sales by 
8,900 shares and U. S. Rubber 
purchases showed an excess over 
sales of 21,500 shares. The in- 
vestment trusts again came back 
into the market for instalment 
company stocks, buying 10,500 
shares of Commercial Credit and 
8,400 shares of Commercial In- 
vestment Trust more than sold 
in each instance. 

Among recent investment 
trusts to report, Tri-Continental 
showed a decrease in its hold- 
ings of Chrysler from 7,000 to 
6,000 shares. Selected Industries 
reported a drop in Chrysler 
holdings from 9,500 to 8,500. In- 
corporated Investors increased 
its holdings of Chrysler from 
4,000 to 14,000 and its General 
Motors from 7,000 to 25,000. This 
same company added 7,000 
shares of U. S. Rubber. Spencer 
Trask Fund bought 1,500 shares 
of General Motors and _ 1,000 
shares of Borg-Warner. 


Fillingham Advances 


CHICAGO.—F. H. Fillingham, man- 
ager of the South Bend (Ind.) sales 
division of Standard Oil Co. of 
Indiana, will be transferred to as- 
sistant general manager in charge 
of the western division at the Chi- 
cago general offices Nov. 1, and N. 
R. Grimshaw, assistant general man- 
ager of the western division, will 
succeed Fillingham at South Bend. 


Two Directors Named 


JACKSON, Mich.—C. L. Von Eg- 
loostein, of Holton, Richards & Co., 
New York, has been elected a direc- 
tor of Reynolds Spring Co. and will 
continue in an advisory capacity for 
the company. J. D. Sherman, vice 
president of Reynolds Spring, has 
also been made general manager 
and director. 





Vote Name Change 


SPRINGFIELD, Mass.—Stockholders 
of the United American Bosch Corp. 
have voted to change the name of 
the corporation to American Bosch 
Corp., and to change authorized cap- 
ital stock to 750,000 shares of par 
value $1 per share. 


-—- 


Chosen Svcuatiias 


MOUNT GILEAD, O.—Howard F. 
MacMillan has been elected presi- 
dent of the Hydraulic Press Manu- 
facturing Co. He succeeds his father, 
F. B. MacMillin, who died Sept. 8. 





Last Minute Wall Street Wires 


New York, Friday, Nov. 4 (3:00 p.m.)—Two holidays— 


Election Day and Armistice Day—in the immediate 
offing, traders lightened committments slightly, and 
stocks dropped fractions to a point or two. Transfers 
ran around 1,200,000 shares. Continued good news 
from the motor industry proved a bolstering influence. 





Chrysler Sets $1.25 Dividend; 
Keller Sees Further Gains 





NEW YORK.—Chrysler Corp. 
this week declared a dividend 
of $1.25 a share on common 
stock, payable Dec. 12 to hold- 
ers of record Nov. 14. 

On Sept. 14 a payment of 25 
cents a share was made and 50 
cents was paid in June. For the 
full year 1937 the company paid 
$10 a share on common stock. 

The company reported for the 
nine months ended Sept. 30 net 
income of $6,671,877 after all 
charges, equal to $1.53 a share 
on common stock. This com- 
pared with $40,424,211, or $9.29 
a share in the comparable 1937 
period. 


Indicated earnings for the 
September quarter amounted to 
$962,279, equal to 22 cents a 
share on common stock, com- 
pared with $3,599,630, or 83 
cents a common share in the 
preceding quarter and $12,967,- 
602, or $2.98 in the comparable 
1937 period. 

K. T. Keller, president, said 
in announcing the earnings: 

“An improvement in our 
business has been under way 
for some months. Dealers’ stocks 
of cars, new and used, were 


Auto-LiteOffsets 
Early °38 Losses 


TOLEDO.—Net earnings of 
$191,227 by Electric Auto-Lite 
Co. in third quarter offset losses 
in first half of the year. Sales 
for the nine months were 50.2 
percent under the same period a 
year ago. Favorable fourth quar- 
ter is predicted. 

National Supply Co. reported 
net loss of $331,244 for third 
quarter but net profit of $1,176,- 
981 for nine months of 1938. 





well liquidated during the sum- 
mer. Retail demand for the new 
1939 cars is taking care of cur- 
rent production. There is no ac- 
cumulation of new cars. in 
dealers’ hands. The immediate 
outlook for this business is more 
favorable than it has been at 
any time since the drop-off in 
our business experienced in the 
latter part of last year.” 

Sales, Keller said, totaled 
$236,732,940 for the first nine 
months of this year, compared 
with $572,217,107 in the like 
1937 period. 

The number of cars sold in 
the first nine 1938 months was 
318,137, against 877,734 in the 
similar 1937 period. 


Packard Loss 
Is Under ’37 in 
Third Quarter 


DETROIT.—Packard Motor 
Car Co. reports a net loss for 
the quarter ended Sept. 30 of 
$2,053,825 as compared with a 
net loss of $855,535 in the previ- 
ous three-month period and a 
loss of $2,324,852 in the third 
quarter of last year. 


For the nine months ended 
Sept. 30, the company had a net 
loss of $3,298,790 as against a net 
profit of $1,494,205, equal to 10 
cents a common share in the 
first nine months of 1937. 





Service Manual Ready 

DETROIT.—A single volume, just 
off the press, containing service in- 
formation for mechanics on all 1937- 
38 models of Ford V-8, Chevrolet 
and Plymouth cars, is announced by 
the National Automotive Parts Assn. 
The manual may be _ obtained 
through NAPA warehouses and job- 
bers. 





AUTOMOTIVE STOCK QUOTATIONS 
At Close of Markets, Friday, November 4 


(Furnished by Wm. C. Roney Co., 


Last Sale 
1938 Nov. Oct. 
HighLow NEWYORK 4 __ 28 
5534 34% Allis Chalm. . 50% 52% 
32% 125 Amn. C&F ..... 29% 28% 
2354 9% Amn. Chain .... 22 223% 
6% 2% Auburn Auto 5% 
253%, 854 Bendix Avia. . 225g 23% 
6914 39% Beth. Steel .... 68 66% 
30% 1534, Bohn A&B 2814 28% 
363g 16% Borg-Warner 3254 32% 
373g 12% Briggs Mfg. . 3434 + 335% 
6% 3% Budd Mfg. . Sh 5% 
5% 3 Budd Wheel 45, 5% 
8414 3534 Chrysler 83 821% 
27% 105g Clark Equip. 24% 


3034 15% Cleve. Gr. Br.. 28% 


39% 13% Col. & Aikman 36% 37 
5734 23 Com. Credit 55% 57 
61%2 311% Coml. Inv. T.... 58% 112% 
1% % Conti. Mtrs. 1% 1% 


7% 3% Curtiss-Wright 654 6% 


27% 125, Curtiss-W. A 253%, 26 
150% 90% du Pont : 6 145% 
% 10% Eaton Mfg. 225, 21% 
35 13% Elec. Auto-Lite 335g 3214 
34% 21% Elec. Stor. Bat. 33 33% 
16 5% Evans Prod. 14% 14% 


57% 2% Federal Mtr. 4% 5 
16% Firestone 25 
3% 1% Gabriel Co. A 3 31% 


475, 271% Gen. Elec. 4514 46% 
52 251% Gen. Mtrs. 5034 491% 
27% 13 + # £Glidden 2634 24% 
26%, 10 #£=Goodrich 23%, 23% 
3434 15% Goodyear 33 31% 
2 % Graham-Paige 1%, 1% 


644 1% Hayes Body 454 


18% 6 Houd.-Hersh. B 16% 

10 5 Hudson Mtr. 91%4 9% 
2% 1% Hupp Mtr. 2% 2% 
70 48 Inter. Harv. 64 6314 

111% 58 Johns-Man. 102% 102 > 
14% 4% Kelsey-H. W. 131% 13% 


10% 3 Kel-H. W. B 9% 9% 


Detroit) 


Last Sale 
1938 Nov. Oct. 
High Low NEW YORK 4d 28 
2834 10% Lee R & Ti ...... 25 22% 
58% 23% L-O-F . 55% 55% 
29% 16 Mack. Trucks" . 21% 27% 
28% 15% Midland Steel . 27% ....... 
2234 10% Motor Prod. .. 19% 20% 
15 8 Motor Wheel ..15% 14% 
et 4 Murray Corp.. 9% 9% 
12% 6% Nash Kelv. .... 10% 10% 
19% 9% Pacific Mills ....... 16 
3% Packard wun. SH 55 
24 14% Raybestos See isis 
35 1% Reo Motor . 83% 3% 
20% 11% Republic Steel. 19% 19% 
1634 1034 Socony Vac. 133%4 13% 


43g 2 Sparks-With. . 354 3% 


17% 734 Spicer Mfg. 15% 1544 
12% #6 Stewart-W. ..... 105g 10% 
9% 3% Studebaker ... 8% 8% 


53g 23g Thermoid Co. 43, 4% 


245g 8% Thomp. Prod. . 24% 22% 
17% $8 Timk-Det. Axle 1754 17% 
5534 3114 Timk. Roll. B. 52 53 

291%, 131% U. S. Ind. Alco. 28% 26% 
56 21 OU. S. Rubber... 52 5034 
12334 6134 West’house 117% 118% 
15, 61% White Motors . 1314 135% 


31% 14 Willys 23%, 2% 
4 
2134 83, Yellow Truck  197%% 
25% 934 Young S & W 22 
CHICAGO 

134 % Asbestos Mfg... 1% 1 
253g 834 Bendix Avia. . 225g 23 
36% 161% Borg-Warner 33 33 
13% 5% Houd.-Hersh. B 16% 
Modine Mfg. 24 24 


29 22 Perfect Circle 26 27 
1% % Pines Winter. 34 %4 
55g 234 Woodall Ind. 4% 4% 


DETROIT 

1014 4% Murray Corp. 9% 91% 
211% 141% Parker Rust P. 19% 
314 1% Penin. Metal 254 2% 
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Street to Sindy Public Reaction to Show Exhibits 





Third Quarter 
Loss Reported 


By Studebaker 


SOUTH BEND.— Profit and 
loss statement and balance sheet 
for the Studebaker Corp., re- 
leased this week by President 
Paul G. Hoffman, show that loss 
for the third quarter was $891,- 
751 compared with a loss of 
$665,941 in the corresponding 
quarter of 1937. Hoffman re- 
ported, however, that the third 
quarter loss was all accumulated | 
in July and August. “Since the) 
1939 models were introduced in 
September,” he said, “operations 
have been on a profitable basis.” 

The cumulative loss for the 
first nine months of 1938 was 
$2,832,112 compared with a 
profit of $508,577 in the cor- 
responding period of 1937. 


CCC Net Drops 
Under Year Ago 


BALTIMORE. — Commercial | 
Credit Co. reports consolidated 
net income for the third quarter 
ended Sept. 30, after charging 
off or providing reserves for 
doubtful items, was $3,228,388, 
compared with $5,506,803 for the 
third quarter of 1937. 

Net income for the _ nine 
months ended Sept. 30, 1938, 
was $11,347,391, compared with 
$15,742,083 for the nine months 
period of 1937. 

Consolidated net income from 
operations available for divi-| 
dends, after deducting minority} 
interests and providing for all 
federal and other taxes, was $2,- 
086,393 for the third quarter of 
1938, compared with $3,654,462, . 
prior to surtax on undistributed 
profits, for the third quarter of 
1937. 














Continental Sales Drop 
30% in Third Quarter 
DETROIT. —Continental 
Motors Corp. reports a decrease 
of 30.3 percent in sales in its 
third quarter ending July 31, 
1938, as compared with second 
quarter of the current fiscal year. 
Losses (after depreciation of 
$78,371) were $148,685 for the 
third quarter as compared with 
$29,692 for the second quarter. 
Sales for the first nine months 
of the current fiscal year were 
29.9 percent less than for the 
same period last year, resulting 
in a loss (after depreciation of 
$235,409) of $339,106 as com- 
pared with a profit of $88,080.46. 
On July 31, 1938, unfilled or- 
ders on the books of the cor- 
poration amounted to $1,920,296.- 
19. 


Yellow Truck Reports 
38 Net of $34,865,325 

PONTIAC.—Net sales of Yel- 
low Truck & Coach Manufactur- 
ing Co. for the nine months end- 
ed September 30, 1938 were $34,- 
865,325. The consolidated net 
profit for the nine months end-' 
ed September 30, 1938 amounted 
to $364,350, after deducting pro- 
vision for depreciation of $787, 
576 for plants and equipment 
and provision for Federal taxes 
on income of $45,000. 

The above compares with net 
sales of $59,099,226 and a net 
profit of $2,874,739 for the nine 
months ended September 30, 
1937. 


Earns $1.05 a Share 


NEW YORK.—Net income of Tide 
Water Associated Oil Co. and sub- 
sidiaries for the nine months ended 
Sept: 30, 1938, amounted to ° 
416,905 after all charges and federal 
taxes, equal after preferred divi- 
dend requirements to $1.05 pe 
share on the 6,372,714 common shares 
outstanding at that date. This con 
pares with a net income of $12- 
171,435, or $1.61 per share, on the 
common stock outstanding reported 
for the like period of 1937. 





William Ogg Fitzgerald’s famous 
cartoons appear exclusively in Auto 
motive News. 
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